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TRADITIONALLY  PREFERRED  FOR  PRECISION  PRINTING  PRODUCTION 


ICTORY  War  Quality  PAPERS 

are  serving  on  two  fronts  —  at  home  and  abroad 


Northwest's  printing  and  utility  papers  are  available  to  you 


for  essential  commercial  use  even  though  much  of  our  pro* 
duction  is  destined  for  military  purposes.To"keep  the  home 
fires  burning"  is  a  vital  part  of  sensible  advertising  pro¬ 
motion.  Plan  wisely  and  use  printing  in  its  many  forms,  to  in¬ 
struct,  to  inform,and  to  serve  other  ends  for  ultimate  victory. 

THE  NORTHWEST  PAPER  C  O  M  P  A  N  Y  •  C  L  O  Q  U  E  T,  MINNESOTA,  U.  S.  A. 

Coewoh’.  1942.  Rv  The  Nonh’<*tit  Pope»  Co<tip^ 


_ '  .it. 


V  /^AN’T  you  see  the  glint 

C — satisfaction  in  this 

man’s  eye?  He’s  doing  two 
once.  First,  he’s 

printing  machinery  to  Uncle  Sam  for  scrap  to  make  new  arma¬ 
ment;  Second,  he’s  relieving  himself  finally  of  inefficient  machin¬ 
ery  which  has  been  running  up  his  costs  for  years  —  and,  under 
the  War-Time  Miller  Scrap  Allowance  Plan,  he  ultimately  can  re¬ 
alize  three  or  jour  times  the  scrap  value  of  his  obsolete  machinery. 

There  are  many  other  benefits,  too,  in  this  Miller  Plan. 

If  you  want  to  fire  a  double-barreled  blast  for  the  benefit  of 
your  nation  and  business,  and  have  four  or  more  tons  of  old 
printing  machinery  to  start  with  —  ask  for  information  about  the 
War-Time  Miller  Scrap  Allowance  Plan  today.  Many  are  doing  it. 


No  printing  machin¬ 
ery  is  too  old  to  make 
good  new  armament, 

MILLER  PRINTING  MACHINERY  CO. 

PITTSBURGH,  PA. 


WARTIME  SCkmP 
ALLOWANCE  PLAN 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

by  /•  5.  MerUe  and  Harry  Keusch 


$A.OO 


Encyclopedia  of  Ideas _ 

Proofreading  and  Copy- Preparation _ 

by  Joseph  L€uky 

The  Seventh  Annual  Advertising  and  Publishing 
Production  Yearbook _ 

Letterhead  Design  and  Manufacture _ 

by  Frederick  Scheff 

The  Practice  of  Presswork _ 

by  Craig  R,  Spicher 

Standard  Book  on  Estimating  for  Printers _ 

by  Fred  IF.  Hoch 

Earhart  Color  Plan _ 

The  Univ.  of  Chicago  Manual  of  Style _ 

Handbook  for  Pressmen - 

by  Fred  IF.  Hoch 

Newspaper  Typography - 

by  Hartley  E,  Jackson 

A  Practical  Touch  System - 

by  E,  B,  Harding 

Advertising  and  Its  Mechanical  Production _ 

by  Carl  R,  Greer 

Printing  and  the  Allied  Trades - 

by  R,  Randolph  Karch 

Pressman's  Pocket  Manual - 

by  /.  A^.  Harrison 

Tips  on  Presswork - 

by  G.  C.  Cooper 

Direct  Advertbing  and  the  Printer - 

by  Albert  Highton 

PLEASE  SEND  MONEY  WITH  ORDER 


Price 
.$20.00 
.  7.50 


Orders  from  foreign  countries  must  include  10%  additional 


GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 


&  P  PRINTING  MACH  NERY 


ODAY,  we  are  producing  100%  for  government 
needs.  We  intend  to  keep  at  it  until  peace  returns. 

i^henthat  day  comes  the  printing  equipment  shown 
liere  will  be  available  to  you  again.  But  it  will  be 
ktter  than  ever  >— advanced  in  construction  and 
iesign,  and  with  increased  versatility  in  meeting 
the  demand  for  profitable  printing  production. 

Meanwhile,  we  suggest  that  you  keep  your  present 
equipment  in  top-notch  condition.  Inspect  it 
kequently;  lubricate  it  properly;  maintain  it  care- 
iully;  replace  worn  parts  promptly;  and  anticipate 
my  need  for  repair  parts  well  in  advance  so  that 
jou  will  lose  no  time  when  repairs  are  needed.  In 
this  conservation  of  equipment,  your  C&P  dealer 
vill  gladly  give  you  nis  advice  and  suggestions. 


1 


EXPERIENCE 
makes  the  master! 


IN  90  YEARS  OF  MAKING  BETTER 
PAPERS  for  scores  of  industrial  uses,  the 
Sorg  organization  has  achieved  an  assured 
mastery  of  the  paper-making  art.  Through¬ 
out  all  those  years,  Sorg  has  been  constantly 
striving  in  its  laboratories  to  create  better 
papers  to  meet  a  multitude  of  needs.  And  .  .  . 

TODAY,  THE  SORG  LINE  includes  papers 
as  light  as  Facial  Tissue,  and  as 
heavy  as  150  points  in  thickness.  ' 

Its  mills  are  busy  now,  making 
Insulating  Kapok  for  airplanes 
and  other  uses;  tough,  fire-proof 
Blackout  Paper ;  map  paper ; 


flame-proof  paper ;  Bacteria-Free  paper  for 
cups,  soda  straws  and  other  food  packaging 
or  handling.  Of  course,  Sorg  produces  the 
regular  standard  papers,  including  .  .  . 
SUPERIOR  OFFSETS,  Tag  papers,  and 
Bristols  for  card  indexing  and  many  other 
uses.  And  when  it  comes  to  tough  papers, 
Sorg’s  superiority  is  also  fully  evident  .  .  . 

Whatever  its  size,  weight,  quan¬ 
tity,  color  —  Sorg  is  equipped 
to  make  paper  for  your  prod- 
uct  —  now.  Write  —  wire  —  or 
’phone  your  needs— we  arc  here 
to  serve  you. 


THE  SORG  PAPER  COMPANY  .  .  .  MIDDLETOWN,  OHIO 

Manufacturers  of  a  wide  variety  of  Fourdrinier  and  Cylinder  papers  .  .  . 
Specially  constructed  papers  made  to  individual  orders, 

STOCK  LINES:  Equator  Offset  •  Equator  CHICAGO  OFFICE:  Daily  News  Bldg. 

Index  Bristol  •  Cream  Sorex  •  White  Sorex  NEW  YORK  OFFICE:  370  Lexington  Ave. 

•  No.  1  Jute  Document  •  Buckhide  Tag  •  REPRESENTATIVES,  BOSTON:  C.  H. 

Valley  Cream  Post  Card  •  Middletown  Post  Dodge,  10  High  St.  ST.  LOUIS:  H.  E. 

Card.  For  Converting  Use:  DBL  (Double  Bouis,  Ambassador  Bldg.  LOS  ANGELES: 

bleached  Lined)  ;  DIP  (Dyed-in-Pulp).  N.  L.  Brinker,  122  S.  Central  Ave. 
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INTRALACE 


What  does  Rising  Intralace  have  that  makes  it  so 
tremendously  popular  with  buyers,  printers  and 
users  of  direct  mail?  First,  there  is  its  delicately 
grained  surface,  source  of  its  unusual  beauty. 
Then,  there  is  its  faultless  printability,  typical  of  all 
Rising  papers.  But,  most  of  all,  there  is  the  added 
zest  that  Intralace  gives  to  printed  advertising. 

Put  Rising  Intralace  in  back  of  your  next  sales 
message,  and  your  sales  will  stay  in  front  of  the 
competition.  Consult  your  Rising  merchant  today. 

RISING  PAPER  COMPANY 

J!ousatonic  •  !^^assachuselts 
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Publication  offico 
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Here  is  a  Real  Opportunity 

★★★  “To  coordinate  all  printing  efforts  forth  in  detail  the  objectives  and  pro¬ 
to  aid  the  Government  in  winning  the  gram,  and  which  will  be  sent  to  the 

war,”  is  the  very  laudable  first  objec-  industry  at  large.  Graphic  arts  plants 

tive  of  the  Graphic  Arts  Victory  Cam-  and  individuals  will  be  asked  to  pledge 

paigns  Committee,  originally  organized  creative  as  well  as  financial  support  to 

as  the  Graphic  Arts  Industries  Promo-  the  program.  It  is  already  suggested 

tion  Committee.  that  much  impetus  will  be  given  the 

Having  obtained  WPB  approval,  the  movement  if  each  graphic  arts  plant 
Committee  is  now  ready  to  go  ahead  pledge  at  least  $1.00  for  each  indi- 

with  the  launching  of  its  program.  vidual  in  its  employ.  Those  wishing  to 

Among  other  things,  this  calls  for  the  volunteer  such  creative  work  as  is  done 

establishment  of  a  Printing  and  Litho-  artists,  layout  men,  copy  men,  and  so 
graphing  Council,  through  which  aid  are  asked  to  contact  Herbert  Kauf- 

will  be  given  the  Government  agencies  man,  100  Sixth  Avenue,  New  York  City, 
“in  developing  effective  follow-up  and  Others  who  are  interested  in  lining  up 
tie-in  material  for  all  newspaper,  radio  with  the  work  may  get  details  by  writ- 
and  magazine  ‘Victory  Campaigns*  that  1*^8  Ed^n  S.  Dunbar,  c/ o  Crocker- 
may  be  conducted** ;  and  “to  weld  the  McElwain  Co.,  Holyoke,  Massachusetts, 
entire  industry  into  one  unit  to  aid  the  It  behooves  the  entire  industry  to  gm 

Government  via  the  creation  of  an  Ad-  full  support  to  the  attainment  of  the 

visory  Board,  which  will  be  representa-  Committee*s  objectives.  Such  support 
tive  of  all  branches. of  the  Graphic  is  not  only  the  patriotic  duty  of  the 

Arts”  and  will  direct  the  patriotic  pro-  industry,  but  it  also  will  do  much  to 

gram  set  up.  keep  the  graphic  arts  industry  in  the 

The  Committee  is  now  proceeding  with  foreground  as  a  vitally  necessary  war- 
the  production  of  a  booklet  which  sets  time  industry. 
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A/t/ss!*^ fM Aenon ! 


Saved  to  fight  again  is  the  happy  experi¬ 
ence  of  many  combatants^  thanks  to  the 
technical  knowledge,  skill  and  front  line 
courage  of  the  U,  S.  Medical  Corps. 

Missing  in  action — are  printing  rollers 
which  become  encrusted  with  dried  ink. 
Yet  they  may  be  salvaged  to  serve  again 
and  save  time,  money  and  paper. 

Simple  and  practical  are  Dayton's  sug¬ 
gestions  for  conserving  roiier  equipment 
and  assuring  better — and  greater  produc¬ 
tion  of  letterpress  and  offset  work.  If 
you  do  not  have  a  copy,  write  for  them. 

And  remember,  Dayco  Rollers  can  be 


Re-Daycoed  time  and  time  again  to 
original  equipment  efficiency  at  a  frac¬ 
tion  of  the  cost  of  a  new  roller. 

THE  DAYTON  RUBBER  MFC.  CO. 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers 

LATIN-AMERICAN  REPRESENTATIVES: 
National  Paper  &  Type  Co.,  120  Wall  St.,  New  York 
CANADIAN  REPRESENTATIVES: 
Manton  Bros..  Ltd.,  Elizabeth  Street,  Toronto 


C^M  i 

Under  Wartime  Restrictions  j 

1 

A.  C.  EIECHUN  i 


'Ar  Cost  control  is  the  Big  Apple  of  sur¬ 
vival  today,  the  feme  sole  that  printers 
must  court  assiduously.  Those  bur¬ 
dened  with  heavy  expenses  will  have 
difficulty  coming  through  unscathed  un¬ 
less  they  make  an  effort  to  keep  them 
in  proper  ratio  to  sales.  The  following 
twelve  suggestions  based  upon  a  care¬ 
ful  study  of  printers*  problems  in  war¬ 
time,  will  aid  printers  toward  that  ob¬ 
jective. 

1.  Do  not  underrate  your  overhead. 
Many  printers  do  not  include  all  legiti¬ 
mate  expenses  under  overhead.  They 
omit  such  items  as  depreciation,  allow¬ 
ance  for  loss  on  bad  debts,  petty  cash 
expenses,  compensation  for  personal 
services,  etc.  Such  omissions  can  ex¬ 
ceed  $1,000  yearly  in  some  shops  and 
result  in  two  serious  defects:  (1)  They 
give  an  erroneous  picture  of  costs, 
which  induces  a  printer  to  cheat  him¬ 
self  on  estimates;  (2)  They  increase 
tax  expense  because  if  all  expenses  are 
not  included  under  overhead,  the  print¬ 
er  will  pay  higher  taxes.  There  are  two 
kinds  of  overhead  expense,  fixed  and 
variable,  and  they  are  no  more  alike 
than  Dr.  Jekyll  and  Mr.  Hyde.  A  fixed 
expense  is  for  a  long-term  period,  such 
as  mortgage  interest  and  depreciation, 
whereas,  a  variable  expense,  such  as 
the  telephone  bill,  fluctuates  and  offers 
possibility  for  economy.  If  your  fixed 


expense  is  high,  you  have  less  oppor-  ifl 
tunity  to  cut  costs  than  if  variable  ex-  jfl 
pense  is  high.  Printers  must  bear  this  I  ■ 
distinction  in  mind  today.  One  reason  9 
why  printers  at  times  manage  to  get  I 
out  from  under  high  overhead  and  come 
through  the  down-trend  with  fewer  I 
headaches  is  a  low  fixed  expense  ratio.  ■ 
If  yonr  fixed  expense  is  high,  or  a  ratio  ■ 
of  better  than  1  fixed  to  3  variable,  you 
have  only  one  way  out,  through  indirect 
action,  and  that  is  to  increase  volume. 

Do  a  better  sales  promotional  job.  In 
the  final  analysis,  expenses  are  never 
too  hi^  if  they  are  kept  in  safe  ratio 
to  sales.  Even  in  peacetime,  printers 
with  fixed  charges  are  often  stymied 
because  they  do  not  improve  their  sell¬ 
ing  opportunities. 

2.  Cut  variable  expenses  to  mini¬ 
mum  by  direct  action.  Do  not  say,  *1 
can’t  cut  expenses,”  because  you  don’t 
know  until  you  analyze  them  criticaUy; 
and  few  printers  do  that.  Study  your 
monthly  expenses  carefully  and  you’ll 
be  surprised  how  you  can  economize 
here  and  there  by  keeping  closer  tabs 
on  every  item,  large  and  small.  Get 
maximum  value  out  of  wattage  burned 
by  keeping  light  bulbs  clean.  Dirty 
bulbs  ”up”  light  expense  as  much  as  j 
one  third.  Get  maximum  value  out  of 
fuel  burned  by  having  flues  cleaned  ! 
and  the  system  reconditioned  as  much  I 
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No  Priority  Requ::ed 
{or  the  Rouse  Economy 
Vertical  Miterer. 


You  Can’t  Make  SHELLS  With  a 
ECONOMY  MITEREB 


But  you  can  help  fill  that 
gap  created  by  those  men 
who  are  making  war  ma¬ 
terials  or  who  are  in  the 
military  services. 

The  Rouse  Economy  Ver¬ 
tical  Miterer  will  cut  more 
than  800  miters  an  hour— 
accurate  miters  that  speed 
make-up,  and  lock-up,  and 
practically  remove  the  prob¬ 


lems  of  bad  corners  which 
show  up  after  the  job  is 
on  the  press. 

The  Rouse  Economy  Mi¬ 
terer,  because  it  is  priced 
low,  may  be  purchased  with¬ 
out  red  tape  for  immediate 
delivery  from  stock.  The 
complete  details  will  be  sent 
at  your  request.  Prompt  ac¬ 
tion  is  advised. 


H.B.  ROUSE  &  COMPANY 

KTOPTM  WAVNF.  AVF.NIJE  CHICAGO.  ILLINOIS 


oc>  1  A 


as  priorities  permit.  Repair  leaking 
faucets  and  toilets.  You  let  little  things 
like  these  go  by  the  board  yesterday. 
In  the  aggregate,  they  total  a  substan¬ 
tial  loss  annually.  Check  your  insur¬ 
ance  policies  with  your  agent.  Many 
printers  are  paying  too  much  for  cover¬ 
age  or  paying  for  too  much  coverage. 
Thousands  of  dollars  can  be  saved  on 
this  expense  alone  by  the  printing  in¬ 
dustry.  Delivery  trucks  bear  watching. 
By  now,  every  printer  should  have  ad¬ 
justed  his  business  transportation  to 
the  wartime  economy.  Anent  rubber 
and  gas,  enough  has  been  said  but  we 
might  mention  that  the  government  has 
reduced  the  octane  rating  in  gasoline, 
which  will  reduce  mileage  per  gallon 
unless  the  ignition  system  is  adjusted 
accordingly.  See  your  garage  man 
about  this.  Truck  maintenance  must 
be  watched  more  carefully  to  prevent 
the  little  repairs  from  becoming  big 
overhaul  jobs.  Radiator,  fan  belt, 
shock  absorbers,  wheel  alignment,  lu¬ 
brication,  battery  and  anti-freeze  solu¬ 
tion  are  some  of  the  things  that  must 
be  watched  with  eagle  eye  to  keep  car 
mileage  expense  at  minimum. 

3.  Keep  adequate  stock  control  rec¬ 
ords.  You  should  know  what  happens 
to  your  purchases  of  materials  and  sup¬ 
plies  so  that  loss,  waste,  damage  and 
spoilage  can  be  recorded  and  mini¬ 
mized.  Laxity  here  is  more  costly  be¬ 
cause  materials  cost  more  and  bargain¬ 
ing  with  suppliers  is  minimized  because 
of  price  ceilings.  Impress  your  em¬ 
ployees  with  the  need  for  rigid  econ¬ 
omy  and  careful  application  to  the 
elimination  of  all  practises  and  habits 
that  cause  waste  and  increase  costs. 

4.  Be  chary  of  long-term  commit¬ 
ments  that  will  tie  up  your  cash.  Ex¬ 
pansion  is  “out”  for  the  duration  in 
most  cases.  One  lesson  that  the  first 
world  war  taught  was  the  danger  of 
owning  excessive  plant  capacity  in  an 
inflated  war  economy  because  it  reacted 
adversely  when  peace  came.  Expansion 
brings  higher  fixed  charges  and  it  is 


unwise  to  increase  your  fixed  burden 
at  a  time  like  this. 

5.  Tax  expense  will  be  high  for  the 
duration  and  afterward.  It  can  be  min¬ 
imized  by  close  attention  to  rules  and 
regulations.  Savings  may  be  effected 
on  income  tax  particularly,  if  you  make 
sure  to  take  all  legitimate  deductions 
on  bad  debts,  losses  on  inventory,  de¬ 
preciation,  etc.  Tax  expense  is  now  a 
major  item.  Watch  it  with  eagle  eye. 

It  may  pay  you  to  get  the  assistance  of 
an  accountant  for  this  work  from  now 
on.  When  tax  expense  was  less,  the 
counsel  of  an  expert  may  not  have  ef¬ 
fected  sufficient  saving  to  pay  the  toll 
but  now  the  reverse  may  be  true. 

6.  If  you  owe  interest-bearing  debts 
or  mortgages,  liquidate  them,  if  you 
can,  to  cut  interest  expense  and  mini¬ 
mize  inflation.  President  Roosevelt  ad¬ 
vised  this  in  one  of  his  radio  broadcasts. 

7.  Maintain  all  working  equipment 
in  ship-shape  because  this  will  increase 
its  life  and  cut  maintenance  costs. 
Lubricate  adequately  and  use  the  best 
quality  lubricants  you  can  get.  Watch 
motors  carefully.  Many  printers  forget 
there  is  such  a  thing  as  a  motor  until 
it  breaks  down — and  breakdowns  are 
costly,  even  in  peacetime  when  new 
units  are  readily  available.  Read  the 
manufacturer's  instructions  on  the  up¬ 
keep  of  all  mechanical  equipment.  Pre¬ 
ventive  maintenance  always  did  pay  but 
was  too  seldom  practised  by  printers. 
Now  it  is  a  “must”  to  minimize  expense. 

8.  Keep  adequate  working  capital 
on  hand,  which  is  the  excess  of  current 
assets  over  current  liabilities,  as  shown 
on  the  balance  sheet  or  financial  state¬ 
ment.  Many  printers  consider  only  the 
profit  on  sales  and  the  net  worth  when 
appraising  managerial  efficiency  but 
working  capital,  which  is  the  life-blood 
of  your  business,  is  of  equal  impor¬ 
tance.  A  safe  ratio  for  a  printer  is  Vh 
of  current  assets  to  1  of  current  liabili¬ 
ties.  The  printer  who  finds  this  ratio 
on  his  balance  sheet  should  be  in  a 
liquid  position,  making  collections 
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BEFORE  and  since  Oliver  Cromwell  gave  this  famous  advice  to  his 
men,  care  of  munitions  has  been  the  concern  of  all  fighting  men.  Paper 
has  been  developed  scientifically  to  resist  moisture  and  other  threats, 
and  today  the  packing  and  handling  of  shells  and  other  necessities  of 
war  has  attained  a  degree  of  protection  never  before  known.  Cham¬ 
pion  is  producing  essential  war  materials . . .  pulp  for  explosives,  water¬ 
proof  wrappings  for  shells,  food  containers,  blackout  and  war  map 
paper,  and  paper  substitutes  for  certain  critical  materials.  Whenever 
you  think  of  good  printing  paper,  whene^’^er  you  must  have  a  new  pa¬ 
per  product  created  for  some  special  purpose,  come  to  Champion. 


THE  CHAMPION  PAPER  AND  FIBRE  C 0.,  H a m i 1 1 o n,  0 h i o 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Matiufacturen  of  AdvertUert'  and  PublUhert’  Coated  and  Vncoated  Papers,  Cardboards,  Bonds,  Envelope 
and  Tablet  Writing  .  .  .  2,000,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO.  PHILADELPHIA,  CLEVELAND,  BOSTON.  ST.  LOUIS,  CINCINNATI.  ATLANTA 


promptly,  papng  bills  promptly  and  rectly  on  production  runs  too  high  in 
getting  enough  business  to  turn  stock  many  plants  and  often  is  not  checked 
promptly.  Do  not  get  caught  by  the  because  it  is  lumped  under  labor  and 
supercharged  speed  with  which  the  not  earmarked  for  easy  identification, 
present  cycle  gyrate  as  we  near  Plant  foremen  should  keep  records 
the  end  of  the  period.  Place  adequate  showing  labor  hours  spent  on  actual 

reserves  in  escrow  against  the  demands  production  and  labor  hours  spent  on 

for  higher  taxes  and  other  wartime  con-  incidental  work  in  order  to  keep  the 

tingencies,  which  must  be  paid  in  cash.  ratio  of  unproductive  labor  at  mini- 

Liquidity  is  more  important  today  than  mum. 

ever.  Despite  the  abundance  of  cur-  11.  Give  more  thought  to  technical 
rency  and  business,  the  government  is  and  business  problems.  Read  books  on 

crac^ng  down  on  credit  and  bank  the  subject,  your  trade  papers,  attend 

loans,  and  you  will  have  a  harder  time  classes  giving  lectures  on  these  subjects 

getting  funds  today,  so  keep  your  eye  and  go  to  association  meetings,  always 

on  working  capital  from  month-to-  bearing  in  mind  that  your  main  objec- 

month  because  you  must  depend  largdy  tive  for  the  duration  is  to  keep  costs  so 

on  your  own  bankroll  to  carry  on  for  far  down  under  the  ceiling  that  you  can 

the  duration.  This  is  one  economy  ad-  floor  enough  profit  to  keep  a  roof  over 

vantage.  You  need  not  pay  interest  on  your  head  and  have  something  left  over 

your  own  working  capital.  Many  print-  to  invest  in  war  bonds, 

ers  who  carry  heavy  receivables  in  nor-  12.  Figure  selling  prices  profitably, 
mal  times  have  to  borrow  to  meet  their  Even  under  price  ceOings  you  still  have 
obligations,  which  increases  expenses  a  costing  job  to  do.  Beware  of  the  slap- 
unnecessarily  because  they  should  get  happy  costing  so  common  in  peacetime, 
their  working  capital  by  collecting  their  Include  in  your  costs  a  war  reserve  con- 
accounts  promptly.  tingency  to  take  care  of  possible  losscf 

9.  Watch  credits  closely.  Because  through  inflation,  deflation  or  further 

money  is  plentiful,  some  printers  are  governmental  restrictions.  The  per- 

more  lax  with  crecUt  now  than  hereto-  centage?  Those  using  war  reserves  are 

fore,  when  the  reverse  should  be  prac-  figuring  %  to  1  per  cent  on  sales.  Yon 

tised.  Some  authorities  contend  that,  must  use  your  own  judgment  based 

in  the  postwar  period,  there  will  be  upon  conditions  as  you  find  them  and, 

deflation,  that  volume  and  prices  will  of  course,  you  cannot  top  price  ceil- 

drop  drastically  after  reaching  a  peak,  ings.  Also  include  an  allowance  for 

as  in  the  1929  stock  market  crash.  bad  debts,  depreciation,  loss  on  inven- 

Whether  this  be  so  or  not,  play  safe.  tory.  Many  printers  have  short-changed 

Should  the  boom  deflate,  it  will  be  hard  themselves  on  sales  in  the  past  because 

to  collect  and  if  you  enter  the  postwar  their  figures  did  not  include  these  rego- 

period  with  heavy  accounts  receivable,  lation  business  reserves. 

you  may  have  to  write  off  a  substantial  The  purpose  of  the  government  is  to 
part  of  net  worth  and  it  is  not  likely  keep  inflation  in  check  by  means  of 

that  profits  will  be  any  too  high  during  price  ceilings,  taxation  and  savings, 

the  war  because  taxes  will  cut  deeply  For  this  reason,  don't  he  surprised  if 

into  earnings.  your  dollar  profits  for  the  duration  are 

10.  Check  closer  on  unproductive  less  than  in  peacetime,  even  though 

labor  or  indirect  labor  to  keep  it  at  your  volume  today,  is  much  higher, 

minimum  and  list  such  labor  as  a  sep-  Try  for  the  stars  but  be  satisfied  if  you 

arate  item  under  overhead  so  that  it  keep  your  head  above  water. 

is  readily  compared  month-to-month.  v . . .  — 

Shop  labor  paid  for  but  not  spent  di-  —ON  PAY  DAY,  BUY  BONDS— 
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CEILING  PRICES 

OF 

OFFSET  ROLLERS 

an  those  which  prevailed  Jan.  5,  1942 


For  your  and  our  guidance 
we  have  prepared  a  Price  List 
which  conforms  to  the  ruiing 
with  which  we  are  compiying. 

It  is  yours  for  the  asking. 

Manufacturers  of  Printers’  and  Lithe-offset  Roiiers 


SAM'L  BINeHAM’S  SON  MFG.  CO. 


CHICAGO 


AtUiiita 

Das  Molnas 

Indianapolis 

MInnaapolls 

Pittsburgh 

Ckvahind 

DatroK 

Kalamazoo 

Nashvlllo 

St.  Louis 

Dallas 

Houston 

Kansas  CHy 

Oklahoma  City 

SprIngfiold.O. 
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PioHHiHf  pMHtiHf 
for  Saving  and  Selling 


MANNIE 


'^Planning  Printing  for  Saving  and 
Selling  might  properly  prove  to  be  the 
magic  key  words  of  the  future  progress 
of  the  job  printing  industry.  Confer* 
ences  and  conventions  of  printing  house 
executives  spend  much  time  in  stressing 
the  need  of  conserving  materials  and 
creating  ideas  for  selling  to  advertisers, 
merchandisers  and  consumers. 

The  reasons  for  Planning  Printing 
for  Saving  sum  up  as  follows:  In  the 
first  place,  it  is  definitely  not  patriotic 
to  use  anly  materials  in  excess  of  that 
required  to  produce  a  printed  piece 
which  will  accomplish  the  purpose  for 
which  it  is  intended.  Extra  usage  of 
colors,  stock  size  and  weight  (affecting 
both  postage  and  stock  costs)  should 
be  considered  carefully.  On  the  other 
hand,  the  printed  piece  should  be  cre¬ 
ated  using  enough  material  to  do  its 
job  creditably. 

Secondly,  the  margin  of  profit  in  a 
job  printing  plant  is  reflected  pretty 
largely  by  the  saving  accomplished 
through  holding  down  of  waste,  avoid¬ 
ance  of  losses  through  spoiled  work, 
production  of  work  on  the  most  eco¬ 
nomical  press  units,  and  proper  plan¬ 
ning  of  work  to  insure  against  increased 
non-productive  time.  Lastly,  savings 
realized  by  Planning  Printing  for  Sav¬ 
ings  may  be  used  as  a  tool  for  com¬ 


mJBBELL 


petition  in  giving  your  customer  more 
for  his  money  than  do  your  brother 
printers,  maybe  in  quantity,  quality,  or 
service. 

The  reasons  for  planning  printing  for 
Selling  may  seem  obvious.  Note  here 
that  a  great  percentage  of  the  printing 
done  today  is  not  printing  planned  for 
selling.  The  difference  lies  in  the  fact 
that  the  buyer  of  the  job  is  turning  over 
to  Mr.  Printer  all  the  data  necessary 
to  set  up  specifications.  Therefore  the 
buyer,  without  sales  stimulation,  has 
made  the  decision  to  print  a  job.  Now 
if  Mr.  Printer  has  a  Planning  Printing 
for  Saving  and  Selling  minded  organi¬ 
zation,  he  may  offer  to  his  customer 
suggestions  which  may  be  very  helpful. 
Most  printing  plant  men  readily  admit 
that  they  are  interested  in  learning 
more  about  the  business.  This  being 
so,  it  is  apparent  that  many  buyers  of 
printing  are  one  or  more  steps  behind 
their  supplier — so  there  lies  the  oppor^ 
tunity.  Therefore  reason  number  one 
for  planning  printing  for  Selling, 
“Service  your  customer  and  hold  him.” 

Development  of  ideas  requiring  serv¬ 
ice  oil  Mr.  Printer’s  part  is  the  most 
positive  way  of  increasing  volume. 
Ideas  may  be  newly  created,  or  they 
may  be  adaptations  of  something  al- 
'  .ready  used.  The  scope  of  this  field  is 
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Everything  we  have  and  hold  dear  has  been  challenged!  Our  foes  be* 
lieve  they  can  crush  us  before  we  can  produce  enough  planes,  tanks, 
guns,  and  ships  to  stop  them.  American  industry  has  accepted  tiiis  challenge; 
and  as  one  cog  in  a  mighty  machine.  The  Challenge  Machinery  Company 
is  going  full  tilt  to  supply  precision  equipment  needed  by  builders  of  air> 
craft,  ordnance,  and  other  war  materiel. 

That  must  come  first!  But  it  cannot  black-out  a  half-century 
of  business  relations  in  the  graphic  arts  field.  For  the 
duration.  Challenge  will  do  ever3rthing  possible  to  main¬ 
tain  its  service  to  customers  and  dealers — to  furnish  neces¬ 
sary  replacement  parts  and  essential  equipment.  Meait- 
while,  engineering  development  will  be  continued  to  devise 
improved  Challenge  products  for  the  future.  42s 

:he  challenge  machinery  co. 

Medn  Offiem  and  Faeiory:  Eaaimm  Salmm  Oificm: 

GRAND  HAVEN,  MICH.  50  Church  St,  NEW  YORK 


really  big.  It  is  primarily  necessary  to 
get  around  a  bit.  An  occasional  trip 
into  another  shop  is  stimulating.  How- 
ever,  many  are  not  in  a  position  per¬ 
sonally  to  travel  in  quest  of  ideas. 
Traveling  may  be  done  comfortably  and 
cheaply  by  perusal  of  trade  magazines, 
not  only  in  the  field  of  printing  but  also 
in  the  field  of  your  customers  or  poten¬ 
tial  customers.  If  you  can  combine 
some  ideas  from  their  fields  with  some 
ideas  from  your  field,  you  may  have  a 
sale.  So,  point  number  two,  “Create 
some  printing  pieces  that  will  bring 
results  to  your  customer.” 

Planning  Printing  for  Selling  doesn’t 
always  mean  Planning  Printing  for 
Doing.  If  Mr.  Printer  is  interested  in 
increasing  his  volume,  and  of  course 
he  is,  he  will  check  back  the  writer’s 
first  statement  of  this  paragraph.  The 
printer  knows  that  there  are  many 
kinds  of  printing  jobs  that  may  be  pro¬ 
duced  better  and/or  at  lower  cost  (in 
total  or  in  part)  in  some  shop  other 
than  in  his  own  plant.  Now,  to  hold 
and  completely  service  a  customer,  the 
thing  to  do  is  to  accept  the  job  and 
“farm  it  out”  to  the  printer  who  has 
the  proper  equipment,  materials,  and 
trained  personnel  to  handle  it.  Or 
maybe  part  of  it,  such  as  the  printing, 
or  binding,  or  folding,  or  stitching.  As 
an  example  take  stitching.  Suppose  you 
have  saddle  stitcher  equipment  only. 
Your  competitor  has  side  stitch.  Would 
you  not  have  a  better  chance  of  hold¬ 


ing  your  customer  for  the  other  proc¬ 
esses  on  a  job  which  should  be  side 
stitched  if  you  use  your  competitor  on 
that  operation?  Mr.  Printer  cannot 
feel  harshly  toward  either  his  competi¬ 
tor  or  his  lost  customer  unless  he  serv¬ 
ices  him  wisely.  If  Mr.  Printer  has 
competitors  in  his  city  who  are  not 
observing  this  rule,  he  is  missing  an¬ 
other  angle  if  he  doesn’t  make  it  help 
in  keeping  his  financial  statement  in 
blue  ink.  Mr.  Printer  should  make  it  a 
point  to  learn  promptly  of  all  printing 
services  in  his  city  that  he  himself  is 
not  equipped  to  perform.  Then  he 
should  get  the  clock  between  his  ears 
ticking  and  see  if  he  can’t  combine 
some  of  his  product  with  some  of  his 
fellow  printers  and  make  some  sales 
that  would  be  impossible  without  the 
combination.  So,  point  number  three, 
“Give  the  customer  the  best  job  in  the 
field,  either  by  yourself  or  with  the  co¬ 
operation  of  some  other  plant.” 

There  are  numerous  other  angles  in 
the  thought  of  Planning  Printing  for 
Saving  and  Selling.  There  are  hun¬ 
dreds  and  hundreds  of  specific  selling 
ideas  which  have  been  developed  by 
printers  throughout  the  country.  Write 
in  and  tell  us  about  your  pet  success 
relative  to  planning  printing  for  Saving 
and  Selling.  And  please  give  us  per¬ 
mission  to  use  such  material  in  helping 
other  printers  increase  their  volume  in 
their  community. 

V _ 
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Y  PRINTING 


this  year,  printing  for  Holiday  Occasions 
and  Greeting  Cards  should  work  for  Uncle  Sam.  Make  it  colorful  and  patriotic 
to  give  reed  meaning  to  this  wartime  Christmas  and  New  Year's. 

Depend  on  the  quality  of  Strathmore  Papers, 
and  know  that  your  Holiday  Printing  will  be  dramatic. 


Use  Reds,  Whites  and  Blues... and  Greens... in  expressive 


Strathmore  surfaces  and  textures  to  make 
this  an  All-American  Christmas. 


tAh.  -to  ii  tia 

STRATHMORE 
NEW  BUSINESS  SERIES 


PAPER  COMPANY  WEST  SPRINGFIELD,  MASS 
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HOW'S  yo44it 


PklNTtRS  WHO  AOmnSE 

should  sond  spoeimons  for  ro> 
viow,  commont  and  constnictivo 
crHicism  hi  fhit  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en« 
dote  adequate  postage. 


"CAPS  and  lower  case”  the  monthly  house  organ  of  Jaggars- Chiles- Stovall, 
Inc.,  Dallas,  Texas,  has  been  coming  to  me  for  several  years.  I  like  to  save 
this  little  booklet  for  reading  in  the  middle  of  some  difficult  job ;  its  clear  style, 
and  its  cleanliness  of  thought  (and  I  don’t  mean  in  a  moral  sense)  seldom  fail 
to  act  as  a  refreshing  pause.  Interesting  regional  sense  anecdotes  and  original 
writing  on  current  national  problems  combine  to  make  “C&lc”  one  of  our 
favorites.  I  don’t  imagine  that  it  drags  customers  in  by  the  ears  for  J-C-S, 
but  I’ll  bet  that  it  creates  plenty  of  good  will  for  ’em,  where  it  does  the 
most  goodl 


ELMER  W.  MILLER  CO.,  108  West 
Central  Parkway,  Cincinnati.  It’s  certainly 
a  good  idea  to  go  after  Christmas  Card 
business  early,  as  you  have  done  on  your 
blotter,  but  I  feel  that  your  layout  hasn’t 
captured  the  coming  season’s  spirit.  Ad 
Rating:  B. 

LACOSTE  PRINTING  CO.,  137  West 
27th  St.,  New  York  City.  Aren’t  you  put¬ 
ting  it  on  a  bit  thick,  friends,  when  you 
speak  of  your  “undisputed  leadership  in 
the  printing  field,’’  and  your  “immense  quar¬ 
ters.’’  I  feel  that  your  removal  announce¬ 
ment  is  a  bit  on  the  wordy  side.  It’s  cer¬ 
tainly  a  good  idea  to  quote  prices  on  your 
specialty  (publication  work),  as  you  have 
done,  but  I  believe  that  your  approach 
might  have  been  more  effective  if  it  had 
been  more  direct.  Ad  Rating:  B. 
WALTER  H.  WIGG,  174  Mary  St., 
Oshawa,  Ontario,  Canada.  Mr.  Wigg  has 
forwarded  a  large  selection  of  interestingly 
set  up  blotters,  printed  during  the  past  few 
years.  I  think  those  double-size  blotters  are 
especially  effective.  Mr.  W.  has  a  fine  se¬ 
lection  of  type  faces,  and  knows  how  to  use 
them  to  good  advantage.  Ad  Ratings:  A. 


REKLAM  PRINTING  COMPANY,  270 
Lafayette  Street,  New  York  City.  This 
house  specializes  in  the  preparation  and  pro¬ 
duction  of  standardized  two-color  units  (on 
postcards  and  paper  stock),  with  high  gloss 
finishes’.  Their  promotion  consists  of  a 
batch  of  good-looking  actual  samples,  a 
two-color  blotter  that  is  almost  a  work  of 
art,  and  a  business  reply  card:  Ad  Rat¬ 
ing:  A. 

ACME  PRINTING  COMPANY,  510 
South  Brook  Street,  Louisville.  “LOAF¬ 
ING  and  HOLDING  OUT  on  Uncle  Sam 
is  a  good  way  to  get  a  new  boss,’’  says 
the  potent  message  on  Acme’s  latest  blotter. 
The  thought  is  wise  and  timely ;  the  layout 
and  typography  are  below  your  usual  stand¬ 
ard.  Ad  Rating:  B. 

THE  SIMS  PRINT  SHOP,  Newton, 
Iowa.  The  envelope  received  from  you  con¬ 
tained  seven  totally  unrelated  pieces  of 
printed  matter;  the  single  items,  in  them¬ 
selves  seemed  interesting,  if  mailed  out  sep¬ 
arately,  or  if  used  as  mail  enclosures,  but 
if  you  sent  out  a  general  mailing  similar  to 
the  one  I  received,  I  believe  that  you  would 
confuse  the  recipient. 
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A  new  flag  flies  at  Hammermill 


**£very  man  and  woman  at  Hammermill  is  honored  that  our 
company  has  earned  the  coveted  Army-Navy  Production 
Award.  Honored  that  our  *know-how*  in  making  and  deliv- 
ering  paper  is  helping  America  in  its  war  effort.  Each  of  us 
is  pledged  to  look  upon  the  *£*  badge  that  we  wear  and  the 
*E*  flag  that  we  fly  not  only  as  a  reward  for  the  past  but  as  a 
challenge  and  an  inspiration  for  the  future.** 


HommemiiS  Poper  Co,  trio, 


I  MALADY  &  MacLAUCHLAN,  Inc.,  409 
Pearl  Street,  New  York  City.  Last  month 
I  criticized  the  letters  and  blotters  of  thb 
house;  I  said  they  appeared  dull,  uninter* 
i  esting  and  over-long.  I  still  think  so.  How* 
ever,  M  &  M ’s  sales  manager,  Mr.  Har.’ey 
M.  Elly,  has  taken  the  trouble  to  write  me 
a  long  letter  in  criticism  of  my  criticism. 
Mr.  Elly  tells  me  that  the  mailings  I  find  so 
dull  and  dry  produce  results  for  his  firm. 
I’m  glad  to  hear  that,  sir,  and  I  hope  they 
continue  to  pull  for  you.  But  I’d  like  to 
add  this  P.  S. — I’ll  wager  that  modernized 
mailings  will  bring  you  better  results ! 

BREMER  TYPOGRAPHIC  STUDIO, 
704  Second  Avenue,  Pittsburgh.  Frankly, 
Mr.  B.,  I’m  disappointed.  A  typographer 
should  lead  all  others  in  type  layouts, 
shouldn’t  he?  I  feel  that  your  blotters  defi* 
nitely  miss  the  boat.  Why  not  get  in  touch 
with  some  good  local  layout  man  or  de* 
signer?  M.  F.  McGrew  could  probably  do 
a  bang-up  job  for  you  1  Ad  Rating :  C. 

THE  F.  A.  BASSETTE  COMPANY, 
Springfield,  Massachusetts.  Another  one 
of  this  company’s  “Advertising  for  the 
Duration’’  blotters  has  just  come  in,  and 
we’re  still  in  love  with  the  simplicity  and 
directness  of  their  messages.  How  about 
letting  printers  in  other  localities  buy  the 
electros  from  you?  Ad  Rating:  A. 

KIPE  OFFSET  PROCESS  COMPANY, 
Inc.,  145  Hudson  Street,  New  York  City. 
“Take-  notice  of  Offset  by  Kipe ;  it’s  got 
what  it  takes’’  says  Horace’s  latest  water* 
colcM*  knockout.  Cheesecake  “leg  art’’  and 
a  google-eyed  judge  and  jury,  drawn  in  a 
highly  entertaining  water-color  technique 
give  this  series  of  Kipe’s  a  very  distinctive 
flavor.  Also  worthy  of  note  is  a  booklet 
describing  Kipe’s  new  “Fluorescence”  Proc¬ 
ess  ;  the  brochure  is  informative,  and  does  a 
serious  job  of  describing  this  interesting 
four-color  printing  method.  Ad  Rating :  A. 

BUSHNELL,  125  South  Tenth  Street, 
Minneapolis.  This  shop  has  issued  a  very 
fancy  little  booklet,  complete  with  silk  cord 
binding  (May  I  Have  the  Next  Dance?), 
which  presents  an  interesting  innovation 
for  a  business  of  this  kind.  In  pleasant 
contrast  to  the  elegant  format,  the  bro¬ 
chure’s  copy  is  simple  and  direct ;  the  cover 
reads  “So  many  ask  .  .  .  ‘Just  what  do 
you  do?’  We  have  issued  this  folder  out¬ 
lining  the  services  we  render.”  Ad  Rat¬ 
ing:  A. 


aV 


HftiffilTH 


This  FREE 
Counter  Card 
YOURS 


Ready  for  yon  to  use,  to  help  you 
sell  high-profit  V-Mail  Stationery, 
now  going  like  hot  cakes. 

Every  mother,  sister,  girl  friend,  dad 
and  pal  needs  and  wants  V-Mail  Sta¬ 
tionery,  which  expedites  letters  to 
boys  over  seas. 

10c  item  —  brings  customers  into 
your  place.  Send  coupon  for  FREE 
display  cards  and  samples  today. 


Western  States  Envelope  Co. 

1616  West  Pierce  St. 

Milwaukee.  Wis. 

O.K.^-Send  me  that  V-Mail  counter  eard, 
free  samples  and  prices.  Rush! 


Address. 


State. 
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TALLMAN  PRINTING  CO.,  Inc.,  56-60  | 
Elizabeth  Street,  Forty  Fort,  Pennsylvania. 
I’ve  never  heard  of  the  city  of  Forty  Fort, 
and  I  imagine  it’s  a  pretty  small  place. 
That  doesn’t  stop  this  Tallman  shop,  how¬ 
ever;  it’s  just  sent  me  a  batch  of  its  re¬ 
cently  issued  blotters.  Believe  me,  fellers, 
their  layouts,  typography  and  general  all- 
around  good  craftsmanship  would  do  credit 
to  the  biggest  shop  in  any  big  city.  Ad 
Ratings;  AAA. 

TRANSCRIPT  PRINTING  CO.,  Peter¬ 
borough,  New  Hampshire.  This  fine  coun¬ 
try  shop  tells  folks  about  M-99  in  a  novel 
manner.  A  postal  headed  “Cold  Cuts  I” 
tells  the  WPB’s  Conservation  Order  story 
in  very  few  words.  Ad  Rating :  A. 

THE  HANCOCK  PRESS,  80  Hancock 
St.,  Lexington,  Massachusetts.  Gordon  W. 
Robinson’s  “Timely  News  Topics”  post¬ 
card  offers  printing  buyers  good  sound  ad¬ 
vice  on  current  topics,  in  short,  to-the-point 
paragraphs.  An  attached  business  reply 
card  brings  further  information,  or  a  repre¬ 
sentative.  The  whole  is  a  neatly  handled 
and  business-like  affair.  Ad  Rating:  A. 

BURCK’S  ADVERTISING  &  PRINT- 
ING  SERVICE,  221  E  Street,  San  Ber¬ 
nardino,  California.  To  help  his  customers 
anticipate  needs,  Mr.  B.  send  out  a  very 
attractive  (2-color)  government  postal 
which  features  a  check  list  of  his  services. 
Ad  Rating:  A. 

GORDON’S,  1478  South  Robertson  Boule¬ 
vard,  Los  Angeles.  The  automotive  sales 
promotion  specialties  are  very  interesting, 
and  would  probably  be  worthwhile  to  other 
printers.  However,  since  this  column  is 
dedicated  to  the  advertising  that  printers 
do  for  themselves,  how  about  applying 
some  of  that  ingenuity  to  your  own  selling 
problems?  Be  glad  to  have  more  samples. 

THE  EL  SMITH  PRESS,  7619  Franks- 
town  Avenue,  Pittsburgh.  A  bright  and 
colorful  blotter  sent  out  with  a  couple  of 
business  reply  envelopes  should  save  the 
tires  and  gas  El  Smith  hopes  they  will; 
clever,  timely  publicity.  Ad  Rating:  A. 

“PRINTING  THAT  GETS  RESULTS,” 
8917  Upland  Terrace,  Pittsburgh.  A  shop 
with  an  unusual  name  utilizes  an  unusually 
effective  illustration  to  emphasize  the  fact 
that  it’s  kept  its  old  ’phone  number  at  a 
new  address.  Ad  Rating:  B. 


Quality 

Rebuilt  Equipment 

assures  lasting  value 
and  satisfaction  .  .  . 

Mergenthaler  Linotype  machines. 
Models  5,  8,  14,  18  and  21. 

Miehle  Presses  including  Verticals, 
Horizontals,  and  Cylinders,  both 
hand  fed  and  automatic  units. 

2  Model  B  Kelly  Presses. 

Challenge  19"  Lever  Cutter;  C&P 
34"  Craftsman  Cutter;  Challenge 
30"  Lever  Cutter. 

Hamilton  Imposing  Unit,  steel 
body,  51x75  milled  iron  top,  380 
galleys  8^x13. 

Thompson  Imposing  Unit,  new, 
steel  body,  31x39  milled  iron  top, 
furniture,  reglet  and  letterboards 
underneath,  25%  off. 

5  Hamilton  steel  chase  racks. 

Ludlow  Typograph,  2  steel  cabinets, 
matrices,  spaces,  sticks,  etc.,  at  spe¬ 
cial  price  for  clearance. 

Vandercook  Galley  Proof  Press,  au¬ 
tomatic  inker. 

Vandercook  Model  25  page  size 
Proof  Press. 

Hacker  Test  Press,  18x25,  automatic 
inker,  grippers,  feed  and  delivery 
boards. 

Nelson  Model  B  Saw  Trimmer. 

TYPE  &  PRESS  of  ILLINOIS 

A  Reliable  Source  of  Supply 
220  So.  Jefferson  St.  •  Chicago 
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^1^*  iMp  to  iacrMn  praAKtiM  h  fht  iMht> 
wf,  lidmp  MktfMrfy  ■pirrtw 

Compo  Rule  and  other  strip  materials 
are  accurate  to  highest  possible  degree. 

Now  available  at  only 

19c  per  lb. 

for  HANDFINISHED  RULE 
LEADS  13i/2e  SLUGS 

PricM  aubjmet  to  change  without  notice 

All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacing  materials.  Immediate  shipment. 
These  Tow  prices  compel  us  to  reqiMSt  check 
with  order  to  eliminate  bookkeeping.  Wall 
chart  sent  on  request. 


COMPO  RULE  CO. 

55  L.  WacUrr  Drive  Chicago,  111. 


The  BOLTON  KNIFE 


It  is  the  Knife  that  does  the  cutting 


John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


Composing 

Questions 


anawnred  by 
HAYWOOD  H.  HUNT 

Spartan  Bold  Condensed 

You  made  some  mention  of  the 
m  new  Brush  type  face  being  pos- 
sibly  the  last  to  be  brought  out  for  the 
duration  of  the  ivar,  I  had  been  hoping 
that  at  least  one  more  of  the  Spartan 
family  woiUd  be  available  soon. 

C.  0.  M.f  Boston,  Mass. 

We  did  make  mention  last  month 
•  that  it  was  likely  that  Brush 
would  be  one  of  the  last  new  faces 
added  to  the  list  of  foundry  faces  for 
the  period  of  the  war.  However,  we 
have  since  learned  that  there  is  to  be  a 
Spartan  Bold  Condensed  placed  on  the 
market  in  another  month  or  two.  Also, 
we  understand  that  it  is  possible  that 
unless  things  get  too  tough,  we  may 
have  «ome  other  new  faces  from  time 
to  time,  even  with  the  war  in  progress. 
We  are  particularly  glad  to  learn  that 
the  Spartan  Bold  Condensed  is  about 
ready  for  distribution,  as  we  are  sure 
that  many  printers  who  have  heretofore 
been  using  the  imported  face  (Futura), 
will  be  glad  to  be  able  to  get  its  equiva¬ 
lent  in  American-made  type.  We  have 
not  seen  proofs  of  the  new  letter,  but 
the  other  members  of  the  same  family — 
Spartan  Black,  Heavy  and  Medium — 
are  very  close  to  the  previously-men¬ 
tioned  imported  face,  and  can  scarcely 
be  detected  from  the  Futura  family. 

V _ 

^^Bread-and-Biitter^^  Faces 

QYou  have  on  several  occasions 
m  made  a  plea — or  published  letters 
from  printers  making  such  a  request — 
for  a  fuller  range  of  sizes  in  the  **bread‘ 
and-butter”  line  of  type.  I  remember 
that  you  have  asked  in  particular  for  a 
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l6~point  size  in  some  of  these  much- 
used  faces.  I  quite  agree  with  you  that 

15- point  is  a  most  useful  size,  and  be¬ 
lieve  that  it  should  certainly  he  in¬ 
cluded  in  the  very  popular  Spartan 
series,  especially  since  a  lot  of  us  print¬ 
ers  are  now  replacing  Spartan  for 
Futura.  In  case  the  founders  are  for 
some  reason  **allergic**  to  the  16-point 
size,  why  not  then  give  us  a  full-face 
14-point,  which  would  approximate  the 

16- point  type,  for  the  present  14- point 
Spartans  have  a  considerable  amount 
of  shoulder  at  the  top  of  the  type  body. 

I  am  enclosing  proofs  of  another  regu¬ 
lar  foundry  face  ( the  writer  has  shown 
Franklin  Gothic)  in  8-,  10-,  12-  and 
14-point,  alongside  the  same  sizes  of 
Spartan  BUick,  just  to  show  how  much 
larger  face  might  be  gotten  on  the  same 
body  size.  My  work  is  principally  ad¬ 
vertising  composition,  and  I  often  find 
a  need  for  a  9-  and  11-point  size  in  the 
Spartan  series.  I  am  able  to  get  the  9- 
point  size  for  body  matter  in  Linotype 
in  three  or  four  weights  of  Spartan 
(cast  on  8-point  body),  but  would  par¬ 
ticularly  like  to  be  able  to  buy  the  foun¬ 
dry  product. 

W m.  C.,  Philadelphia,  Pa. 

You  have  told  your  story  quite 
■  adequately,  so  there  isn’t  much 
for  us  to  add,  except  to  state  that  Inter¬ 
type  also  supplies  a  very  faithful  cut¬ 
ting  of  the  Futura  (using  the  original 
name)  in  Light,  Medium,  Demi  Bold 
and  Bold  with  italics  to  match — sizes  6- 
to  14-point — and  with  Futura  Bold  Con¬ 
densed  in  the  same  range  of  sizes  with 
Futura  Bold  Condensed  on  two-letter 
mats.  There  are  also  some  larger  sizes 
of  the  Futura  Medium  and  Demihold 
made  hy  Intertype.  Monotype  has  both 
9-  and  11-point  in  its  20th  Century 
(which  is  a  close  approximation  of 
Futura)  in  the  Medium,  Demi  Bold 
and  Bold — in  both  roman  and  italic. 

However,  we  are  not  attempting  to 
catalog  all  these  types,  but  merely  want 
to  give  all  a  break. 


ORDER  M&L 
FOUNDRY  TYPE 


NOW 


With  increased  demands  for 
every  kind  of  metal,  it  is  good 
business  to  sort  up  your  cases 
and  replace  any  worn  out  or 
obsolete  faces. 

M&L  Foundry  Type,  in 
hundreds  of  convenient  and 
modern  faces,  is  still  available 
for  prompt  delivery.  It  can  be 
purchased  a  single  character 
at  a  time,  or  in  small  or  weight 
fonts.  The  same  high  stand¬ 
ards  of  manufacture  and  metal 
have  been  maintained. 

You  should  not  delay  in 
bringing  your  type  supply  up 
to  normal.  Mail  the  coupon 
for  showing  of  latest  faces  and 
price  list. 

M&L  Type  Foundry 

4001  Ravenswood  Ave.,  Chicago 
Telephones:  LAK.  8201  to  8207 


Please  send  me  latest  M&L  eata- 
log  and  price  list. 

N  ame - ________ 

Address _ 
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Black  &  White 

MATRIX  CONTRAST 


Send  for  booklet  de¬ 
scribing  tests  made  by 
Dr.  Luckeish  showing 
the  superior  visibility  of 
Black  &  White  contrast 
reference  marks  on 
Linotype  and  Intertype 
matrices  as  compared 
with  ordinary  non-proc- 
essed  reference  marks. 

UTm  CONTIUST  COB?. 

EMPIRE  STATE  BUILDING,  NEW  YORK 


Baltotype  > 

LATEST  ATTRACTIVE 


HAS  THE 

!  Types 


Ideal  faces  to  make  your  print¬ 
ing  unusual  and  pleasing.  Send 
for  Catalogue  9-A,  and  Handy 
Box  Catalogue.  They’re  Free  ! 

BALTIMORE  TYPE 

Or  your  local  dealer.  Baltimore,  Md. 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

Cam  Yoke  Refuses  to  Drop 

QWe  have  a  keyboard  trouble  on  a 
•  Model  K  on  which  we  would 
much  appreciate  your  opinion. 

When  the  key  is  struck,  occasionally 
the  cam  will  not  drop  from  its  regular 
resting  position  on  the  keyboard  cam 
yoke  trigger.  This  does  not  occur  with 
any  regularity,  but  at  times  may  be  as 
much  as  10%  failures  to  respond  and 
mostly  on  the  lower  case  letters.  Jarring 
the  keyboard  by  striking  the  assembling 
elevator  lever  shaft  seems  the  only  way 
to  obtain  an  immediate  response.  I 
have  found  that  in  addition  to  the  usual 
care  of  oiling  the  cam  and  polishing  the 
cam  yoke,  rubbing  the  sides  of  the  cam 
yoke  slot  with  a  graphited  stick  is  the 
only  thing  that  will  give  any  lasting 
relief  and  then  the  same  letters  repeat 
the  trouble  within  a  week  or  ten  days; 
some,  especially  n  and  i  seem  to  never 
be  entirely  free  from  this  annoying  fail¬ 
ure  to  respond.  Have  tried  shifting 
cams  that  were  causing  no  trouble  to 
the  place  of  cams  giving  trouble,  with 
no  better  results,  so  /  do  not  believe 


Be  SAFE-Not  SOBBY 

Up-to-date  printing  demands  the  use  of  a  complete  un¬ 
abridged  dictionary.  Replace  outmoded  dictionaries  with 
the  New  Merriam-Webster.  The  standard  for  the  Govern¬ 
ment  Printing  Office.  Write  for  free  illustrated  booklet. 
G.  &  C.  Merriam  Co.,  5  Federal  St.,  Springfield,  Mass. 

WEBSTER'S  NEW  INTERNATIONAL 
DICTIONARY,  Second  Edition 
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MOHR  SAW 

HAS  ENLISTED 

...but  is  doing  everything  possible 
to  keep  stocked  on  repair  parts 
and  supplies  for  Mohr  Saws. 
Also  a  few  machines  are  still 
available  to  fill  approved  orders. 

MOHR  LINO-SAW  CO. 

126  Union  Avenue 

Chicago  Illinois 

! 
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SINGE  1931 

QUALITY 
SERVICE 
RIGHT  PRICES 

•  All  3  elcmenta  of  Stripfounders  buai- 
BCM  creed  ate  essential  to  your  com* 
plete  satisf^ion.  STRIPFOUNDERS 
are  **Firsc**  in  Precision  Enished  Rules 
and  other  Spacing  materials. 

Tbt  Qumlity:  Stripfounders  .  .  .  Strip 
materials  are  cast  from  high  test,  new 
linotype  metal— precision  finished. 

TfrrSrmcr;  Shipments  made  same  day. 

Tfir  Rigfi/  Prictt  Economically  priced 
in  spite  of  a  higher  raw  material  market. 

Stmdfor  FREE  Wall  Chart  and 
tb*  new  prices  mow  in  effect. 

STRIPFOUNDERS 

SIR  Shrmon  Str— t  Chicago/  lllinolg 


rinters- 


I> 

SALES  OPPORTUNITY 
NEW  BIG  FIELD 

War*time  restrictions  on  Canned 
Goods  opens  new  fields  for  Labels. 
MID-STATES  “Gummed  Paper 
Sample  Book  of  Tomorrow"  and 
"Label  Design  See*Lec*Tor"  are 
REAL  SALES  BUILDERS. 
WRITE  for  FREE  copies  TODAY. 
MID-STATES  GUMMED  PAPER  CO. 
251S  S.  DAMEN  AVE.  •  CHICAGO 


FOR  OVER  10  VERRS  TIE  HOST  COMPLETE  UME  OF 
STEEL  ENGRAVED  BIAMKS  FOR  BONDS  AND 
STOCK  CERTIFICATES  SKO  All  PAPERS  OF  VAIOE 


KIHH  BROIHEIS  Bill  MOTE  EHCRAVEIS 
★Z0S-Z03W.I9!!!S!  NEK  YORX^ 


there  is  any  defect  in  the  cam  to 
cause  it, 

G.  E.  C.f  Topeka^  Kansas 

A  Your  complaint  is  so  common  its 
■  solution  is  usually  apparent,  but 
possible  hidden  causes  may  exist  in 
your  machine,  justifying  mention. 

(1)  If  cam  yokes  are  clean  and  ver¬ 
tical  frame  slots  in  which  they  ride  also 
clean,  the  keyboard  cam  also  wiped 
clean  and  its  journal  pin  lightly  luhri- 
cated,  resting  against  its  stop  pin  verti¬ 
cally  centered  with  free  play,  still  re¬ 
fuses  to  drop  at  touch  of  the  key  lever: 

(2)  Keyboard  locking  bar  may  ride 
low,  shortening  the  up-stroke  and  trig¬ 
ger  release. 

(3)  Cam  yoke  trigger  seat  too  broad 
— If  trigger  friction  and  drag  is  shown 
inside  the  cam  yoke,  this  may  retard 
or  prevent  its  drop.  File  a  light  recess¬ 
ing  bevel  clearance  inside  the  cam  yoke 
to  eliminate  this  trigger  drag,  leaving 
at  least  a  4-point  trigger  seat.  Older 
cam  yokes  have  this  vertical  trigger 
drag  clear  to  the  top  of  the  yoke ;  later 
ones  are  partly  recess  beveled,  but  still 
trigger  drag  is  found  occasionally. 
Trigger  seats  of  uniform  depth  produce 
uniform  letter  response  and  cleaner 
proofs. 

(4)  A  hent  or  kinked  trigger  hinge 
wire.  Pull  it  hack  and  forth  slightly, 
turning  meanwhile,  to  check. 

(5)  A  binding  spring  plunger  is  the 
hinged  "gate,”  bearing  so  heavily  upon 
the  cam  yoke  as  to  hold  it  stationary 
when  otherwise  free  to  drop.  It  should 
almost  touch  the  cam  yoke  when  at  rest, 
permitting  a  free  drop.  Older  cam 
yokes  have  hinge  wires  only. 

(6)  All  cams  should  freely  clear 
their  stop  pins  after  dropping  to  the 
rolls.  Slight  perpendicular  and  hori¬ 
zontal  adjustments  of  the  stop  strip  are 
possible.  Cams  must  be  properly  spread 
to  permit  free  stop  pin  play  throughout 
their  revolution,  and  free  from  dirt  or 
( Continued  on  page  52) 
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He’s  using  the  new  and  enlarged  U.  S.  E.  Ration 
Book  of  Unrationed  Ideas  for  letterheads  and  corner 
card  design.  It  has  »  novel  coupon  feature  that  gives 
you  scores  of  stock  Idea  Cuts  in  2  sizes  and  four 
colors.  Use  this  book  to  get  new  and  profitable  busi* 
ness  within  walking  distance  of  your  shop.  Ask  your 
paper  merchant  for  a  copy  free.  He  also  has  the  fa¬ 
mous  guaranteed  U.  S.  E.  Envelopes,  ready  for  quick 
delivery. 

UNITED  VaTES  envelope  COMPANY 

Springfield,  Massachusetts 

12  Manufacturing  Divisions  ...  5  Sales-Service  Offices 

ll*S*E  envelopes  /S/ 

E  N  V  E  L  O  P  E  S  — E  SS  E  N  T  I  A  L  COURIERS 


jjyyfiopgjg 


WKat  types  of  printed  jobs 
will  the  Sterling  Toggle  Hook 
and  Semi-Steel  Base  System 
handle 


There'i  no  end  to  the  variety 
of  jobs  it  will  handle  more 
economically  and  dependably. 


4- 


Dozens  of  accessories,  many  ex* 
elusive  with  the  Sterling  Toggle  Hook 
and  Semi-Steel  Base  System,  increase 
its  efficiency  to  a  point  far  beyond 
that  of  the  ordinary  patent  base. 
Present  Sterling  users . . .  commercial, 
label,  folding  box,  book,  publica¬ 
tion,  form  and  envelope  printers  .  .  . 
are  producing  precision  jobs  at  big¬ 
ger  profits  .  .  .  with  Sterling.  Write 
today  for  further  information  con¬ 
cerning  this  versatile  system. 


THE  PRINTING  MACHINERY  CO. 

436  commercial  square  .  .  CINCINNATI,  OHIO 


S3  E  S6th  Si..  N*w  Yofl>  City  •  608  S  Oaorbom  Si.,  Ckicoflo 


Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Gloss  Ink  Problem 

QThe  enclosed  copies^  marked  A 
m  and  B  are  samples  of  a  gloss  ink 
job  just  completed,  the  results  of  which 
are  not  satisfactory. 

The  ink  used  on  A  was  prepared  by 
a  most  reputable  gloss  ink  manufac- 
turer,  and  in  spite  of  its  fine  worfdng 
qualities  on  the  press  as  well  as  the 
high  gloss  it  shotoed  when  running,  the 
result  is  poor  as  you  will  note  the  lack 
of  gloss  when  dry. 

The  ink  used  on  B  was  supplied  by 
another  ink  house  and  although  it 
shows  more  gloss,  it  could  not,  how¬ 
ever,  be  used  due  to  its  poor  working 
qualities. 

The  job  was  printed  under  favorable 
shop  conditions  on  a  B  Kelly  press, 
without  heat,  and  new  rollers.  In  each 
case  samples  of  the  stock  used  were 
sent  to  the  ink  manufacturer. 

In  order  to  enable  us  to  handle  fur¬ 
ther  orders  of  this  type  of  work  we 
solicit  your  expert  knotvledge  to  help 
us  determine  where  the  fault  lies.  Is  it 
the  paper,  the  ink,  or  faulty  press- 
work?  Also,  which  in  your  opinion  is 
the  better  ink  to  work  with? 

The  gold  had  to  be  done  in  two  im¬ 
pressions.  Can  the  same  results  be 
achieved  in  one  impression? 

P.  K.,  New  York  City 


A  The  principal  difficulty  with  the 
#!•  job  submitted  is  due  to  the  stock 
being  so  absorbent  as  to  take  up  prac¬ 
tically  all  the  gloss,  leaving  the  sub¬ 
ject  flat. 

The  “B”  ink  being  of  heavier  body 
with  apparently  less  oil,  naturally 
leaves  a  more  decided  gloss  on  the  sur- 
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No  wishy-wash! 

Dried,  tough  ink  that  defies  an  ordi¬ 
nary  type  wash  quickly  surrenders  to 
PHENOID  . . .  It*s  the  speedy,  thor¬ 
ough  way  to  clean  cuts,  type  and 
forms  .  .  .  Unexcelled  in  washing  up 
presses  for  color  work. 

Order  from  your  dealer.  Literature  on  request, 
Chalmers  Chemical  Co.,  123  Chestnut  St.,  Newark,  N.  J. 


TYPE  CLEANER 


Made  for 


TOUGH  JOBS 


UNUSUAL  VALUE />r 

PERSONAL  CHRISTMAS  CARDS 

50  for  and  Z5  for  ^1 


Make  good  profits  with  the  fastest-selling  selection  of  Personal  Christmas 
Cards  we  have  erer  offered.  These  new  1942  exelusire  folder  creations' 
with  artistic  designs  and  brUliant  colors  are  what  Mr.  and  Mrs.  America 
want — and  BUY  ON  SIGHT!  The  year's  most  attraefive  C:hristmas  Cards 

at  sensationally  low  prices — pay 
you  a  good  profit.  Two  popular 
price  groups,  each  offering  10 
smart  designs.  One  gauge,  packed 
flat  and  open,  ready  for  qmck  im« 
printing.  Fast  senrice  guaranteed. 
FREE! — Write  for  quick-selling 
samples  on  handsome  display  fold¬ 
ers. 

M.  B.  GROGAN  CO. 

Dept.  J-2,  30  East  Adams  St. 

CHICAGO  •  ILLINOIS 
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Against  the  Cylinder  . . . 

Easily! 

The  Force  Top  or  Bottom- 
Typograph  does  the  job 

■Plunger 

without  plunger-symbol 

printing ...  through  a  sim- 

pie  slit  in  the  inking  roUers. 

Ask  for  a  demonstration. 

sss=---77o 

216  •‘''"“'■LrKlR  0R°°  mClCO. 


VER-E-GOOD 

Process  Printing  Powders 

Maintain  High  Quality 

Since  they  contain  no  critical  materiala 
they  have  not  been  affected  by  war  re¬ 
strictions  and  their  quality  remains  un¬ 
impaired.  Use  them  to  maintain  your 
high  quality  on  "raised  printing"  jobs. 

DEVERE  COMPANY 
1395  -  20th  Street  Racine,  Wis. 


face  of  the  sheet.  As  to  its  failure  to 
work  on  the  press,  I  believe  the  ink 
supply  house  could  have  corrected  that 
by  the  use  of  a  special  reducer  ink 
which  we  understand  all  gloss  ink  man¬ 
ufacturers  make  to  aid  in  securing  best 
results  from  their  product. 

The  “A”  ink  could  also  have  been 
brought  to  a  higher  gloss  standard  if 
the  matter  had  been  called  to  their 
attention.  The  presswork  was  not  at 
fault. 

Now  for  suggestions  which  may  help: 
In  the  first  place,  practically  all  high 
grade  inks  (except  special  dull  blacks) 
show  some  gloss  when  wet,  therefore 
in  order  to  be  sure  of  a  permanent  sur¬ 
face  gloss,  a  few  sheets  should  be  run 
and  left  to  dry  thoroughly  to  find  the 
extent  of  paper  absorption. 

Gloss  ink  jobs  should  be  made  ready 
with  regular  inks  and  when  all  is  0.  K. 
and  ready  to  run,  the  gloss  ink  is  put 
into  the  fountain.  When  washing  up 
be  sure  that  the  rallers  are  thoroughly 
dry — there  should  not  be  the  slightest 
trace  of  oil  or  grease  on  either  plate, 
form  or  rollers. 

These  inks  work  best  in  a  pressroom 
temperature  of  80®  F. 

The  impression  should  be  light  and  a 
full  color  carried  for  maximum  gloss. 

When  a  second  color  is  printed  over 
another,  the  second  should  have  less 
impression  than  the  first;  this  answers 
the  question  about  the  gold  overprint. 

( Continued  on  page  70) 


HIGH-SPEED  JOB  BLACK  INK 


N0.2141S  (BK10306AD) 


The  Black  Ink  that  you  have 
beer  looking  for,  for  a  long 
t  mf  ror  many  reasons. 

NO.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 


TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturmra  of  Finm  Litko  and  Priming  lnk$  for  AU  Purpoto* 

26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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CARTON  AND  LABEL  PRINTERS  ...  IT  PAYS 
TO  BE  ''BASE"-MINDED 

Blcitchiord  Baso 


Wood  is  an  unroliabU  plats  mounting  rnsdinm. 
inefficient  in  this  era  of  modern,  high-speed  print¬ 
ing  production.  Even  its  economy  is  deceptiTs,  be¬ 
cause  actually  it  is  a  time-waster  when  compared 
with  the  facilities  offered  by  the  Blatchford  Plate 
Mounting  System. 


Blatchford  Plate  Mounting  Equipment  speeds  up 
production,  eliminating  time-wasters,  and  assuring 
quality. 


Time  is  again  being  measured  in  dollars — ^time- 
wasters  are  again  being  recognised  as  profit  con¬ 
sumers.  For  that  reason,  the  up  and  going  plant 
finds  it  PAYS  TO  BE  "BASE"-MINDED. 


WOOD  vs.  METAL 


Write  for  information 


E.  W.  BLATCHFORD  CO. 

63  Park  Row,  NEW  YORK  900  W.  18th  St.,  CHICAGO 


AMERICAN  BLUE  BOY 


OR  Automatic  Precision 

5  WHEEL  BLUE  BOT  6  WHEEL  BLUE  BOT 
MODEL  5  MODEL  6 


Itrl 


AT  AU  BRANCNES  AMIRICAN  TYPt  POUNDIRS 


AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVES.  BROOKLYN  N.  Y 

BRANCH— 10S  WEST  MADISON  STREET,  CHICAGO.  ILL 
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BESET 

COmiTEI 


for  KIvgo  and 
Ckandlor  flr 
Prico  yrattaa 

Modol  DR,  $8.25 


Know  yvn  vnm  turn 
Monmtaly  with 
thii  B«w  Redinctow 

OOBBtOT.  NoB>rOT«t 
Biodal.  H.TB.  Model  AP 
for  oCte  prMMi.  ST.TB. 


f  F.  B.  REDINGTON  CO. 


110  SomHi  SanflamMiSK 


Orfcago,  IH. 


A  BECOBD  VOLUME  OF 
HOLIDAY  BUSINESS . . . 

is  availabi*  to  printers  who  use  the  H-F 
iine  of  HOLIDAY  STATIONERY, 
o  Timely  designs  of  outstanding  beauty 
that  will  appM  to  everyone. 

O  Our  FREE  portfolio  of  samples  is  rww 
ready.  Send  for  one  today. 

The  Heinicke-Fiegel  Litho.  Co. 
21  Seoth  Ninth  St.  St.  Loois,  Me. 


Covcrwcll 
Printind  Inku/^ 

MANUFACTURED  BY 
.^lartin  "'Driscoll  &  Co. 

CHICAGO 


anaworodby 

J.  L  BIEGELEISEN 

Blending  of  Colors 

QThe  frontispiece  of  your  book  on 
•  Silk  Screen  shows  a  picture  of 
two  colorful  parrots  superimposed  on  a 
sky  blended  from  deep  blue  on  top  to 
pale  blue  on  the  bottom.  All  colors  on 
the  picture  seem  to  be  done  in  flat  tones 
except  the  sky.  It  has  been  my  impres¬ 
sion  that  silk  screen  is  purely  for  flat- 
tone  printing.  How  was  that  blend  ac¬ 
complished? 

B.  M.  Edgemeret  L.  1. 

A  There  are  two  schools  of  thought 
f\m  on  this  question  of  blending. 

One  says  that  the  process  should  not 
>,  m«  hide  its  identity  and  try  to  imitate  the 
techniques  associated  with  other  print- 
ip  ing  mediums;  that  the  silk  screen 
process,  like  other  media,  should  rec- 
,  .  ognize  its  inherent  physical  limitations 
and  develop  to  perfection  a  technique 
definitely  its  own. 

uty  The  other  school  of  thought,  however, 

argues  that  a  medium  limited  in  scope 
ww  would  yield  work  of  no  imagination. 

The  ‘‘limitations**  vanish  with  ingenuity 
>.  and  experimentation.  The  silk  screen 
process  need  not  necessarily  he  con- 
fined  to  flat  area  poster  treatment.  This 
is  evidenced  hy  good  silk  screen  work 
of  a  fine  art  nature  that  can  he  seen 
on  the  walls  of  art  galleries  and  mu¬ 
seums.  These  fine  art  prints  show  how 
far  the  technique  can  depart  from  the 
original  boundaries  set  by  people  who 
do  not  have  the  courage  or  the  imagina¬ 
tion  to  fathom  the  depth  of  its  latent 
possibilities.  You  will  have  to  decide 
for  yourself  on  which  side  of  the  fence 
you  want  to  be. 

As  for  blending  colors:  Colors  or 
tones  can  be  blended  in  a  straight  line 
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CHRISTMAS  CARD 
VALUE  SENSATION 


Here  is  1942's  fastest-sellir'g  value 
in  Personal  Christmas  Cards  —  an 
assortment  of  21  original,  exclusive 
designs,  all  one  gauge  that  can  be 
imprinted  with  customer's  name. 
Clever  underlays  .  .  .  appealing 
colors  .  .  .  cheerful  messages  .  . 

attractive  inserts  .  .  .  combine  to 
moke  this  a  truly  sensational  value. 
Opened  and  packed  flat  for  easy 
imprinting.  60c  per  box,  delivered. 


21  CARD 
CHRISTMAS  ASSORTMENT 


(All  One  Gauge) 


COSTS  YOU 


READY  FOR 
IMPRINTING 


60< 


SPECIAL  PRICES  WHEN  ORDERED  IN  QUANTITIES 


RETAILS 


WITH  NAME 
IMPRINTED 


$1« 


EXCEPTIONAL  LINES  OF 
PERSONAL  CHRISTMAS  CARDS 


W«  imprint  your  customers*  names.  Dbtinctive  Cards  for  every  customer,  no 
matter  what  their  taste,  requirements  or  purse. 


SUPER  VALUE  LINES 

Quick  SMer$  at 

HIGH-QUALITY  LINES 


50 

25 


FOR 


FOR 


Smart  Designs  at 

miB  H  BeaefifttI  umple  displays  af  these  exdueive  lines  wIN  he  sent  fe  yen  wllh- 
*  HMiCb  out  charge  upon  your  request.  Please  write  new.  SUPPLY  ilMITID. 


*1 

»1 


BUSINISS  LIMB— Ouhs,  ret 
and  professienal  nmn  buy 
on  slghfl 


"DILUXB"  LIMB  IneeRing  In 
value,  queHly  and  eilginality. 


^a4te>0  ART  STUDIOS  INC 


1225  CLIFFORD  AVE.,  i* 


•a  ROCHESTER,  N.  Y. 
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ROSBACK 


Rotary  Round  Hole  and  Slot  Hole 
Perforators,  Hi-Pro  Paper  Drills. 
Gang  Stitchers,  and  Vertical  Per¬ 
forators  and  Punching  Machines. 

F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
Largect  Perforator  Factory  in  the  World 


Rosback  V  erti- 
cal  Perforators 
bare  replace¬ 
able  perforatins 
mechanism,  also 
inlaid  tool  steel 
die  with  5- 
year  guaran¬ 
tee. 

Poot-power 
perforaton.  20"’ 
24".  28"  sizes; 
motor  drire,  28" 
and  30"  sizes. 
Hand  perfora¬ 
tor.  10"  size 
with  open  end. 

Berforates  20" 
ne  by  reTcrs- 
ing  sheet. 


following  the  stroke  of  the  squeegee.  I 
Colors  cannot  be  blended  in  a  complete  i 
circle.  So,  while  it  is  comparatively  ' 
easy  to  blend  a  sky,  it  would  be  im¬ 
possible  to  reproduce  the  circular  blush 
on  a  cheek,  by  blending. 

To  return  to  the  blend  on  the  frontis¬ 
piece.  This  is  the  way  it  was  achieved. 
The  original  painting  called  for  a  sky 
tinted  deep  blue  on  top  and  fading 
down  to  a  pale  blue  at  the  horizon. 
Four  separate  shades  of  blue  paint 
ranging  from  deep  to  light  were  pre¬ 
pared  and  placed  in  separate  cans.  A 
little  from  each  can  was  poured  into 
the  screen  in  such  an  arrangement  that 
the  deepest  shade  was  on  top,  and  the 
lightest  on  bottom.  The  paints  were 
mixed  with  transparent  base  so  that 
they  would  stiffen  up  a  bit  and  not  run 
together  too  readily.  The  squeegee  was 
scraped  across  the  screen  in  the  usual 
manner,  and  the  screen  was  lifted.  The 
results  of  the  first  few  proofs  showed 
prints  with  four  distinct  bands  of  vary¬ 
ing  shades  of  blue.  After  several  more 
proofs  the  bands  became  less  and  less 
marked  and  took  on  the  effect  of  a 
gradual  blend.  As  the  printing  prog¬ 
ressed,  the  blend  became  more  soft  and 
more  gradual.  After  twenty  or  thirty 
impressions  as  can  be  anticipated,  the 
blend  diminished,  and  the  four  distinct 
colors  again  had  to  be  poured  into  their 
respective  positions  on  the  screen. 

No  two  prints  are  exactly  alike  as 
the  colors  change  in  the  screen  with 
each  scrape  of  the  squeegee.  This 
blending  process  is  a  slow  affair,  but 
it  has  its  place  in  limited  editions. 

V _ 


A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  eheeh  for  $2J7  to 
THE  GRAPHIC  ARTS  MONTHLY 
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A  “Variety  Headliner” 
in  the  printing  field 

The  New  Era  Multi-Process  Press  earns  top  billing  with  its  users.  One  big 
reason  is  the  variety  of  printed  forms  it  makes  possible — tickets,  labels,  zig¬ 
zags,  match-book  covers,  snap-outs,  to  mention  only  a  few. 

A  New  Era  Press  prints  any  number  of  colors  either  at  the  top  or  bottom  of 
web  up  to  8000  impressions  per  hour.  Can  feed  variable  sizes  in  multiples  of 
1/16"  and  any  width  paper.  It’s  versatile,  too,  in  the  way  it  can  number,  slit, 
punch,  perforate,  rule,  cut  and  crease,  delivering  the  finished  product  cut-off, 
re-wound  or  zig-zag  folded.  It  takes  in  its  stride  the  exacting  daily  punishment 
of  high  speed  operation. 

While  Repair  Parts  and  Machine  Service  are  available  to  present  New  Era 
users,  priorities  alone  govern  the  building  of  presses.  No  interruption,  how¬ 
ever,  is  being  made  in  New  Era’s  engineering  research. 

NEW  ERA  MANUFACTURING  COMPANY 
371  Eleventh  Avenue  Paterson,  New  Jersey 


— 6  Whe«l 

Highmt  qtudity  guaranteed 
¥enrer4»  bMkwartf  w  skip  whe^ 
Ofder  frpm: 

AMOIBilM  WOOD  TTFl  MTO.  GO. 
Wt  fl■iiT^^^^  It*  ll«w  Todc  Gllr 

MAnOMAL  WUMBEBOrO  MAGRDIEI 
1  Bt»knnu  St*  N«w  York  Cllr 


$EXTHA  FBOFITS 
for  PBIHTERS 

Bepretent  va  locally.  Stxpply  yoor  costomen 
wi&  well  known  Ames  Qoau^  line  of  Wallets, 
File  Pockets.  EkiTdopes,  Folden  and  CoTers, 
and  scores  of  other  popular  office  specialties. 
Good  profit  in  erery  order,  steady  repeats,  busi* 
ness  builds  up  fast.  Write  at  once  for  catalotr 
and  special  proposition  for  printen  lookinc  for 
new  revenue.  A  number  of  exclusiTe  territories 
still  (men. 

AMES  SAFETY  ENVELOPE  OO. 

21  Vine  Strsst  Somerville,  Mass. 


Offset  Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 

Causes  of  Tiny  Black  Spots 

QOur  offset  plates  when  received 
•  in  the  pressroom  seem  to  be 
cleans  but  when  they  are  put  on  the 
press  some  of  them  have  a  fine  scum 
all  over  the  surface  of  the  plate.  It  is 
not  the  usual  type  of  scum  which  coven 
some  areas  of  the  plate  but  is  all  over 
the  plate  and  appears  as  if  the  whole 
plate  were  sprinkled  with  something. 
The  plate  looked  at  through  a  magnify¬ 
ing  glass  shows  tiny  black  spots.  What 
causes  this  and  how  is  it  possible  to 
remove  these  black  spots?  Most  im¬ 
portant,  how  can  they  be  avoided  in 
the  first  place? 

L.  R.,  Dayton,  Ohio 

A  There  are  a  number  of  reasons 
•  for  the  condition  you  describe. 
The  next  time  you  run  into  this  trouble, 
examine  the  plate  with  a  magnifying 
glass  as  you  have,  but  try  to  determine 
if  the  black  spots  are  in  the  valleys  or 
on  the  peaks  of  the  grain.  If  the  tiny 
spots  are  on  the  peaks  of  the  grain, 
the  cause  is  usually  either  a  coating 
that  is  too  thin  or  the  speed  of  the 


FROM 

CHRISTMAS 
CARDS 


MAKE  $1.85  FOR  25  IMPRESSIONS 

Gorgeous  '7fU-TONE"  lino  of  smart,  colorful  Christ¬ 
mas  designs,  lavi^T  embossed.  All  french  folders, 
4^5V4"  RetaU  25  for  $2.50  with  name  imprinted. 
Your  cost  low  as  65c  per  box.  Also  novel  **Snowball" 
series — retails  25  for  $1.50,  imprinted,  with  $1.10  profit 
for  you. 

BEAUTIFUL  COUNTER  BOOKS  FREE 
24  new  and  different  designs.  Outstanding  values  that 
sell  "on  sighL"  Write  for  your  free  samples  today. 

MASTERPIECE  STUDIOS 

1954  South  Troy  St.  Dept.  10*  Chicago,  III. 


The  Graphic  Arts  Monthly — October,  1942 


CLEVELAND,  OHIO  DAYTON,  OHIO 

manufacturers  of  offset  lithographic  •  LETTERPRESS  MANUFACTURERS  OF  PAPER  CUTTERS  AND  TRIMMERS  •  KNIFE 
AND  GRAVURE  PRINTING  MACHINERY .  GRINDERS  •  DIE  PRESSES  •  WRIGHT  DRILLS  •  MORRISON  STITCHERS 


The  greatest  advancement  in  the 
mechanics,  surrounding  the  printed  word 
has  taken  place  during  the  past  twenty-five 
years.  During  this  time  our  Engineering 
organization  has  established  a  eontinuous 
record  of  improvement,  attaining  finally 
in  the  produetion  of  both  printing  press 
and  bindery  equipment  that  realization  of 
precision  which  is  the  highest  honor  in 


craftsmanship  and  the  greatest  merit  in 
performance.  One  code  of  constructive 
engineering  thought  governs  all  HARRIS- 
SEYBOLD-POTTER  COMPANY  products. 
Right  now  our  entire  production  facilities 
are  engaged  in  war  work.  But  after  victory 
we  shall  return  stronger  than  ever  to  pick 
up  the  suspended  task  of  regular  service  to 
the  printers  of  America  and  of  the  world. 


★  ★★★★★ 


Metal  Is  Vital! 

Don't  waste  it.  Uncle  Sam  needs 
erery  ounce  he  can  lay  hands  on. 
You  can  help  importantly  by  con- 
senring  your  N-D  equipment.  Don't 
allow  excess  wear.  Protect  it  .  .  . 
oil  it  .  .  .  run  it  prudently  to  make 
it  last  Thus  you'll  get  longer  senr- 
ice«  and  help  your  coimtry. 


NYGREN’DAHLY  COMPANY 

218-230  N.  JeHerson  St.,  Chicago,  III. 


NYGREN 

-DAHLY 


VIRKOTYPE  AUTOMATIC  PROCESSING 
%00l/.  MACHINES 

.  VIRKOTYPE 

^  Permanent  Compounds 

• 

“X”  BASE  INKS 

Wood,  Nathan  Cr  Virkus  Co. 

Incorporated 

1  Main  Street  Racine,  Wis. 


whirler  that  is  too  fast.  When  the  coat¬ 
ing  solution  is  too  thin  or  when  the 
whirler  rotates  too  rapidly  the  film  of 
coating  on  the  plate  will  be  so  thin  that 
the  peaks  of  the  grain  will  remain  pro¬ 
truding  through  the  coating.  Develop¬ 
ing  ink  rubbed  on  the  plate  conse¬ 
quently  will  come  in  contact  with  the 
bare  metal  and  will  make  it  ink  sensi¬ 
tive.  These  ink  sensitive  spots  will 
take  ink  on  the  press  and  will  cause 
scumming.  It  is  almost  useless  to  try 
to  remove  these  ink  sensitive  spots  al¬ 
though  a  real  strong  etch  will  some¬ 
times  do  the  job  and  yet  not  destroy 
the  work  on  the  plate. 

If  the  black  spots,  as  seen  through  a 
magnifying  glass,  are  not  limited  to  the 
peaks  of  the  grain,  but  also  are  found 
in  the  valleys  of  the  grain,  then  the 
cause  of  your  condition  may  be  other 
factors  such  as  oxidation  of  the  metal 
before  the  coating  solution  was  applied. 
It  is  a  common  practice  to  counter-etch 
the  plate  before  it  goes  into  the  whirler. 
A  clean  counter-etched  plate  is  very 
sensitive  to  natural  elements.  For  in¬ 
stance,  if  the  plate  is  left  moist  for  a 
period  of  time  oxidation  will  take  place 
and  will  later  cause  the  plate  to  take 
ink,  resulting  in  scumming. 

We  have  pointed  out  only  a  few  of 
the  reasons  which  might  be  the  cause 
of  your  trouble  so  if  these  suggestions 
will  not  do  the  trick  let  us  hear  from 
you  again  and  we  shall  investigate  the 
matter  further. 


V _ 


WORLD'S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  KNIVES 


O.  K.  BLACKARROW- 


O.  K.  BLACKARROW  KNIVES  givM  imoothar,  mor*  •fficiant,  longer  runt.  A 

a  high  quality 


naw  alloy  staal — haat  traafad  Sy  a  tpacial  procass — produces 
knife  of  great  strength,  uniformity,  long  life.  Precision  grinding  assures  exact 
tolerance  and  perfect  finish.  For  the  knives  with  the  longer  fives  that  give 
batter  results  at  lower  costs,  specify  O.  K.  BLACKARROW  KNIVES  now! 


^^^OHIO  KNIFE 


CINCINNATI 

OHIO-U.S.A. 
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OUOJCVl  AHUM 


Enjoy  the  thrill  of 
OUTDOOR  LIFE  at 

HOT 

SPRINGS 


National  Park,  Arkansas 


MTB 

Convenient  to  all  ipoxta  end  recreation** 
yet  situated  in  the  quiet  of  its  own  pri* 
vate  park.  Government  controlled  bath* 
house  under  same  rooL  Rooms  from  $2. 
single.  WALTER  E.  DAVIS,  M«i>«9T 


Nil  N  1  VCPPlf*  MPMxnam 

111  All  Jb9  A  AVnOTIfUTHf 

With  more  than  300  miles  of  shoreline 
on  lakes  Hamilton  &  Catherine,  and  with 
every  outdoor  sport  and  activity,  Hot 
Springs  is  the  perfect  summer  spa.  At 
t^  S^jestic:  2,3  and  4  room  apartaents; 
spacious  rooms  from  $1.50;  government 
supervised  bath  house  inside  the  hotel 
C.  EMMEH  KARSTON, 

★  ★  ★ 

,  Direction: 

SOUTHWEST  HOTELS  INC. 

H.  Grady  Manning,  Founder 


AtBOer  K  HIOHTON 


I 


S.  I.  S.,  New  York,  N.  Y.:  “There 
is  a  hot  debate  in  our  office  on  the  sub¬ 
ject  whether  or  not  question-marks 
should  be  used  in  the  following  excerpt 
from  a  printed  letter  to  our  salesmen. 
What  punctuation  would  you  say  is 
correct? — ‘Ask  your  prospect  if  he 
knows:  What  valuable  sense  Eskimo 
dogs  possess.  .  .  .  Why  cliff-dwellers 
built  in  cliffs.  ...  If  the  Indian  race  is 
vanishing.*  *’ 

The  introductory  sentence  is  impera¬ 
tive  in  form  (not  only  not  a  question, 
it  is  not  even  remotely  an  indirect  ques¬ 
tion)  ;  the  objective  clauses  which  fol¬ 
low  are  purely  declarative.  Moreover, 
it  will  be  noted,  they  are  not  phrased 
interrogatively.  Therefore,  the  exam¬ 
ple,  as  it  stands,  is  correctly  punctuated. 


S.  C.  B.,  Grand  Chain,  Ill.:  “Is  there 
any  objection  to  spelling  out  a  calendar 
date  in  the  manner  ‘May  twenty-five’ 
instead  of  ‘May  twenty-fifth*?” 

Since  figures  are  often  used,  i.e. 
May  25  (more  commonly  25th) ,  we  can 
see  no  valid  objection  to  the  form 
adopted. 


N.  S.,  Rome,  N.  Y.:  “What  is  the 
correct  spelling  of  Michael  Angelo? 

While  English  men  of  letters  have 
spelled  it  as  you  have.  Funk  &  Wag- 
nalls*  New  Standard  Encyclopedia 
states  that  the  form  is  erroneous.  It 
gives  Michelangelo  as  the  proper  spell¬ 
ing.  It  is  so  spelled  in  F.  &  W.’s  Col¬ 
lege  Dictionary. 

V _ 

— OiV  PAY  DAY,  BUY  BONDS— 
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Mercury  Products  are  built  to 
meet  the  special  requirements  of  these  very 
special  times.  The  equipment  you  buy  today 
must  be  built  to  last.  It  must,  moreover,  pro¬ 
vide  you  with  uniform  ink  coverage  which 
assures  minimum  spoilage— hence  saving  in 
precious,  strategic  paper. 

Every  Mercury  roller  and  blanket  is  scien¬ 
tifically  adjust^  for  exact  conformance 
with  specifications.  They  must  be  RIGHT  . . . 
and  they  always  are.  Rely  on  them  in  your 
press  room. 


RHPID  ROLIER  CO 


Federal  at  26th 
Chicago,  Illinois 


D.  M.  Rapport 
President 
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It  is  a  privilege  to  be  an 
American  citizen,  a  prit* 
^ilege  to  live  in  a  free, 
rich  and  happy  country 
such  as  the  United  States 
of  America.  In  return  for  this  priT* 
iiege,  every  American  owes  it  to  his 
country  to  serve,  when  need  arises, 
in  whatever  capacity  he  can  without^ 
thought  of  personal  interest  or  ad¬ 
vantage.  This  is  as  true  of  corpora¬ 
tions  as  it  is  of  individuals. 

Not  all  men  or  companies 
can  serve  equally.  Responsibilr 
ity  in  war  seeks  out  the  man 
just  as  it  does  in  peace.  To  each, 
in  the  measure  of  his  ability, 
responsibility  is  given. 

With  its  known  resources  for 
precision  machine  manufac^ 


Official  U.  S.  Navy  Photograph 


ture,  the  Miehle  Company  was  as*  We  know  our  printer  friends  are 
signed  to  arms  production  long  be*  having  their  troubles  and  we  have 
fore  Pearl  Harbor.  In  fact,  it  is  one  no  ingenious  schemes  to  offer  as  a 
of  the  first  fourteen  companies  to  be  solution;  however,  we  will  maintain 

awarded  the  Navy  “E”  for  **outstand*  our  staff  of  machinists  in  the  field 
ing  performance  in  the  production  and  repair  parts  services  to  the  best 
of  naval  ordnance  materiel.”  Today,  of  our  ability  as  long  as  we  are  per* 

Miehle  is  working  almost  100%  for  mitted  to  do  so  . . .  to  help  you  keep 
the  successful  prosecution  of  the  War.  your  present  Miehle  equipment  at 

That  means  of  course  there  will  be  its  present  produaive  mark.  But  the 

no  more  new  Miehle  printing  presses  main  thing  is  to  WIN  THIS  WAR. 
available  to  the  Graphic  Arts  until  We  know  you  will  agree  that  all 
the  war  is  over.  It  means  that  printers  other  considerations  must  stand 
must  make  their  present  aside.  For  without  victory, 

Miehle  presses  do  for  the  we  cannot  return  to  the 

duration.  And  to  that  end  |s  peace  and  prosperity 

we  will  do  everything  in  which  make  all  our  indi* 

our  power  to  be  helpful.  vidual  dreams  possible. 

miehle  printing  press  &  MFG.  CO.,  Chicago,  Illinois 


Cfraphic  Arts  Oddities 


The  first  types  in  the  Cree 
Indian  language  were  cast  by 
a  missionary  out  of  bullets, 
and  the  printing  was  done  on 
deerskin! 


there 

were  only  three 
^  newspapers  in  all 
the  American  colo¬ 
nies  at  the  time,  Beniamin  Frank¬ 
lin's  prospective  mother-in-law, 
it  is  said,  objected  to  his  mar¬ 
riage  with  her  daughter  because 
he  was  entering  a  business  that 
was  already  overcrowded! 


So  huge  is  the  number  of  characters 
in  the  Chinese  alphabet,  that  it  was 
said  to  take  a  man  twenty  years  to 
learn  well  the  case  in  a  Chinese 
printing  office. 


As  early  as  1837,  Thomas  Daven¬ 
port,  a  blacksmith  in  Brandon, 
Vermont,  adapted  a  pioneer  elec¬ 
tric  motor  to  running  a  printing 

press! 


yyyyyx 


'ur  Patriotic  Letterheads 
will  help  your  customers  to 
open  "a  second  front"  on  their 
war-time  advertising  problems. 
Write  for  samples  today. 


Requests  from  California,  Oregon,  Utah, 
Washington,  Idaho,  Nevada,  Montana 
&  Wyoming  should  be  addressed  to 
Banco  Corporation,  Ltd.,  836  Mont¬ 
gomery  Street,  Son  Francisco,  California. 


ARTHUR  THOTRSON  &  CO. 

109  Market  Place  Baltimore,  Maryland 


COMUfVIVlCATlONS 


Your  magaziiie  is  full  of  useful  informa¬ 
tion  and  contains  many  ideas  that  the  or¬ 
dinary  printer  never  knew  about.  In  fact 
I  have  found  each  issue  so  interesting  that 
I  read  the  magazine  through  several  times. 

Robert  B.  Shannon 
The  Newbridge  Press 
North  Wobourn,  Mass. 

iCc  # 

We  wish  to  thank  you  for  putting  us  on 
your  mailing  list,  and  will  say  that  we  have 
gained  much  valuable  information  in  the 
two  issues  received  to  date.  A  very  valu¬ 
able  thing  to  us  are  the  ads.  These  keep 
us  up-to-date  on  what  is  new  in  the 
grap>hic  arts  industry. 

William  Vaight 
Hardware  City  Printing  Co. 
New  Britain,  Conn. 

*  «  e 

I  enjoy  your  magazine  very  much  and  look 
forward  to  the  helpful  ideas  in  your  vari¬ 
ous  departments.  Your  ads  have  enabled 
me  to  buy  a  press  and  a  type  cabinet,  be¬ 
sides  type.  Keep  up  the  good  work. 

Herman  E.  Deisenroth 
Des  Plaines,  III. 
e  « 

In  our  plant  we  have  followed  your  maga¬ 
zine  articles  for  years  and  we  have  saved 
all  copies  for  ready  reference,  especially 
the  section  "Tricks  of  the  Trade." 

George  L.  Best 
Best  Printing  Co. 

Iron  Mountain,  Mich, 
e 

I  have  picked  up  several  time-savers  from 
your  'Tricks  of  the  Trade"  column,  as  well 
as  other  departments  of  the  GAM.  In  fact, 
I  have  somewhat  of  a  scrap  book,  with 
many  suggestions  from  GAM,  for  the  bene¬ 


fit  of  "those  who  will  eventually  supercede 
me." 

George  Gledhill,  Supt. 
The  Lamar  Register 
Lamar,  Colo. 

#  #  * 

Please  continue  sending  us  the  GAM  be¬ 
cause  we  have  become  attached  to  it  and 
hate  to  miss  it. 

A.  M.  Barnette 
The  Excelsior  Press 
Parkersburg,  W.  Va. 


"fi«/ore  you  atmrt  etoaning  up  tkoao  post 
duo  aceouHtt,  look  mt  tkoso  lottort  1  rm- 
coivod  from  my  ton.  They  eontaiu  many 
elovor  ways  of  aaking  for  monoy.” 


The  FRANKLIN  PRINTING  CATALOG  can  pinch 
hit  for  trained  help  called  to  the  colors.  Any  alert 
eniployee,  with  the  help  of  the  Catalog,  can  place  a 
profitable  selling  value  on  any  printing  order.  Write 
today  for  details  of  trial  order  plan  and  learn  how 
you  may  try  out  this  Service  in  your  own  office. 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 
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Ill- 

I 

Jjl 

Russ  J.  Johnson,  one  of  our  boys  serving  his  country,  | 
is  overcoming  difficult  circumstances,  and  we  are  serv-  | 
ing  at  the  home  front  supplying  our  customers  with  | 

essential  printing  and  lithographic  inks.  | 

1, 

SMICO  high  standards  of  service  have  been  main-  I 
tained  by  the  ability  of  our  seasoned  personnel  to  meet  I 

the  emergency  by  replacing  critical  materials  with 
those  available.  i 

Ws  that  SLEIGHT  difference!  \ 

SLEIGHT  METALLIC  INK  COMPANIES  il 

NEW  YORK  •  PHILADELPHIA  •  WASHINGTON  •  CLEVELAND  •  CHICAGO  | 
MILWAUKEE  •  KANSAS  CITY  •  FORT  WORTH  •  LOS  ANGELES 


For  Justification 

‘Ar  We  have  been  having  trouble  in  jus¬ 
tification  work  with  4%  pica  slugs  and 
leads,  due  to  their  almost  being  square. 

To  overcome  this  we  have  put  a  small 
nick  on  the  top  of  the  slugs  and  can 
teU  at  a  glance  which  is  the  correct 
way  to  place  in  the  measure.  This  nick 
can  be  made  with  a  three-cornered  file 
or  by  laying  the  slugs  flat  on  a  Miller 
saw  bed  and  just  let  them  touch  the 
blade. 

Joseph  Attenello,  Jr.^ 

Hartford,  Connecticut 

V _ 

Easy  Insertion  in  Ads 

'^A  simple  cardboard  system  used  in 
the  ad  room  of  the  Lexington  (Ken¬ 
tucky)  Herald  has  solved  the  old  prob¬ 
lem  of  insertion  through  shellcast  plates 
in  all  types  of  display  work.  A  piece  of 
cardboard,  a  pencil,  and  a  knife  are  all 
that  is  needed. 

Very  often  plates  are  lifted  by  ad 
men  not  familiar  with  a  system  whereby 


the  necessary  figures  or  ciphers  can 
easily  be  made  to  fit  into  the  surround¬ 
ing  metal  base  so  that  when  the  shell- 
cast  plate,  which  forms  the  greater  por¬ 
tion  of  the  ad  surface,  will  rest  exactly 
and  perfectly  over  the  inserted  type. 

By  tracing  the  shellcast  plate  and 
shading  its  openings  for  type  insertion 
on  a  thin  sheet  of  cardboard,  the  light 
and  yet  perfect  copy  may  be  placed  in 
the  bottom  of  the  galley.  With  this 
guide  the  ad  man  can  easily  place  his 
inserts  on  the  shaded  portions  and  in¬ 
sert  his  base  around  them.  When  this 
has  been  done  the  cardboard  can  be 
slipped  from  under  the  ad  and  the  plate 
will  fit  perfectly  over  the  already  pre¬ 
pared  type. 

Gene  Riddell 

Lexington,  Ky. 

V _ 

To  Prevent  Electric  Shock 

'Ar  Operators  and  pressmen  invariably 
tap  their  fingers  cautiously  to  wiring 
when  having  difficulty  with  electricity, 
in  order  to  determine  if  it  is  hot.  If 


The  Mun  Pak  *  a 
Stull),  one  piece  container 

•  space  lor  youi  label 
«hich  IS  there  at  le  order 
time  *  It  sa»^s  time 

•  eliminates  waste 
Con.enent  *  Compact  • 
Clean  *  easy  to  open 

•  and  easy  to  close 
Your  customers  w  n  i.ke  I 


^ucfoaa  UNIT*  PACKAGED  TncnliiU) 
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they  will  turn  the  back  of  the  hand 
toward  the  wire,  many  dangers  will  be 
eliminated  because  the  shock  causes 
muscles  to  contract,  which  has  a  tend¬ 
ency  to  pull  the  hand  away  from  the 
current.  Otherwise,  upon  muscle  con¬ 
traction,  the  hand  (if  palm  is  toward 
the  wiring),  is  brought  closer  to  the 
current  and  a  more  severe  shock  is 
suflFered. 

H,  Weldon  Owens 
McGregor,  Texas 
V. _ 

Over  Size  Sheets  on  Platen 

^Providing  the  form  to  be  printed  is 
not  more  than  half  the  size  of  the  sheet, 
it  may  be  printed  on  a  platen  press  even 
though  the  capacity  is  less  than  the  size 
of  the  sheet.  For  instance:  a  sheet 
22x8V^,  to  be  perforated  in  half  to 
fold  8%xll  may  be  put  on  a  12x18 
press.  Lock  the  form  at  the  right  side 
of  the  chase  on  the  stone. 

When  packing  is  put  under  the  tym- 
pan,  make  one  heavy  card  long  enough 
so  that  it  will  just  pass  the  connecting 
rod  which  operates  the  platen.  Make 
ready  in  the  usual  way  and  then  the 
side  gauge  may  be  put  on  the  extended 
card.  Obvioudy  the  card  should  be 
glued  to  the  bottom  sheet  of  the  tympan 
to  stay  in  place. 

Forms  of  this  kind  are  usually  work 
and  turn  so  that  they  will  fold  with  the 
bottom  form  as  duplicate.  It  may  be 
done  by  folding  and  then  re-folding  but 
this  method  will  save  time. 

Charles  L.  H.  Intemann 
164  Hutton  St. 

Jersey  City,  N.  J. 

v..._ 


Announcing  Revised  Edition  of 

PRESSMEN'S  Pocket  MANUAL 

by  J.  N.  Harrison 
Price  $1.50 

Pleoam  tend  moiMjr  mrUh  ordmr 

THE  GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St.  Chicago,  III. 


CHICAGO 

ROLLERS 

are  a  Good  Inrest- 
ment! 

They  are  Durable 
and  Economical! 


CHICAGO 

ROLLERS 


CHICAGO 
ROLLER  CO. 

PRINTERS  BLDG. 

732  Sherman  Street 
CHICAGO,  ILL 

''The  Longer 

You  Use  'em 

The  Better 

You'll  Like  'em" 
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YOUR  COSTS 

on  NEW  SAWS 
and  SHARPENING 

Sharpening#  75c  write  for  prices 
10  Coupons,  $6  SS‘'nirtSls'’fe“r 

We  p«y  return  postage  any  make  machine. 

AUTOMATIC  SAW  SHARPENING  CO. 
735  E.  Ohio  Street  O  Indianapolis,  Ind. 


War  Takes  Estimators! 

Train  NOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
needed  as  military  serrice  draft  causes 
▼acanoies.  Our  25  lesson  course  includes 
personal  coaching  and  3  bound  books- — 
actual  production  records  on  composition, 
press  work  and  bindery  operations.  Thor¬ 
ough  training  means  better  jobs.  PRI^ 
PARE  I  Write  today  for  details  about  easy 
method  of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 

Daoartment  Q 

105  W.  Monre?  St.  Chicago,  III. 


for 

periormanoe 

‘‘R’l  preces&ed  ..  ts  Lis  Flat”  , 

THE  GUMMED  PRODUCTS  COMPANY 
Tray,  Ohie 


Typesetting  Questions 

( Continued  from  page  28) 

grease  accumulations  that  might 
tact  the  pin. 

(7)  On  old  machines  without 
shaft  bushings,  where  with  long  use  the 
shafts  have  worn  downward,  carrying 
the  roll  surface  away  from  the  cam  and 
shortening  the  bracket  finger  stroke 
upon  the  verge  plungers,  new  rolls  are 
required  more  frequently,  the  lower 
case  side  at  fault  mostly.  A  light  flow 
of  bronze  in  the  bottoms  of  these  worn 
bearings  will  elevate  the  shafts  and 
rolls  to  their  proper  relationship. 

V . . ._ 


*‘ThingB  are  bo  bad  toe  eouldn*t  get  our 
toeekly  out  thiB  month.** 


OompIcU 
Spring  a 


The  Jacques  Bookbinders'  Shear 

IRON  TABLE — 28  inehM  OLAMP — foot  cUmpiog 
wide  with  nickel  plated  with  our  sectional  clunp. 


rules  for  gauging. 

GAUGES — Rapidly  ad¬ 
justed  for  accurate  cutting. 

SPRING  GAUGE — for 

narrow  entting  fomiahed 
nnleaa  otiierwiae  ordered. 


Wg^gg  vug  UMJ  WVgg«g  \.>ggggggAr» 

which  raiaee  parallel  and 
it  aelf-adjuating  to  all 
width!  and  ttaiekneasea  of 
atoek. 

SIZES — 88  inch;  40  inch; 
46  inch;  M  inch;  60  inch: 
72  inch. 


Writo  for  Catalog  and  FrieoB 

JOHN  JACQUES  &  SON 

EsUblished  in  1850 

93  Webstar  Street  Worcester,  Maas. 
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TeMMSHUM/] 


These  beautiful,  timely,  authentic  illustrations  of  Army, 
Navy  and  Marine  officer  ratings  are  in  the  form  of 
reody-to-print  plates.  Use  them  for  the  back  of  calling 
cards,  for  calendar  cards,  memos,  table  place  cards, 
doodlers,  scratchers,  memo  books,  or  for  many  other 
purposes  —  to  help  sell  more  printing.  Standard  size 
2'  wide  X  2fk*  high,  price  $4.50,  cash  with  order,  or 
special  sizes  in  any  proportion  thereof.  When  order¬ 
ing  officer  rating  plates  other  than  standard  size  be 
sure  to  state  size  wanted.  Quotations  will  follow. 

Over  318  yearly,  monthly,  3-at-a-glance  calendar 
plates.  Ready  to  print.  Old  favorites  and  modem 
design  calendars.  ALMANACS:  Authentic,  authorita¬ 
tive  and  accurate.  Weather  forecasts  and  moon  phase 
information  in  manuscript  form.  Write  for  catalog. 
Enclose  25c  which  will  be  credited  to  your  first  order. 


THE  FRRnKLin  compnnv 


y  ^ g]4  West  Van  Buren  Street  ■  Chicoqo,  Illinois 

liKCii  ••’iDNb  «.i(3  ■itaaiiT  ofiicti  ^ 


H  fl  in  ni  OB  D 


QUAl/Ty 


jN  WAR 


The  same  Hammond  skilled  workmen 
and  Hammond  high  standard  oi  qual¬ 
ity,  known  throughout  the  printing 
trades,  now  goes  into  precision  ma¬ 
chine  tools  for  war  plants. 

This  organization  has  but  one  pur¬ 
pose — to  do  its  share  for  Victory  by 
producing  the  Tory  best  machines  in 
the  shortest  possible  time. 


1612  DOUGLAS  AVENUE  •  KALAMAZOO 'MICHIGAN 
Eastern  Branch,  71  West  23rd  Street,  New  York  City 
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PROmPT  DELIVERY"  COMPLETE  LINE! HIGHEST  QUALITY  ] 
PRINTERS'  CARBON  PAPERS  Halftone  Carnauba  wax  j 

Book  used.  Reduces  I 

- -■■■mil  niwiwiwT  n  Offset  diffi-  I 

j  FKYii  MANUFACSTIIIUNG  GO*  Specials  cuities.  I 

I  DES  MOINES,  IOWA  Write  for  samples,  prices  j 


ing  these  listed  articles  with  new  pricing 
provisions  which  are  better  adapted  to  the 
practices  of  this  industry  than  were  the 
pricing  provisions  of  the  General  Maximum 
Price  Regulation,  under  which  these  pro* 
ducers  had  previously  operated. 

“(3)  For  wholesalers  and  retailers  re¬ 
selling  the  listed  commodities,  the  regula¬ 
tion  repeats  the  pricing  and  record  keeping 
provisions  of  the  General  Maximum  ^ce 
Regulation  so  that  any  such  person  who  has 
been  using  these  provisions  of  the  General 
Maximum  Price  Regulation  can  continue 
to  follow  the  same  practices.  By  incorpo¬ 
rating  these  provisions  into  the  new  regula¬ 
tion  OPA  simplifies  the  pricing  problems 
of  the  many  retailers  who  operate  printing 
establishments  in  conjunction  wi^  their 
stationery  business. 

*‘(4)  By  amendments  to  the  General 
Price  RegtUation,  OPA  exempts  from  price 
control  sales  of  specified  printed  products 
and  services  used  in  producing  them.  In 
general  these  are  products  whose  primary 
value,  like  those  of  books  and  magazines, 
depends  on  their  editorial  content  or  ideas 
or  information  expressed  therein.  This  ex¬ 
emption  covers  such  articles  as  pamphlets, 
catalogs,  programs,  sheet  music,  and  print¬ 
ing  that  is  primarily  advertising  matter. 

“(5)  The  few  services  rendered  by  print¬ 
ers  in  connection  with  paper  products  which 
are  neither  listed  in  the  regulation  nor  ex¬ 
empted  in  the  amendments  are  covered  by 
this  regulation. 

“(6)  The  articles  and  services  covered 
by  the  new  regulation  are,  however,  exempt 
from  all  price  control  when  sold  by  printers 
whose  total  gross  sales  in  1941  of  printing 
and  printed  paper  products  were  $20,000  or 
less. 

“For  printers  subject  to  the  regulation, 
price  ceilings  must  be  determined  by  the 
highest  price  charged  for  the  same  or  simi* 
lar  commodity  or  service  which  the  printer 
sold  in  March,  1942.  If  he  is  unable  to 
establish  a  price  by  this  method,  he  must 


Maximum  Price  Regulations 
*  On  September  24,  the  Office  of  Price 
Administration  issued  a  news  release  read* 
ing  in  part  as  follows: 

“Specific  federal  price  controls  are  im* 
posed  over  an  important  segment  of  the 
printing  and  publishing  industry  in  a  new 
regulation  announced  today  by  Price  Ad* 
ministrator  Leon  Henderson. 

“The  controls,  using  March  as  the  base 
pricing  period,  are  contained  in  Maximum 
Price  Regulation  No.  225,  Printing  and 
Printed  Paper  Commodities.  Simultaneous* 
ly,  OPA  issued  two  amendments  under  the 
General  Maximum  Price  Regulation  listing 
types  of  printed  articles  and  printing  serv* 
ices  which  are  removed  from  price  control. 
The  main  points  of  the  new  program  of 
price  control  in  the  printing  industry  are: 

“(1)  The  regulation  lists  approximately 
175  standard  and  semi*standard  printed 
products,  and  places  a  ceiling  on  the  sales 
of  these  articles  and  on  printing  services 
used  in  producing  them. 

“(2)  The  regulation  provides  publishers, 
printers,  and  allied  manufacturers  produc* 
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CLIP  THIS  COUPON 


FRU.' 


Clip  this  coupon  to 
your  letterhead 
and  mail  it  today 
for  ivill  details  on 
our  FREE  TRIAL 
OFFER  of  WOTTA 
BLACKS.  WeTl  in¬ 
clude  a  book  you'll 
want  —  "10  Ways 
to  Avoid  Offset." 
No  obligation  — 
mail  it  today.! 


.  .  .  Soys  the  Shop  Supt.! 

"Yep,  one  look  at  a  sheet  from  that  nm 
and  John  knows  it's  one  of  those  days. 
You  know  —  when  paper  and  weather 
conditions  gang  up  on  a  guy  and  nothin* 
goes  right." 

"Well  sir,  it  seems  about  a  week  before, 
John  clipped  one  of  these  free  trial  offer 
coupons,  and  darned  if  our  sample 
doesn't  land  in  the  shop  right  then.  'What 
can  we  lose?'  says  John.  'Give  her  a 
try!' " 

"Mind  you,  this  run  isn't  perfect.  Condi¬ 
tions  are  too  tough.  But  it's  a  whale  of  an 
improvement.  It  will  do,  if  you  know 
what  I  mean.  And  darned  if  I  don't  be¬ 
lieve  that  most  times  these  Wotta  Blacks 
won't  offset  at  all!" 

Everyday,  some  customer  tells  us  a  story 
something  like  this.  Year  in  and  year  out, 
by  their  stories,  WOTTA  BLACKS  seem 
to  stop  offset  See  what  WOTTA  BLACKS 
can  do  for  you  —  cut  the  coupon  now. 


SEND  TODAY  FOR  YOUR  FREE  TRIAL  OFFER 


E.  J.  KELLY  CO 


KALAMAZOCj 
MICHIGAN 


apply  a  formula  using:  (1)  cost  of  materials 
figured  at  actual  cost  or  at  ceiling  price, 
whichever  is  lower;  (2)  production  charges 
based  upon  rates  used  in  March,  and  (3) 
margin  as  used  in  March. 

“For  all  others — such  as  jobbers,  whole¬ 
salers,  and  retailers,  reselling  products 
specifically  listed  as  under  the  regulation, 
ceilings  are  established  in  the  same  manner 
as  under  the  General  Maximum  Price  Regu¬ 
lation — by  reference  to  the  same  or  similar 
commodity  which  the  seller  or  his  nearest 
competitor  sold  last  March. 

“Products  specifically  covered  by  the  new 
regulation  include  such  articles  as  com¬ 
mercial  and  legal  forms,  greeting  cards, 
bound  blank  books,  loose-leaf  binders  and 
fillers,  tablets,  pads  and  composition  books, 
imprinted  social  stationery,  index  cards,  and 
filing  folders.  The  regulation  also  places  a 
ceiling  on  such  services  as  publishing,  print¬ 
ing,  typesetting,  platemaking,  binding  and 
related  services  in  connection  with  the  pro¬ 
duction  of  the  175  listed  articles. 

“The  regulation  covers  about  one-fourth 
of  the  industry’s  dollar  volume  of  business, 
which  the  Bureau  of  Census  placed  in  1939 
at  more  than  2^  billion  dollars.  In  size, 
the  industry  ranks  second  to  the  food  in¬ 
dustry  in  the  number  of  firms  engaged  in 
it  and  ninth  in  the  value  of  its  products. 
Approximately  sixty  per  cent  of  the  indus¬ 
try,  however,  is  exempt  from  price  control 
under  Section  302  (c)  of  the  Emergency 
Price  Control  Act,  which  excepted  books, 
magazines,  periodicals  and  newspapers. 

“The  elimination  of  the  products  and  of 
the  smaller  printers  exempted  by  today’s 
action  will  not  weaken  over-all  price  control, 
the  Administrator  said,  since  these  sections 


of  the  industry  have  felt  particularly  strong¬ 
ly  the  depressed  and  highly  competitive  con¬ 
ditions  that  have  resulted  from  the  decline 
in  the  advertising  and  other  commercial 
printing  needs  of  industries  whose  normal 
activities  have  been  curtailed  by  war. 

“There  were  approximately  27,000  print¬ 
ing  concerns  with  a  volume  under  $20,000 
in  1941,  and  they  accounted  for  less  than 
7  per  cent  of  the  industry’s  business. 

Products  and  Services  Covered 

“Among  the  standard  products  listed  in 
the  regulation  and  covered  at  all  levels  (ex¬ 
cept  sales  by  printers  with  less  than  $20,000 
volume  in  1941)  are  bill  books,  cash  books, 
business  records,  hotel  registers,  payroll 
books,  guest  registers,  columnar  pads, 
check  books,  receipt  books,  date  books  and 
diaries,  telephone  call  pads,  travelers’  ex¬ 
pense  books,  photograph  albums,  family 
budget  books,  baby  books,  looseleaf  binders 
and  fillers,  Christmas  greeting  cards,  mot¬ 
toes,  souvenir  post  cards,  printed  birth  and 
wedding  announcements,  pads  of  paper, 
stenographers’  note  books,  commercial  let¬ 
ter  heads,  meal  tickets,  commercial  calen¬ 
dars,  labels  for  canned,  bottled  or  boxed 
goods,  and  legal  forms. 

“The  list  of  these  articles  is  contained 
in  Appendix  A  (Section  1347.475)  of  the 
regulation. 

“A  few  articles  on  which  there  may  be 
no  printing — such  as  paper  pads  and  type¬ 
writer  paper — ^are  under  control  of  this  reg¬ 
ulation  because  they  are  products  or  by¬ 
products  of  the  industry  or  involve  some 
operation  common  to  the  industry,  such  as 
binding. 

“The  few  services  rendered  by  printers 
in  connection  with  paper  products  which  are 


A  LOW  PRICED  SAW  THAT 
DOES  A  BIG  JOB 


Th*  C&G  SawUner  has  many  axelurive  faa- 
turas  of  tha  larga  C&G  Saw  Trimmers.  The 
C&G  Sawlinar  will  meat  most  sawing  ra- 
quiramants  of  tha  small  plant  and  sarva  as 
auxiliary  aqidpmant  for  larger  printers. 
Write  for  full  facts. 


56 


The  Graphic  Arts  Monthly — October^  1942 


FRONT  LINE 
.PRINT  LINE 


AMERICANS 

COME  through 


X  , 


Ask  about  our  Special  New  \ 

OFFSET  ROLLERS  I 

A  big  asset  to  quality  work  / 


•  Count  on  Americans  to  come  through 


boys  are  doing  on  the  fighting  fronts  against  our  coun 


try's  enemies  .  .  .  and  as  American  Rollers  are  doing 


on  the  printing  fronts  throughout  the  Nation.  Both  hawe 


what  it  takes  to  do  the  iob  .  .  .  both  hawe  been  thor* 


oughly  conditioned  to  excel  in  performance.  •  Back 


up  our  boys  .  .  .  buy  War  Bonds  and  Stamps  to  your 


utmost  to  help  supply  the  planes,  tanks,  ships  and 


ammuiiition  to  win  the  war.  •  Back  up  your  presses 


give  them  American  Rollers  to  assure  consistent 


quality  performance  ...  to  obtain  the  longer  roller  life 


that  helps  conservation  .  .  .  and  to  hold  down  your 
upkeep  costs.  •  Order  AMERICAN  ROLLERS  now. 

Missouri  Branch:  1531  Branch  St.,  St.  Louis 


AMERICAN  ROLLER  COMPANY 

1342  NORTH  HALSTED  STREET . CHICAGO,  ILLINOIS 

NORTH  NEW  JERSEY  STREET,  INDIANAPOLIS,  INDIANA 


neither  listed  in  the  Regulation  nor  in  the 
Amendments  are  also  covered  by  this  regu> 
lation. 

“The  regulation  brings  under  its  provi¬ 
sions  not  only  printers  selling  to  industrial 
and  to  private  consumers,  but  also  jobbers, 
business  supply  houses,  stationery  stores, 
and  all  others  selling  products  listed  in  the 
regulation.  Even  though  the  pricing  and 
record  keeping  provisions  of  this  regulation 
are  essentially  the  same  for  jobbers,  whole¬ 
salers  and  retailers  as  the  comparable  pro¬ 
visions  of  the  General  Maximum  Price  Reg¬ 
ulation  under  which  they  have  been  operat¬ 
ing,  these  groups  have  been  included  in  the 
new  regulation  in  order  to  bring  under  one 
document  all  basic  provisions  of  price  con¬ 
trol  applicable  to  persons  selling  the  prod¬ 
ucts  and  services  of  the  printing  industry. 
By  this  action  OP  A  simplifies  the  pricing 
problems  of  many  printers  who  also  sell  at 
retail,  and  of  many  retailers  who  operate 
printing  establishments  in  conjunction  with 
their  stationery  business. 

“The  exemptions  from  all  price  control 
are  set  forth  in  detail  in  two  amendments 
accompanying  the  new  printing  regulation. 
Amendment  No.  28  to  Supplementary  Reg¬ 
ulation  No.  1,  and  Amendment  No.  3  to 
Revised  Supplementary  Regulation  No.  11 
to  the  General  Maximum  Price  Regulation. 

“These  amendments  for  the  most  part 
cover  services  and  products  which  the  Emer¬ 
gency  Price  Control  Act  removed  from  price 
control  at  the  outset.  To  this  original  list 
of  exceptions  OP  A  has  added  printed  ar¬ 
ticles  whose  primary  value  depends,  like 
newspapers  and  books,  on  editorial  content. 

“These  exemptions  are  enumerated  in  the 
Supplementary  Regulations  as  follows : 
“Books,  magazines,  periodicals,  newspapers, 
pamphlets,  leaflets,  sheet  music,  music  rolls, 
stamp  albums,  maps,  charts,  catalogs,  di¬ 
rectories,  programs,  house  organs,  menus, 
advertising  matter  printed  on  paper  (except 
such  articles  as  containers,  labels  and  book 
matches,  the  form  of  which  serves  a  purpose 


other  than  that  of  advertising),  time  tables, 
tariffs  and  price  lists.” 

“Also  freed  of  price  control  are  services, 
such  as  typesetting,  platemaking,  binding, 
printing  and  the  like  rendered  in  connec¬ 
tion  with  the  production  of  these  exempt 
articles. 

Records 

“The  regulation  requires  sellers  to  pre¬ 
pare  the  same  statement  of  base  period 
prices  as  is  required  by  the  General  Maxi¬ 
mum  Price  Regulation.  This  must  also  con¬ 
tain  his  customary  allowances,  discounts 
and  other  price  differentials.  No  new  state¬ 
ment  need  be  prepared  or  old  statement  re¬ 
vised  by  any  person  who  has  fulfilled  this 
requirement  of  the  General  Maximum  Price 
Regulation. 

“Printers  must  keep  this  statement  for 
examination  by  the  Office  of  Price  Adminis¬ 
tration  ;  all  others  under  the  regulation  must 
permit  examination  by  any  person  during 
business  hours. 

Reports 

“As  a  check  on  the  use  of  pricing  for¬ 
mulas,  the  regulation  requires  printers 
whose  total  gross  sales  in  1941  of  printed 
papers  and  printed  paper  products  and  serv¬ 
ices  in  connection  therewith  exceed  $50,000 
to  file  with  OP  A  in  Washington  a  report 
showing  hourly  and  piece  rates  for  hand  and 
machine  operations  and  rates  for  margin 
used  in  pricing  articles  sold  in  March. 
Forms  may  be  obtained  from  any  District 
or  State  OPA  office  and  are  due  in  Wash¬ 
ington  by  November  28,  1942. 

Other  Provisions 

“The  regulation  adopts  the  provisions  of 
the  General  Maximum  Price  Regulation  for 
adjustment  of  ceiling  prices  which  are  out- 
of-line  and  cause  substantial  hardship. 

“Wholesalers  and  retailers  reselling  prod¬ 
ucts  covered  by  the  regulation  are  automati- 


WOOD  TYP 

HAMILTON  MANUFACTURING  CO. 

Accurate  in  height. 

■■  Expertly  seasoned. 

Li  Perfect  printing  surface. 

TWO  RIVERS,  WISCONSIN 
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callj  licensed  as  a  condition  of  doing  bnsi* 
ness — as  are  all  other  wholesalers  and  re* 
tailers  subject  to  OPA  price  regulations. 

“The  regulation  also  embraces  the  stand* 
ard  provisions  of  tbe  General  Maximum 
Price  Regulation  on  new  federal  and  state 
taxes,  export  sales,  transfer  of  business  and 
sales  slips.” 

In  a  release  to  its  members  summarizing 
the  Maximum  Price  Regulation  No.  225, 
Amendment  28  to  General  Maximum  Price 
Regulation,  and  Amendment  3  to  Supple* 
mentary  Regulation  11,  The  United  Ty* 
pothetae  of  America  bsues  some  of  the  fol* 
lowing  information : 

“A  firm  that  has  operated  for  a  full  calen* 
dar  year  with  a  volume  of  $50,000  or  less  is 
not  required  to  file  the  report  required  on 
Form  325.1.  (See  Page  5— 1347.463-c).  All 
other  firms  are  required  to  Hie  this  form 
irrespective  of  what  percentage  of  their  vol* 
nme  may  be  exempt  from  the  price  ceiling. 
Tins  report  must  be  filed  by  November  28, 
1942. 

"All  firms  must  keep  for  a  period  of  two 
years  all  existing  records  relating  to  prices 
charged  in  March  or  ‘offering  prices’  for 
products  or  services  for  which  price  ceil* 
ings  are  established. 

“Complete  records  of  all  products  and 
services  sold  after  the  effective  date  of  this 
regulation  and  the  basis  on  which  prices 
were  determined. 

“All  firms  must  prepare  by  October  29, 
1942  and  have  available  for  examination  by 
a  representative  of  OPA  a  report  showing: 

(1)  Highest  prices  charged  for  items 
covered  by  ceiling  delivered  during 
March,  1942,  and  ‘offering  prices’  to¬ 
gether  with  description  or  identifica¬ 
tion  of  each  item  so  delivered  or  offered. 

(2)  All  customary  allowances,  dis¬ 
counts  and  other  price  differentials. 

(In  the  case  of  persons  making  a  ‘re¬ 
sale,’  this  report  is  to  be  made  avail¬ 
able  not  only  to  representatives  of  OPA, 
but  also  to  any  person  desiring  to  ex¬ 
amine  this  report  during  ordinary  busi¬ 
ness  hours.) 

“A  report  of  any  new  rates,  such  as  ma¬ 
chine  hour  rates,  not  used  in  March,  1942. 
This  report  must  be  filed  on  Form  325.1 
with  OPA  before  putting  new  rates  into 
effect. 

“The  only  report  that  must  be  filed  with 
OPA  is  Form  325.1 — If  a  firm’s  volume  is 


TON 

TOUGH 

TYMPAM 


The  Champion  of  Tympon  Popors  — 
it’s  really  tough  I  Always  uniform 
and  free  from  brittle  spots  or 
lumps  —  won't  warp  or  sag.  Write 
for  o  free  press  size  sample  and 
convince  yourself. 

For  better  manifold,  water 
repellent  sign  and  tog,  specify 
Centroline. 


DEPT.  A.  ^ 

CENTRAL  PAPER  CO..  INC. 

MUSKEGON,  MICHIGAN 
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Speeds  up  producHon  end 
increases  your  profit 

Inexpensive  •  Dependable 


10  DAY  FREE  TRIAL 

Writm  for  lUuUrmtod  FoUor 

A  Compisfs  Lins  of  Pritdsr't  Brushes 


Western  Brush  Co.,  Inc. 

29  South  Market  Street 
Chicago,  lllinoii 


The 


over  $50,000  annually,  this  must  be  filed 
by  November  28,  1942.  If  you  do  not  now 
keep  clear  records  of  how  jobs  are  priced, 
it  is  advisable  immediately  to  establish  such 
records  in  order  to  explain  pricing  methods 
many  months  from  now.  A  failure  to  keep 
proper  records  is  a  violation  of  this  regula* 
tion  and  will  greatly  handicap  you  should 
a  complaint  ever  be  filed  against  your  firm 
for  violation  of  ceiling  prices.” 

V _ 

Price  Regulation  Meetings 

★  A  series  of  eight  regional  meetings  to  be 
held  with  members  of  the  printing  and  pub* 
lishing  industry  was  announced  September 
30  by  the  Office  of  Price  Administration. 
At  these  meetings  OPA  officials  will  discuss 
Maximum  Price  Regulation  No.  225  and 
other  recent  price  orders  for  this  industry. 

The  first  meeting  will  be  held  in  Boston. 
Massachusetts  on  October  13.  A  complete 
schedule  follows :  Boston,  Parker  House. 
Tuesday,  October  13,  10:00  a.m. ;  New 
York  City,  Hotel  Commodore,  East  Ball¬ 
room,  Wednesday,  October  14,  10:00  a.m.; 
Philadelphia,  Benjamin  Franklin  Hotel, 
Thursday,  October  15,  10:00  a.m.;  Kansas 
City,  Hotel  Muehlebach,  Trianon  Room, 
Thursday,  October  15,  2:30  p.m. ;  Chicago, 
Morrison  Hotel,  Mirror  Room,  Friday, 
October  16,  2:30  p.m.;  Detroit,  Hotel  Fort 
Shelby,  Main  Ballroom,  Monday,  October 
19,  10:30  a.m.;  Cleveland,  Hotel  Cleve¬ 
land,  Tuesday,  October  20,  10:30  a.m.; 
Washington,  D.  C.,  Hotel  Ambassador, 
Empire  and  Colony  Rooms,  Tuesday,  Oc¬ 
tober  20,  10:00  a.m. 

Persons  in  all  branches  of  the  printing 
and  publishing  industry  who  are  subject  to 
the  recent  OPA  orders,  such  as  publishers, 
job  and  commercial  printers,  lithographers, 
typesetters,  electrotypers,  stereotypers,  pho¬ 
toengravers  and  binders,  are  invited  to 
attend  these  meetings,  as  are  any  whole¬ 
salers  and  retailers  who  have  an  interest  in 
this  phase  of  OPA’s  price  control  program. 

At  each  of  these  meetings,  OPA  price 
officials  will  discuss  the  background  and 
purpose  of  the  three  new  orders  which  were 
announced  on  September  24.  Amendment 
No.  28  to  Supplementary  Regulation  No.  1 
and  Amendment  No.  3  to  Revised  Supple¬ 
mentary  Regulation  No.  11  to  the  General 
Maximum  Price  Regulation  expanded  and 
clarified  the  list  of  printed  paper  products 
and  services  in  connection  therewith  which. 
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FREE - ► 

Attractive  3 -color  silk  screen 

Window  or  Counter  Display  Cord 

■hows  actual  sampla  of  *T)aLuxa“  21  Foldor — 
ona  gauge — XMAS  GREETING  ASSORTMENT. 

Can  Be  Sold  with  or  Without  Imprint 
Profits  up  to  50% 

To  anablo  you  to  properly  display  these  gor¬ 
geous  four-fold  greetings  with  the  colorful  coun¬ 
ter  card  so  that  you  can  take  orders  for  name 
imprint  or  resale  without  name,  we  present  this 
ba^ain  offer — 


Special  Display  Sample  Deal  No.  2 
Send  $2.  Cash,  check  or  money  order  and 
receive  POSTPAID  four  (4)  actual  saleable 
boxes  of  this  "DELUXE"  21  Xmas  Card  As¬ 
sortment  and  FREE  counter  card.  (Only  one 
sample  offer  to  each  dealer.) 


Or  write  on  yottr  buaineta  atation^ 
ery  for  illuatrated  literattare  and 
complete  detaila  of  our  entire  line 


STAUDER  ENGRAVING  COMPANY 
4128  Belmont  Avenue  Dept.  X-10 


Chicago,  Illinois 


Wanted:  A  Billion  Dollars  a  Month! 


America  needs  yottr  help  in 
encouraging  employees  to 
set  aside  10  %  of  your  gross 
pay  roll  for  War  Bond  pur¬ 
chases.  For  details  of  the 
Pay-Roll  Savings  Plan,  ap¬ 
proved  by  organized  labor, 
write  Treasury  Department, 
Section  U,  709  Twelfth 
St.  NW.,  Washington,  D.  C. 

AR  SAVINGS  BONDS! 

This  sp4ce  is  a  contribution  to  America*!  All-Out  War  Efiort  by 
THE  GRAPHIC  ARTS  MONTHLY 


CHRISTMAS 


“'CARDS'” 

COM^ETt  w  TH  ENVELOPES  NO  TWO  AltKF  ! 
PACKED  iS  .SE»UL  OlfT  DCX  ! 

_ 


*;?keuT 
a  AM  f 

J  M  J  N  T 
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like  books,  periodicals,  magazines  and  news¬ 
papers  are  exempt  from  all  price  control. 
Maximum  Price  Regulation  No.  225,  Print¬ 
ing  and  Printed  Paper  Commodities,  re¬ 
moved  from  the  General  Maximum  Price 
Regulation  and  put  under  a  specific  regula¬ 
tion  sales  of  most  products  and  services 
of  this  industry  which  are  not  exempted 
from  price  control. 

Special  emphasis  in  these  meetings  will 
be  placed  upon  the  new  pricing  methods  for 
printers  and  related  trades  which  are  pro¬ 
vided  in  Maximum  Price  Regulation  No. 
225.  An  informal  question  and  answer  pe¬ 
riod  at  each  session  will  give  attending  in¬ 
dustry  members  the  opportunity  of  pre¬ 
senting  any  individual  problems  which  they 
may  have  encountered. 

V _ 

Speedy  Copy  Calculator 

★  “Copy-fitting  at  a  glance”  is  the  apt  de¬ 
scription  of  the  Haberule  Visual  Copy- 
Caster,  designed  and  marketed  by  The 
Haberule  Co.,  209  West  38th  Street,  New 
York  City. 

The  Copy-Caster  lists  763  type  faces  in 
every  size  from  4  to  18  pt.  In  using  the 
Copy-Caster,  one  refers  to  the  type  face 
and  size  he  desires  to  use  and  notes  a 
“scale”  number  given.  With  a  flip  of  the 
finger,  he  locates  the  scale  on  the  “Copy- 
Caster,”  and  sees  at  a  glance  the  number 
of  characters  needed  in  any  line  up  to  30 
picas  in  width. 

The  announcement  states :  “By  the 
Haberule  method,  it  becomes  a  very  simple 
operation  to  calculate,  in  advance  and  in  a 
matter  of  seconds,  any  problem  in  copy¬ 
casting  that  under  present  methods  would 


require  long  and  tedious  work  by  an  ex¬ 
pert.” 

The  Haberule  Visual  Copy-Caster  is  con¬ 
venient  in  size,  measuring  5''x6^".  It  is 
attractively  printed  in  two  colors  on  durable 
stock.  It  is  plastic  bound,  with  cellulose 
iiminated  covers. 

V _ 

I.T.C.A.  Convenes 

•k  S.  Walter  Sears  of  Minneapolis  was 
elected  president  of  the  International  Trade 
Composition  Association  at  its  23rd  annual 
meeting  held  in  Chicago,  September  24 
to  26. 

Other  officers  elected  are  Lester  A.  Neu¬ 
mann  (M.  &  L.  Typesetting  and  Electro¬ 
typing  Co.,  Chicago),  vice-president;  John 
W.  Shields,  Bridgeport,  Connecticut,  treas¬ 
urer;  and  William  £.  Lickfield,  Philadel¬ 
phia,  executive  secretary. 

Regional  vice-presidents  are  William  J. 
Scotland,  Boston ;  Everett  A.  Martin,  Nor¬ 
folk,  Virginia;  O.  B.  Powell,  Chicago; 
Archie  J.  Little,  Seattle,  Washington ;  and 
George  S.  Brown,  Toronto,  Ontario. 

Among  those  who  addressed  the  conven¬ 
tion  were  Public  Printer  A.  E.  Giegengack 
on  the  subject  “Wartime  Status  of  Trade 
Compositors  and  other  Service  Groups”; 
Walter  B.  Patterson  (Mergenthaler  Lino¬ 
type  Co.)  on  “Type  High” ;  Arthur  Brooks 
(American  Colortype  Co.,  Chicago)  on 
“War  Regrulations  and  Rulings”;  and 
Douglas  C.  McMurtrie  (Ludlow  Typograph 
Co.)  on  “Trends  in  Trade  Composition.” 

Frank  M.  Sherman,  Philadelphia,  in  be¬ 
half  of  the  organization,  presented  a  wrist 
watch  to  Ed.  T.  Cooper,  Toronto,  retiring 
president  for  his  excellent  work  in  behalf 
of  the  I.T.C.A. 


Advantages  of 
CONSTANT  TENSION  UNWIND  STANDS 


1.  Automatic  wab  tenMon  controL  No  attontloB 
necessary. 

2.  Uniformly  wound  rolls  assured. 

3.  Web  break  stops  mill  roll  instantly. 

4.  Fewer  web  breaks  on  slitters  and  winders. 

5.  Better  lengthwise  register  on  web  presses. 


CAMERON  MACHINE  COMfANY,  61  foplof  Street,  Irooklyn,  New  York 
MIDWEST  OEEICE.  Herns  Trust  luiM)n§,  111  West  Monroe  Street,  Ckicego 


XL  WORE  FOR  YOU 

FREE! 


coupon  books,  sales  /tickets, 
continuous  and  carbonized 
business  forms. 

Mad*  Under  Your  Imprint, 
Shipped  Under  Your  LiM 

These  products  will  be  manu¬ 
factured.  imprinted  with  your 
name  and  shipped  under  your 
own  individual  labeL 

Readily  Available  at  Greater 
Than  Usual  Discount 

Meet  all  leeitimate  competi¬ 
tion  at  standard  prices  which 
pay  regulation  salesmen's  com¬ 
missions.  make  sure  an  ezoel- 
lent  profit  and  constant  repeat 
business. 

Write  for  Details 


No  New  Investment 
No  Added  Overhead 
No  Additional  Help 

Here’s  a  proved  importunity 
for  regaining  volume  lost  due 
to  the  conditions  of  the  adver¬ 
tising  field  today. 

Extra  Revenue  for  Printers 
and  Newspaper  Publishers 

Many  have  found  the  answer 
to  the  let-down  in  advertising 
and  specialty  printed  lines  in 
the  Carbonized  Paper  Gcnn- 
pany’s  plan,  olfering  business 
necessities  for  recording  the 
greatest  boom  in  business  his¬ 
tory.  Sell  quality  business  ne¬ 
cessities  such  as  salesbooks, 
manifold  books,  guest  checks. 


f  RITE 
BUSINESS 
FORMS 


CARBONIZED  PAPER  COMPANY 

1000-1044  North  21st  Street 


Lincoln,  Nebraska 


Cut  Down  Loss  — 
Step  Up  Production 


E.  J,  Lipsch  of  MagiU-Weinsheimer  Co., 

Chicago,  writes  i 

"Alter  trying  RA-TOX  Shades,  we  equipped  our 
er.tire  plut  of  ten  floors.  Because  these  shades 
eliminate  glare  and  heat  they  aid  considerably  in 
accurately  matching  colors  of  inks  in  color  print¬ 
ing.  Besides,  they  give  lasting  sati^ction.  The 
first  installation,  February,  1930,  is  still  in  perfect 
condition.  Our  employees  are  pleased  with  the 
added  comfort,  and  we  believe  RA-TOX  have  cut 
down  loss  and  stepped  up  production." 

Write  for  Latest  Bulletin 

HOUGH  SHADE  CORPORATION 
1041  Jackson  St.  Janesville,  Wis. 
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Patriotic  Label  Campaign 

♦  A  new  movement  to  further  the  feeling 
of  patriotism  ...  to  greater  war  effort  .  .  . 
to  ultimate  Victory  has  gotten  under  way 
with  the  formation  of  the  Patriotic  Liabel 
Company,  a  non>profit  organization,  organ¬ 
ized  and  headed  by  Sidney  Hollaender,  pres¬ 
ident  of  the  Ever  Ready  Label  Cor];)oration 
in  New  York  City. 

The  purpose  of  this  organization  is  to 
put  patriotic  slogans  and  illustrations  on 
five  hundred  million  labeb  within  the  next 
few  months.  All  labels,  regardless  of  what 
function  they  serve,  can  well  carry  the  mes¬ 
sage  of  “Buy  War  Bonds  and  Stamps” ; 
“Beat  the  Promise  in  Production”;  “Con¬ 
serve  .  .  .  Waste  Helps  Hitler  and  Hiro- 
hito”;  “Put  the  Squeeze  on  the  Japanese 
.  .  .  with  More  Tanks,  Planes  and  Guns” ; 
“Victory  ...  We  Did  It  Then;  We’ll  Do 
It  Again”;  etc. 

Mr.  Hollaender  has  invited  the  participa¬ 
tion  of  all  the  label  producers  in  America  to 
help  in  this  great  effort.  He  states  that  the 
campaign  has  the  full  endorsement  of  Don¬ 
ald  Nelson  and  other  high  officials  managing 
the  war  effort. 

V _ 

Endorses  Nypen  Contest 
*  That  the  Nypen  Patriotic  Slogan  Con¬ 
test,  currently  being  sponsored  by  the  New 
York  &  Pennsylvania  Company,  New  York, 
M  directly  in  line  with  the  efforts  and  ob¬ 
jectives  of  the  Office  of  War  Information 
is  officially  confirmed  by  a  letter  received 
by  Mr.  Eustis  Paine,  president  of  the  com¬ 
pany,  from  Ken  R.  Dyke,  Chief  of  the 
Bureau  of  Campaigns  of  the  O.W.I. 

In  response  to  an  invitation  from  the 


New  York  &  Pennsylvania  Company  to 
become  a  member  of  the  Board  of  Awards 
of  the  Nypen  Contest,  Mr.  Dyke,  in  his 
letter  of  acceptance,  states  in  part: 

“This  Bureau  has  as  one  of  its  major 
functions  the  coordination  of  advertising, 
both  governmental  and  commercial,  in  sup¬ 
port  of  the  vital  war  projects  which  are 
essential  to  our  all-out  war  economy.  There 
are  some  thirty-one  of  these  projects,  in 
eluding  the  sale  of  War  Bonds,  conserva 
tion,  salvage,  nutrition  and  many  others. 
The  Office  of  War  Information  welcomes 
the  cooperation  of  the  printers  and  litho 
graphers  of  the  country  in  promoting  these 
various  campaigns.” 

Mr.  Dyke’s  acceptance  raises  the  mem 
bership  in  the  Board  of  Awards  of  the 
Nypen  Contest  to  five,  the  other  members 
being  Augustus  E.  Giegengack,  U.  S.  Pub¬ 
lic  Printer,  Hartford  Powel,  former  Direc¬ 
tor  of  Information  of  the  War  Savings 
Staff,  U.  S.  Treasury  Department,  Harry 
O.  Owen,  president  of  C.  O.  Owen  &  Com 
pany,  Chicago,  and  George  E.  Loder,  presi 
dent  of  the  National  Process  Company,  New 
York. 

V _ 

Receives  Patent 

•k  Tauber-Twist,  a  colorful  plastic  mechani 
cal  binding  recently  developed  by  Tauber 
Tube  Binding,  200  Hudson  St.,  New  York 
City,  has  been  granted  a  U.  S.  Patent 
Rudolph  Tauher,  president  of  Tauber-Tube, 
announced.  “Since  we  have  more  Licensees 
than  any  other  mechanical  binding  com 
pany  in  the  entire  country,”  Tauber  stated, 
“they  will  be  glad  to  hear  that  the  Tauber- 
Twist  now  offers  them  full  patent  protec¬ 
tion.” 


COWAN”  Perforating  Gripper 


Made  for  8x12, 
10x15,  12x18 
C.  &  P.  and 
Kluoe 


Pat.  2035164 


A  NEW  AND  PRACTICAL  PRINCIPLE 


COWAN"  Gripper  is  not  a  makeshift.  It  is  a  scientifically  designed  and  constructed 
rating  attachment  for  platen  presses.  It  Is  very  quickly  attached  and  will  actually 


The  "COW/ 
perforating 


S|ive  a  I  uu  per  cent  perrorarion  at  Tn« 
n  time  and  eliminate  cutting  of  rollers. 

"I  have  seen  a  number  of  platen  press  perforators,  but  the  'COWAN'  Perforating  Gripper 
is  the  ordy  completely  satisfactory  one  I  have  ever  used." 

Morgan  Expansion  Roller  Truck  Co.  •  Hoii^ood?**caHfornia 
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THE  BRACKETT  stripping  machine  company 

608  S.  Dearborn  St.,  CHICAGO  •  330  W.  42nd  St.,  NEW  YORK 


IfOUCOKifet  PROFITABLE 
HOLIDAY  BLSmESS  WITH 
Qocfl  19^2.  ^oluLa4f  SiUHfUB  Kii! 


Tliia  beautiful  assortment  of  cheerj 
I  Christmasy  Holiday  Letterheads 
Folders  and  other  Specialties  ^rill  eiiuip  you« 
to  develop  Holiday  Business  you  oo«aldn*t 
otherwise  secure. 

The  Sample  Kit  contains  a  wealth  of  color¬ 
ful  Holiflay  designs.  Imprinted  Specimens, 
0>py  Suggestions  and  various  Selling  Helps 
which  will  aid  you  in  developing  Pn^taMe 
Holiday  Business. 

Every  one  you  meet  IS  a  prospect!  Plan  NOW 
to  get  your  share  of  this  profitable  business. 
Send  today  for  your  FREE  Goes  1942  H<di- 
day  Sample  Kit. 


LITHOGRAPHING  COMPANY 

II  W.llttsueuin*  •  U*DP«knaN,NOT  Y«k 


'  ^  f?*  That  la  whT  gcxu* 

clean*  be 


lira  ot  ““ 
you 

Mtrlotic  daUT 
LJ^T  to 
the  way  to  ti 
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IF.  G.  Montgomeryt  president  of  the  Miller 
Printing  Machinery  Co.,  receives  the  Army- 
Navy  **E**  pennant  from  Brigadier-General 
H,  C.  Minton. 

Receives  Coveted  “E”  Award 
★  The  Army-Navy  “E”  Award  for  excel¬ 
lence  in  war  material  manufacture  was  pre¬ 
sented  on  September  11  to  Miller  Printing 
Machinery  Co.,  Pittsburgh. 

So  that  no  time  be  lost  in  production, 
the  usual  formal  ceremony  of  receiving  the 
Award  was  dispensed  with.  While  the  pen¬ 
nant  was  being  received  informally,  the 
men  remained  at  work  in  the  plant.  The 
money  that  would  have  been  spent  for  the 
ceremony,  however,  was  distributed  among 
the  workers,  each  of  1,000  individuals  re¬ 
ceiving  a  $25.00  War  Bond. 

The  plant  of  tl^e  Miller  Printing  Machin¬ 
ery  Co.  had  been  converted  to  war  produc¬ 
tion  months  ago.  Although  the  men  have 
worked  seven  days  a  week,  eight  hours  a 
day,  for  weeks,  they  nevertheless  voluntarily 
gave  up  their  Labor  Day  holiday  in  order 
to  step  up  September  output. 

In  a  statement,  W.  G.  Montgomery,  pres¬ 
ident  of  the  company,  said  in  part. 

“The  printing  industry  can  justly  be 
proud  of  the  success  in  war  manufacture 
achieved  by  its  suppliers,  others  of  whom 
have  also  received  similar  recognition.  The 


equipment  manufacturers’  ability  to  pro¬ 
duce  precision  war  materials  efficiently  caa 
be  laid,  partially  at  least,  to  the  exacting 
standards  to  which  the  printing  industry 
works  in  the  production  of  its  own  product 
The  printers  of  the  country  are  also  to  b« 
congratulated  upon  the  hundreds  and  hun¬ 
dreds  of  tons  of  scrap  they  have  contributed 
to  the  war  effort  through  the  Miller  War- 
Time  Scrap  Allowance  Plan  alone. 

“Miller  Men  and  Women  are  also  proud 
to  contribute  an  average  of  between  21% 
and  22%  of  their  total  remuneration  to 
the  purchase  of  war  bonds  and  income  tax 
certificates.’’ 

V _ 

Unusual  Annual  Report 

What  can  be  done  to  lift  a  printed  Annual 
Report  from  its  usual  dry-as-dust  level  to 
the  high  plane  of  attractive  and  intriguing 
printed  literature  is  shown  by  the  recent 
Annual  Report  of  Harris-Seybold-Potter 
Co.,  Cleveland. 

To  capture  the  interest  of  the  individual 
who  ordinarily  is  not  interested  in  columns 
of  figures,  this  report  employs  many  illus¬ 
trations  and  color  to  tell  the  story  of  the 
company  participation  in  the  war  effort; 
the  patriotism  and  loyal  cooperation  of  its 
employees ;  and  the  company’s  financial 
status.  A  very  well-designed  page  is  the 
one  listing  the  company’s  employees  now 
serving  in  Uncle  Sam’s  armed  forces.  The 
list  of  employees  who  have  served  the  com¬ 
pany  more  than  ten  years  is  an  impressive 
one.  A  feature  of  the  report  pictorially  is 
the  use  of  wartime  posters  in  color  as  the 
decorative  motif  of  the  book.  The  report  is 
a  frank  discussion  of  an  American  business 
enterprise  at  war. 

This  Annual  Report  is  an  excellent  sam¬ 
ple  of  work  produced  by  offset  lithography. 
It  was  printed  by  H.  J.  Schultz  Lithograph 
Co.,  Chicago,  from  plates  made  by  Right- 
mire- Berg  Co.,  Chicago.  The  art  work  was 
prepared  by  Herbert  Bielefeld,  Inc.,  Chi¬ 
cago,  and  the  typography  was  set  by 
Frederic  Ryder  Co.,  Inc.,  Chicago. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N  ICKELTYPERS 
STEREOTYPERS 
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NOW  I  SAVE  UP  TO 
60%  ON  FINE  SCREEN 
HALF-TONES  IN 
MONOPLATE!  ..'i 


PRINTERS  .  .  . 

i. _ J _ _ _ _ -*-■ _ 

numwrvu  wwri%  ^mmj  ««■«■  pwiit«vi«  wnvn 

you  use  Roberts  typographic  numbering  ma¬ 
chines  because: 

1.  Thm  invettmmnt  required  for  new  Rob^ 
erts  machineg  it  tmall, 

2*  Machine  life  it  long  hecoMue  plunger 
drivet  actuating  pawl  twkng  directly — thut 
eliminating  lott  motion  and  minimixing 

wv^xat  e 

3.  Thete  machinet  are  available  at  the  low  pricet  thown  bdow, 

5  Wheel,  Model  27— $12.00  le*t  40%— $7.20  net 

6  Wheel,  Model  28— $14.00  lest  40%— $8.40  net 

Your  Choice 

1.  Forward  or  backward  movomont.  3.  10%  trade-in  allowanoo. 

2.  Roman  or  Gothic  style  flguroo.  4.  Ixtra  discounts  in  quantitlos. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-7 1 0  Jamaica  Avenue  Brooklyn,  New  York 


if£Wr  fRt£! 

Send  today  for  your  copy  of 
this  important  booklet  .  .  . 


^  It  shows  you  how  to  SAVE  MORE  MONEY  on  engraving 
costs.  It  tells  how  to  get  NEW  BUSINESS  in  competition 
with  offset.  It  contains  the  complete  story  of  MONOPLATE 
and  MONOPLATE  STEP-AND-REPEAT  engravings  ,  .  . 
Write  Today  for  Your  I  .  ■  ■ 


Copy! 

Overnight  Out-of-Town 
Service  at  Money-Saving 


NU-ERA  PHOTO  ENGRAVERS,  Inc. 


732  SHERMAN  ST. 


CHICAGO,  ILL. 
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Tedd^  Dorl  Norwood  Memorial 

*  "Teddy  Dorl,  who  always  thought  of 
others  before  himself,  was  truly  one  of  God’s 
noblemen,"  said  Mayor  Allen  C.  Roudebush 
of  Norwood,  Ohio,  recently  in  accepting 
for  his  community  ^e  gift  of  a  9500-pound 
memorial  monument  commemorating  Theo¬ 
dore  C.  Dorl,  Norwood  printing  executive 
and  civic  leader  until  his  death. 

Presenting  the  memorial  at  ceremonies 
held  at  Teddy  Dorl  Playfield,  Robertson 
and  linden  Avenues,  Norwood,  John  M. 
Callahan,  for  thirty  years  associated  with 
Dorl  in  the  printing  business  said  the  monu¬ 
ment  will  "carry  through  the  ages  the  mem¬ 
ory  of  Teddy  Dorl  who  was  a  symbol  of 
humility  and  charity,  whose  great  interest 
was  in  children." 

Callahan,  who  is  secretary  of  the  United 
States  Printing  and  Lithographing  Com¬ 
pany,  Norwood  and  past  international  Pres¬ 
ident  of  the  Printing  House  Craftsmen’s 
Clubs,  represented  the  civic,  printing  and 
associated  groups  whose  subscriptions  made 
possible  the  monument. 

Dorl,  associated  with  the  U.  S.  Printing 
and  Lithographing  Company  for  approxi¬ 
mately  thirty  years  and  superintendent  at 
the  time  of  his  death,  was  one  of  the  found¬ 
ers  of  the  Norwood  Y.M.C.A.  and  had 
been  active  in  affairs  of  the  Printing  House 
Craftsmen.  Dorl  had  declined  to  accept 
nomination  as  international  president  sev¬ 
eral  years  before  his  death  and  recommended 
Callahan  who  was  subsequently  elected. 

Albert  J.  Wesselman  was  chairman  of  the 
Dorl  Memorial  Committee  which  included 
Irwin  Coller,  Lee  Augustine,  Walter  Sooy, 
Ernest  Bruce  Haswell  and  Callahan. 


Award  to  Hammermill 

■k  The  Hammermill  Paper  Company,  Erie, 
Pennsylvania,  on  September  15,  became  the 
nation’s  first  paper  mill  to  receive  the  Army- 
Navy  "E"  Award  for  excellence  in  the  pro¬ 
duction  of  materials  vital  to  this  war. 

Lowell  Thomas,  widely-known  radio  com¬ 
mentator,  served  as  master  of  ceremonies  at 
the  presentation  which  was  witnessed  by 
1700  Hammermill  men  and  women.  Army 
and  Navy  officials  and  guests. 

The  combined  Army-Navy  citation  was 
read  by  Lieut.  Colonel  Charles  Cavelli,  Jr., 
QMC,  Jersey  City  Quartermaster  Depot, 
Jersey  City,  N.  J.,  who  said  "The  Hammer¬ 
mill  Paper  Company  has  supplied  paper 
consistently  above  specifications.  No  rejec¬ 
tions  have  been  made.  Superior  deliveries 
have  been  made  without  the  idd  of  priori¬ 
ties.” 

The  "E"  flag  was  accepted,  on  behalf  of 
the  employees  and  management,  by  Presi¬ 
dent  Norman  W.  Wilson. 

V..._ 

Specialties  for  Printers 

k  In  an  announcement  received  recently, 
Ames  Safety  Envelope  Co.,  21  Vine  Street, 
Somerville,  P.O.,  Boston,  calls  attention 
to  its  line  of  office  specialties  that  printers 
everywhere  can  sell  locally  to  their  cus¬ 
tomers  and  prospects.  The  announcement 
points  out  that  the  line  carries  a  good  profit 
margin,  and  that  most  of  it  is  in  the  nature 
of  repeat  business. 

Among  the  office  specialties  made  avail¬ 
able  by  the  Ames  Safety  Envelope  Co.,  are 
wallets,  flat  and  expanding  envelopes,  files, 
folders,  pockets  and  covers. 

The  company  points  out  that  it  can  also 
handle  special  orders  for  special  items. 


WE'RE  ON  THE  JOB  FOR  UNCLE  SAM 

la  PMcatIm*  w  maaufac- 


tnr*  Pap«r  Coaditioniag  Ma- 
chiaaa,  UaiTarsal  Paper  Jog- 
gara.  Holdfast  Hangars, 
Commarctal  Humidifiars, 
Punching,  Round  Comaring 
and  Perforating  Machinery  of 
all  kinds.  Also  Special  Ma¬ 
chines  built  to  order. 
Contract  Work  Our  Specialty 


Our  manufacturing  is  now  deyoted  to  work  for 
our  goyemment.  The  only  orders  for  our  equip¬ 
ment  we  can  accept  are  those  carrying  extremely 
high  priorities.  But  when  this  fight  is  oyer  we 
will  again  be  ready  to  serye  the  graphic  arts. 

SOUTHWORTH  MACHINE  CO. 

30  Warren  Avenue  a  Portland,  Maine 
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Graphic  Arte  for  Victory 

★  A  letter  on  September  24,  from  E.  W. 
Palmer,  deputy  chief  of  the  Printing  and 
Publishing  Branch,  WPB,  to  E.  F.  Trotter 
and  Herbert  Kaufman  of  The  Graphic  Arts 
Victory  Campaigns  Committee,  put  the 
seal  of  WPB  approval  on  the  objectives  and 
suggested  program  of  the  Committee,  orig* 
inally  begun  as  the  Graphic  Arts  Industries 
Promotion  Committee. 

The  latest  working  plan  of  the  Commit¬ 
tee  has  the  following  as  its  objectives : 

1.  To  co-ordinate  all  printing  efforts  to 
aid  the  Government  in  winning  the 
war. 

2.  To  act  as  liaison  between  the  Govern¬ 
ment  and  industry  by  interpreting  the 
objectives  of  the  various  governmental 
agencies  (as  represented  by  the  an¬ 
nounced  publicity  campaigns  of  the 
Office  of  War  Information)  to  the 
public  via  the  printed  word. 

3.  To  use  as  a  guide  as  to  what  consti¬ 
tutes  essential  advertising  the  Treas¬ 
ury  Department’s  ruling  as  to  what 
types  of  advertising  may  be  deducted 
from  income  taxes. 

4.  To  channel  all  future  printing  toward 
winning  the  war. 

The  tentative  program  is  as  follows : 

1.  To  aid  the  Government  agencies  in 
developing  effective  follow-up  and  tie- 
in  material  for  all  newspaper,  radio 
and  magazine  “Victory  Campaigns” 
that  may  be  conducted. 

2.  To  effect  this  aid  via  the  establish¬ 
ment  of  a  Printing  and  Lithographing 
Council,  and  to  work  with  that  body. 

3.  To  show  printers  and  lithographers 
how  their  customers  can  tie  in  their 
advertising  copy  to  Osvernment 
themes. 

4.  To  accomplish  this  by  instituting  an 
industry  education  program,  using  the 
trade  journals,  advertising  publica¬ 
tions,  club  and  association  bulletins 
and  direct  mail  material  syndicated  to 
local  groups. 

5.  To  weld  the  entire  industry  into  one 
unit  to  aid  the  Government  via  the 
creation  of  an  Advisory  Board,  which 
will  be  representative  of  all  branches 
of  the  Graphic  Arts  and  will  direct 
the  foregoing  patriotic  program. 

The  Committee  will  soon  issue  to  the 
industry  at  large  a  booklet  announcing  the 


★ 

★ 

★ 

★ 

★ 

★ 

★ 

★ 

★ 

★ 


L#t  us  show  you  hew  War 
Plants  are  using  Labels. 
Labels  that  you  can  easily 
sell  to  your  local  plants! 
Write  for  Free  catalog  and 
complete  dota  obout  our... 


20% 


GUARANTEED 
PROFIT  pum. 


EVER- READY  LABEL  CORPORATION 

143-145  EAST  25th  ST..  NEW  YORK,  N.  Y. 


first 
aid 

for  Cost  Cutter  Saws 

*  Today's  crittcal  conditions  demand 
that  oTory  saw  be  properly  main¬ 
tained  to  produce  more— and  to  pro¬ 
duce  longer. 

eYou  con  still  order  Cost  Cutter 
Sow  parts  for  maintenance — in  oc- 
cordance  with  gorernment  regula¬ 
tions. 

C.  B.  NELSON  &  CO. 

720  S.  Dearborn  St.  e  Chicago 
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plan.  It  is  the  hope  of  the  Committee  that 
trade  associations,  printers,  lithographers, 
binders,  press  and  equipment  manufactur¬ 
ers,  ink  makers,  and  all  others  will  give 
their  all-out  support  to  the  plan. 

A  meeting  of  members  of  the  Committee 
will  be  held  in  the  GPI  Galleries,  100  Sixth 
Avenue,  New  York  City,  on  the  morning 
of  October  15.  Final  plans  will  then  be 
announced. 

Artists,  layout  men,  copy  men,  merchan¬ 
disers,  and  others  who  can  give  of  their 
services  to  the  work  of  the  Committee  are 
requested  to  contact  Herbert  Kaufman, 
General  Printing  Ink  Corp.,  100  Sixth 
Avenue,  New  York  City. 

V  _ 

Photo-Engravers  Convene 

•k  The  forty-sixth  annual  convention  of 
the  American  Photo-Engravers  Association 
was  held  in  Cincinnati,  October  12  to  14 
inclusive. 

V  _ 

To  Discuss  Labor  Relations 

k  Three  leading  national  authorities  on 
labor  relations  will  address  the  annual 
meeting  of  Printers  National  Association, 
organization  of  employers  of  union  printing 
trades  labor,  October  16  and  17  in  Edge- 
water  Beach  Hotel,  Chicago. 

The  government’s  wage  stabilization  pro¬ 
gram  will  be  the  subject  of  an  address  Oc¬ 
tober  17  by  Wayne  L.  Morse,  public  mem¬ 
ber,  National  War  Labor  Board,  whose 
opinions  in  Little  Steel  and  other  important 
labor  relations  cases  have  been  considered 
vitally  significant  contributions  to  the  gov¬ 
ernment’s,  formula  for  handling  wage  and 
other  labor  relations  matters  in  war  in¬ 
dustries. 

“Conciliation  of  Labor  Disputes’’  will  be 
the  subject  of  the  address  October  16  by  Dr. 
John  R.  Steelman,  Director,  United  States 
Conciliation  Service. 

“Collective  Bargaining  in  1942’’  will  be 
covered  in  the  address  October  17  of  Emily 
C.  Brown,  professor  of  economics,  Vassar 
College,  now  on  leave  to  serve  as  Analyst, 
National  Labor  Relations  Board. 

Othei*  features  of  the  meeting  will  be  a 
talk  on  wartime  labor  relations  by  Major 
Don  H.  T'aylor,  New  York,  former  execu¬ 
tive  secretary.  Printers  National  Associa¬ 
tion  ;  round  table  discussion  of  contract 


interpretations  and  policies ;  and  a  review 
of  current  labor  trends  by  the  Associa¬ 
tion’s  executive  secretary,  A.  J.  Goodman, 
of  Printers  League,  New  York. 

The  three  sessions  of  the  meeting  will  be 
presided  over  by  P.N.A.  president,  George 
W.  Rosenthal  (S.  Rosenthal  &  Co.,  Cincin¬ 
nati)  ;  Harry  O.  Owen  (C.  O.  Owen  &  Co., 
Inc.,  Chicago)  ;  Max  Rosett  (The  Condi 
Nast  Press,  Greenwich,  Connecticut)  ;  and 
Lee  C.  Werden  (Cuneo  Eastern  Press,  Inc., 
Philadelphia). 

V _ 

Presswork  Questions 

( Continued  from  page  32) 

Rollers  should  be  set  with  light  con¬ 
tact  to  form,  and  the  press  should  never 
be  allowed  to  stand  idle  longer  than 
thirty  to  forty-five  minutes  after  ink¬ 
ing  up ;  if  standing  longer,  it  should  be 
washed  up. 

It  is  usually  necessary  to  use  non¬ 
offset  spray  in  order  to  allow  for  full 
color  and  avoid  offset.  Where  spray  is 
not  available,  certain  heavy  forms  may 
have  to  be  slip-sheeted  to  avoid  offset 
and  sticking.  Gas  burner  should  never 
be  used,  as  this  will  reduce  the  gloss. 

As  soon  as  the  ink  begins  to  dry 
around  the  edges  of  the  sheets,  the 
sheets  should  be  winded  at  least  once 
to  prevent  sweating  and  sticking.  This 
should  be  done  within  two  or  three 
hours  after  printing,  depending  on 
solidness  of  form  and  weight  of  stock. 

To  insure  best  results  and  avoid 
danger  of  sticking,  the  job  should  be 
run  in  trays,  with  no  more  than  500 
sheets  to  a  tray. 

As  to  paper,  a  hard  finish,  casein 
content  paper  is  recommended  for  best 
results.  Almost  any  paper  house  can 
supply  this  type  of  paper  which  is  espe¬ 
cially  suited  for  gloss  ink  printing. 

V. _ 


Too  little;  too  late;  too  bad!  There 
still  is  time  to  buy  U.  S.  War  Bonds 
and  Stamps. 
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QlcuiU^ied  Adue^itiUnCf 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

Th«  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 


ADVERTISING— HOME  STUDY 


the  advertising  minded 

PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  2227,  Chicago. 


ANNOUNCEMENTS 


XMAS  CARDS  Genuine  Engraved  Designs 
hand  painted  borders  any  color  Blank  no 
sentiments.  Religious  &  sympathy  cards. 
M.  S.  House,  363  Canal  St.,  N.  Y.  C. 


ARMY  STATIONERY 


5Sc  A  BOX,  die-stamped  with  emblem, 
samples  on  request.  Spencer  Paper  Co., 
409  Lafayette  St.,  New  York  City. 


ART  WORK  AND  CUTS 


GUARANTEED  PLATES 
Line  Cuts,  minimum,  69c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


SPECIAL  PRICE  $1.00 

Get  Your  Copy  of 

TIPS  ON  PRESSWORK 

Send  check  or  money  order 

GRAPHIC  ARTS  PUBLISHING  CO. 
608  S.  Dearborn  St.  Chicago,  III. 


IMAIL-ACUT  SimlCE 

TV  LB  TPXAS.  ~US.A. 


MORE  PROFIT 

ON  YOUR  BINDERY  JOBS 


konitiinai 
MOEASETHISCOrt 
OF  YOUR  wont 

12"  reach  permits 
.  wide  scope  of  work. 
Instantly  inter* 
changeable  sfd.* 
dieback  and  flat 
tables  furnisbd 
with  machine. 

fa  Ddfy  Ust  hy  Thessmds  st  frisHrs  md  PsHtitsa 

4'  STAPLE  SIZES  WITHOUT  (  ^ 

MECHANICAL  CHANGE  \  LEG  LENGTHS 


1663  HADDON  AVE 


ACME  STAPLE  CO  .  CAMDEN,  N  J. 


BARGAINS  FOR  PRINTERS 


Price  per  1000 

Hi-Grade  Xmas  Letterheads,  SJ^xll"  $5.00 

Christmas  Check  Folders,  3j^x654" _  3.00 

Monthly  Mailing  Folders,  three  sizes..  2.50 

Small  Religious  Pictures  &  Tip-ons _  2.00 

Calendar  Pictures,  8x10",  big  asst .  5.00 

Direct-On  Calendars,  5j^xlOj4" .  5.00 

Direct-On  Calendars,  4x9"  ;  other  sizes  2.00 
Panelled  Cards  several  sizes,  up  from..  .75 
Choice  of  40  lines  of  profitable  Christinas 
Cards  from  $4.00  per  thousand  up. 
Write  for  Free  Holiday  Bulletin  1 
Liberal  Sample  Box  of  Paper  Goods — 25c. 
Fantus,  440  N.  Wells  St.,  Chicago 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery.  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  West 
Jackson  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  Equip 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 
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FOUR  MODERN 
PLASTIC 
BINDINGS 

In  R«d,  Whit*, 
Blue  and  Crystal. 
3/16"  through  1". 


Fro*  Liemnf 


TAUBER.  TUBE 
BINDING 
200  Hudson  St. 
New  York  City 


Multi-Ring 


TautMP-Tube 


Royal  Ring 


BUSINESS  CARDS 


45c  PER  M — ^Weldings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St, 
New  York,  N.  Y. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tyin^  Machine 
ties  labels,  circulars.  Ten  day  tnal.  Write 
for  information.-  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  OPPORTUNITIES 


HE  HAD  BUT  $25,000 

I  advertised  my  professional  mail  order 
bnsinesa.  with  11.000  customers,  for  sale  at 

J 60.000.  It  is  worth  much  more.  Five  dif- 
erent  people  wanted  it.  One  prospect  had 
$25,000.  tried  ;o  get  the  other  $35,000.  hut 
failed.  The  o^aer  prospects  "claimed”  they 
had  great  ability,  but  little  money.  Most 
people  are  like  that.  Business  netted 
writer  $836.00  last  month.  With  building 
and  eveiything.  $60,000  takes  it.  Without 
building  and  several  typesetting  machines, 
$37,000  buys  it.  Best  buy  in  America.  If 
you  have  ego.  but  no  money,  forget  it.  If 
yon  have  been  successful,  investigate  and 
yon  will  buy — if  some  one  doesn’t  beat 
you.  Address 

STATIONERY  PRINTER.  Maumee,  Ohio 


OFFSET  PRINTERS  with  17x22  press. 
My  mailing  piece  produces  $12,000.00  an¬ 
nually.  Write  Theron  Fox,  Sales  Manager, 
Rosicrueian  Press,  San  Jose,  California. 


BINDING  SCREWS 

Clear  and  Black  Plastic 

"The  BeMer  Kind** 

Sixes  1/4",  H",  H",  1" 

R.  S.  RUGGLES  &  CO.,  Inc. 

6  Varick  Street  New  York,  N.  Y. 

Priee  LUt  am  Kaqmati 


BUSINESS  OPPORTUNITIES 


Attention- 
Paper  Converters 

Opportunity  to  manufacture  a  product, 
original  order  25  million,  repeat  business 
from  5  million  monthly.  All  materials  sup¬ 
plied  by  buyer,  delivery  as  convenient. 
Product  requires  High  Speed  Open  End 
Envelope  Machines.  Box  1348,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


TRADE  COMPOSITION  PLANT 

Now  operating.  Owner  going  into  Army. 
4  Linos.  Large  number  of  mats.  Latest 
faces.  Equipment  in  excellent  condition. 
For  sale,  including  good  will  or  piecemeal. 
Best  offer  buys.  Write  Box  1339,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


CALENDARS 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO.. 
6540  Cottage  Grove  Ave.,  Chicago. 


CLOSING  OUT  over  One  Million  Calen¬ 
dars  and  Pictures  at  exceptionally  low 
prices.  Write  or  wire  Pioneer  Calendar 
Specialty  Co.,  166  £.  Jefferson  Ave.,  De¬ 
troit,  Mich. 


Zinc  CTCHincs 

and  HRLFTOnCS 


At  lOW  AS  acc  -tT 


MARSHALL  NEWSPICTURES  INC 

PO  BOX  173  INDIANAPOLIS  .  INDIANA 
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WICKER5HAHMj!>¥ 


The  Reliable  SMskCam  Wickershani 


Over  14,000,000  Sold 

This  quoin  will  not  lootan  or  slip;  oonforait  to  non-paralM 
turfacea;  looks  Instantly  by  ono  turn  of  koy.  tHHion  limit  of 
expansion  Is  reaohed  and  another  reglet  or  slug  Is  required. 
It  oloses  automatloally.  No  lost  time.  No  guessing  m  to 
seourlty.  Send  for  OIroular  and  Prioe  List. 

Samuel  Stephens  and  Wickersham  Quoin  G>. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CALENDAR  PADS 


CALENDAR  MAILING  WRAPPERS 


1943  LEAF-A-DAY  PADS 

365  white  sheets,  7^x9H  in.,  printed  in 
black  with  month,  day,  and  date.  Write 
on  your  letterhead  for  sample  pages. 

SHIELD  PRESS.  Inc..  INDIANAPOLIS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


1943  CALENDAR  PADS, sizes  from  1^x1 
to  22x10^,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  reverse  blue,  fish  pads,  3-months*at< 
a-glance  pads,  gold  cover  pads.  Write  for 
catalog. 

GOES  LITHOGRAPHING  COMPANY 
61 A  West  61st  Street,  Chicago 
53 B  Park  Place,  New  York  City 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCkery 


CALENDAR  PADS  -  BLOTTERS  I 


Largest  assortment  of  Pads.  Best  selling  line 
of  Art  Blotters.  Write  for  catalog  In  which  you 
are  Interested.  Orders  filled  Immediately. 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.'''"  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  Immedi¬ 
ate  shipment,  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship* 
ment ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


sou  'll  n/ee  CM  too!, 
HRlfTOniS 


LIRE  CUTS  un rnounTE  ^ 

I  UJ>utjt  vuui/  ^ijjX 

STflFFORDr""'''"'^ 


UIHIPTOn, 


CAMS  REMILLED 


Cams  remilled — Steel  Chases — Parts  &  Re- 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers  Machy. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.  WAtkins  9-7142  New  York 


We  Specialize  in 

CARBONS 

for  PRINTERS 

We  supply  the  industry  with  ''specials'' 
of  all  ^pes  . . .  "at  a  prical" 

PENCIL  CARBON 
STRIPED  CARBON 
ONE  TIME  CARBON 
SEMI  and  FULL  COATED 
SPOT  INKforSPOT  CARBON  PRINTING 

Just  tell  us  your  Carbon  REQUIRE¬ 
MENTS.  Our  technicians  are  familiar 
with  every  type  of  carbon  used  in  the 
graphic  arts.  PEERLESS-IMPERIAL  is 
the  most  comprehensive  carbon  lirta 
for  every  conceivable  use.  Today  write 
or  wire  for  samples  and  prices. 

PEERLESS  KEY-IMPERIAL  MANUFAC¬ 
TURING  CO. 

Factory :  40 1  Mulberry  St.,  Nawaik,  N.  J. 

Branches:  New  T<ffk  City.  Sll  Broadway 
Ohleiuto.  179  W.  Washinaton  St. 

_  Los  Anfdee.  Ull  8.  Siena  BoniU 
Detroit.  IT  linden  SL,  Bivsr  Bonaa,  lOeh. 
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CUTS 


CARBON  PAPER 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CEMENT— PRESS  &  FOLDER  TAPE 


OVERLAPPING  PRESS  &  folder  tapes  ce¬ 
mented,  ready  to  run,  in  two  minutes. 
Eliminates  sewing  &  stapling.  Resists  heat 
fir  moisture.  Send  $1.00  for  large  tube. 
May  Chemical  Works,  902  Larrabee  St., 
Chicago. 


Send  for  FREE  COPY  oif  our  1942 
Illustrated  Christmas  Catalog 

Forty  popular  assortments, 
as  low  as  20c  per  box  of  fifty 
Imprint  Cards  and  Envelopes 

Sample  kit  of  SfiTSort  Imprint  Cards  50c 
FANTUSCO.  440N.WellsSt  Chicago 


Extra  Profits  for  Printers 

NFholesale  Prices— Large  Repeat  Orders 

Steady  rep^t  wden  by  eellinaSslcs  Books, 
Aut<wnpbic  Regjater  Forms,  Rotary  Print¬ 
ed  Manifold  Books.  Ekirelopes  of  Erery 
Kind.  Grade.  Description  —  Plain  and 
Printed.  Write 

Consumers  P.  &  P.  Co.,  Cincinnati 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFG.,  CO.,  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARDS 


^}tl'  CHRISTMAS  CARDSH 


Ordera  coma  tblok  and  fkll 
with  oor  iMsa  ssiacUsu 
of  ontstandinc  Christmas 
card  assortments.  Bxosl- 
lent  raluee — higheet  aual- 
ity — special  low  pricea — 
au  help  to  hooct  your  sales 
and  increase  your  income. 
Also  luxurious  line  of  tS 
and  50  for  $1  assorted  Per¬ 
sonal  Christmas  cards  in 
latest  intricninc  decigns. 
Newest  printing  pro  esmsa 
IkMily  imprinted.  Write  now  for  FREE  sem- 
ples,  trade  priecs.  catalog  A  $1  box  on  approeaL 
NRW  RNQLANO  art  PUBLISHKRt 
North  Ablngton,  U-tOI,  Msus. 


Qiristmas Cords  for  IheTrade 

A  DeLoze  Line  of  one  gauge,  french  fold, 
expensiTe-lookinx  Christmas  Cards  that  can  be 
sold  with  name  imprinted  as  low  as  50  for  tl. 

EASY  EXTRA  PROFITS 
Write  TODAY  for  FREE  SAMPLES,  special 
Printers  prices,  and  full  details  of  our  complete 
line  that  will  bring  you  more  sales  and  proflta. 
FRANKLIN,  329M  S.  Wood  St.,  CHICAGO 

12  BOX  ASSORTMENTS 
Most  of  Thom  Ono  Gauge,  20  -  25  and  50 
for  $1.00  Linos.  Finest  Values.  Write 
Today.  A.  B.  PLATELESS  COMPANY,  243 
Canal  St.,  Naw  York. 

FOUR  KNOCKOUT  IMPRINT  LINES 
Each  Mrias  on#  gauga  . . .  20,  25  and  50's. 
Sampia  cards  frool  Also  largo  variety  fore¬ 
most  boxed  linos.  Big  Money  MakortI 
Evert,  5156G  Simonson,  Elmhurst,  N.  Y. 


The  Graphic  Arts  Monthly — October ^  1942 


COMMENCEMENT  INVITATIONS 


1943  LINE  Now  Ready  I  Complete  forms 
or  blank  forms  for  ^our  own  imprinting- 
big  values — liberal  discounts — also  Personal 
Cards — Diplomas — Covers.  Write  for  sam* 
pies  and  details  on  your  business  stationery. 


Belmont  Ave.,  Chicago,  Ill. 


COMMENCEMENT  INVITATIONS— 
Also  other  engraved  stationery.  Sami>les 
furnished  to  printers.  Siegrist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


CORDS  AND  TASSELS 


G.  HELMUS  ft  SON,  Inc.  Lar^^e  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad* 
way.  New  York. 


CUTS 


Scores  of  Patrlotie  Dosigns  Availablo 
LITTLE  BLACK 
Br  WHITE  CUTS 

(Inexpensivo)  hdpful. 
add  sio  and  verre  to 
text  for  small  ads.  cir- 
eulars.  blotters,  house 
organs,  booklets,  an¬ 
nouncements,  etc.  Send 
TODAY  for  FREE 
PROOFS.  BAW  (B) 
OUTS.  209  S.  High 
St.,  Oolumbus.  Ohfo, 

Over  1000  MiscoHanoous  Dosigns  Availablo 


Everylbiiig  for  die  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Worb 

609  W.  Laks  St  Chicago 

Tolophmw  Mobtoo  1114 


ft  TOUGHTEMPiRiD 

■  M  yonrt  Irons 

MjW  ^  originator  of 

jfM  STEEL  RULE  DIES. 

J.  A  Richards  Co. 
Kalamanoo,  Mich. 
Also  manufactnrors  "MnHIfomi"  "Etodro- 
mati^  "Do-Mo^  "CHppor*'  "^ama- 
soo"  Saw-Trimniora,  Rovtors,  and  Diomak- 
ing  Outfits,  Super  Solf-Cloaning  Punches. 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Sigrns.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 


EMBOSSOGRAPH  COMPOUNDS 


Keep'Em  Flying! 

and  Your  Customers  Buying 

Raised  Printing  af  Its  Best! 
Hard,  Flexible  and  Permanent! 

Embossograph  Compounds  will 
prove  a  revelation  to  you.  Just 
Try!  You'll  Buy  I  Va  lb.  sample 
any  one  kind,  25c.  Machines 
$100  upward. 

The  Embossograph  Process  Co., Inc. 

251  WiHiam  St.  New  Yorig  N.  Y. 


ENVELOPES 


STANDARD  or  made-to-order  sizes  to  the 
trade.  LOW  PRICES;  unusually  fast  de¬ 
liveries.  GENERAL  ENVELOPE  CO., 
Booc  654,  Boston,  Mass. 
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DESIRABLE  EQUIPMENT 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED  I 


2 — 14x22  Tbomson  with  6 — ^Morrison  6-2-3  Stitchers  3 — ^Thomson.  Victoria,  Uni- 

Gold  Leaf  Attach.  1 — Wright  Multinle  Drill  „  v^l  Presses 

2— Brackett  Strippers.  Cleyeland  “O”  "B”  “E”  8— Portland  Punch  Mchns. 

A itaiIIw  Fol(i6T8  10  No*  2*3“4»5*T  Bosuon 

8 — Model  B  Kelly  Presses  ge''  -  30"  Hand  Lever  Stitchers 

14 — 8x12- — 10x16 — 12  Cutters  Wright  &  Challenge  Single 

X  18  C  &  P  Presses  i — lo  x  16.  12  x  18  Kluges  Head  Drills 

Large  stock  prirters’,  bookbinders’  machinery  and  equipment — easy  terms  to  responsible  parties 

ESOR  MACHINERY  CORPORATION  •  1 35  West  20th  Street,  New  York,  N.  Y. 


3 — ^Thomson.  Victoria.  Uni¬ 
versal  Presses 

8 — Portland  Punch  Mchns. 
10 — No.  2-3-4-6-7  Boston 
Stitchers 

Wright  &  Challenge  Single 
Head  Drills 


EQUIPMENT  FOR  SALE 

BARGAINS  FOR  PSINTEBS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1170,  Granhic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 

Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Swplies.  All 
machines  rebuilt  and  guaranteea.  Mailer’s 
Equipt.  Co.,  40  West  15th  St.,  New  York. 

Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  rootn  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 

TWO-COLOR  12"xl6"  KIDDER  Roll 
Feed  Bed  and  Platen  Press  equipped  with 
slitting  and  automatic  cut-off  attachments. 
For  further  particulars  address  Box  1342, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 

FOR  SALE — One  Ponv  Miehle  Press 
2254''x34";,  Serial  No.  2479— $750.00.  Pa¬ 
cific  Publishers,  Limited,  319  Pender  St. 
West,  Vancouver,  B.  C.,  Canada. 

NO.  2  VANDERCOOK  Proof  Press,  ex- 
cellent;  26  fonts  Mono  display  mats.  Bar¬ 
gain  prices  for  quick  sale.  L.  F.  Beckham, 
Seaton,  Illinois. 

OFFSET  EQUIPMENT  — Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  17  E.  42  St.,  N.  Y.  C. 

FOR  WEBENDORPER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  *’See  Ryan  before 
buyin'.”  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 

MILLER  10x15'',  A-1  condition,  $200.00. 
Myma  Label  Co.,  54  E.  11th  St.,  N.  Y.  C. 

Kelly  A 

Ludlow — Boston  Stitcher 
Pony  Miehle — Dexter  Feeder 
Lino  8 — Cleveland  Folders — Intertype  CSM 
ABC  MACHINERY  WORKS 
606  South  Sherman  St.  Chicago,  Illinois 


EQUIPMENT  FOR  SALE 

MACHINERY  FOR  SALE— No.  10  Hoe 
C  &  C  Press,  69x49  with  2  color  printing 
attachment.  1  Hi-Speed  Staude  Automatic 
Gluer  practically  new — 1  S.A.M.  Automatic 
Gluer.  Excellent  condition.  Operating. 
Box  1345,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 

FOR  SALE:  One  Rutherford  Photo-Let¬ 
tering  Machine,  complete  with  lenses  for 
making  extended  or  broad  characters ;  nine 
styles  of  type  on  negatives.  Ideal  for  letter¬ 
heads  and,  display  work.  Box  1341,  Graphic 
Arts  Mo.,  608  S.  Dearborn  St.,  Chicago. 

FOLDING  MACHINES 

J.  L.  Paul,  608  South  Dearborn,  Chicago 


FOR  SALE 

4/0  Miuhip— 62",  ffoedor— axt.  dol. 
No.  4  Miohio — 41"  Swingback  auto¬ 
matic  unit. 


2/0  Miohio— 56' 
oxt.  dal. 


Daxtar  faadar. 


10x15  and  12x18  Kluga  Prassas. 
10x15  Chandlar  &  Prica  Mca. 

No.  1  Kally  Prats,  22x28,  latast  typa. 
Mlahia  Horixontal,  lata  styla  dal. 
V-45  Mlahia  Vartical. 

A.T.F.  Kally,  17x22. 

Linetypas  and  Intartypas,  all  modals. 
STL  Harris  Offsat  Pratt. 

Chrittansan  Automatic  Stitchar. 
Clavaland  Foldar,  Modal  B,  auto, 
faadar. 

Brackatt  stripping  machina. 

Northern  Machine  Works 

Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 
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first  see  if 

HOOD 
FALCO 

HAS 


VALUES 

in  PRESSES  and  other 
EQUIPMENT 

for  PRINTERS  and  BOX-MAKERS 


Virtually  all  HOOD-FALCO  machines  are  serviceable  as  new; 
thoroughly  reliable  and  modern.  Satisfaction  guaranteed. 

We  can  deliver  equipment  five  years  or  older  in  age  immediately  and  also  items 
costing  $200.00  or  less  if  under  five  years  of  age.  Orders  for  other  equipment 
taken  with  delivery  subject  to  the  approval  of  the  War  Production  Board. 


CYLINDER  PRESSES 

l__6/0  Two-color  Miehle,  52x70.  Dexter  pile 
feeder  and  ext.  del. 

l_5/0  Two-color  Miehle,  52x65.  Dexter  pile 
feeder  and  ext.  del. 

3 — 5/0  Miehles,  46x65"  bed.  Dexter  Pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

A — 2/0  Miehles,  43x56"  bed.  Feed,  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

1 — No.  1  Miehle,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

1 —  No.  2  Miehle,  36x50"  bed.  One  machine 
adaptable  for  7  col.,  4-page  newspaper. 

A — No.  3  Miehles,  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

A — No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

2 —  Pony  Miehles,  25x35"  bed.  1  with  feeder. 

2 — No.  41  Miehle  Automatic  Units,  bed  size 

31x41.  One  with  stream  feed. 

HIGH  SPEED  AUTOMATICS 

No.  1  Kelly  Automatic,  22x28  sheet;  automatic 
Oiling;  Tachometer;  Auxiliary  Rollers;  Re¬ 
loading  Device.  Two  years  old. 

2 —  No.  2  Kellys,  high  serial  numbers, 

1 —  Miller  Major,  27x40  automatic. 

3 —  No,  2  Kelly  Automatics,  26x35"  bed. 

4—  Style  B  Kellys,  17x22". 

2—  Miehle  Verticals,  Models  36,  13^/2x20". 

1 — C&P  141/2x22"  Craftsman  Auto.  Unit.  Feeds 
onion  skin  to  thick  cardboard. 

1 — Miller  Simplex,  20x26".  Modernized.  Over¬ 
head  tape  delivery  and  heavy  cyl. 


SPECIAL 

5/0  TC  Unit,  Serial  No.  17,800  com¬ 
plete  with  Automatic  Feeder  and  Ex¬ 
tension  Delivery. 


1 — Miehle  Horizontal,  completely  rebuilt,  22x 
28"  sheet,  chain  del. 

OPEN  JOBBERS 

1 — 5-C  Thomson  Colts  Armory,  14x22". 

3— C&P  NS,  10x15";  12x18";  14x22". 

1 — C&P  Craftsman  with  Kluge  Feeder  12x18. 

TYPESETTING  MACHINES 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  molds. 
One  with  Monomelt. 

1 — Lanston  Material  Maker,  5  molds,  electric 
pot,  compressor. ' 

1 — C4  Intertype  with  Centering  and  Quadding 
Device  and  Mohr  Saw. 

PAPER  CUTTERS 

1 — 44"  Oswego  Power  Cutter,  auto,  clamp. 

1— 50"  Seybold. 

MISCELLANEOUS 

Folders,  Saws,  Perforators,  Patent  Base  and 
Hooks. 

2 —  Iron  Imposing  Stones,  46x64,  51x75,  with 
Galleys. 


Write^  Wire  or  Phone  us  your  needs  today! 

|PI  Jh  ■  Office  and  Display  Room 

I  ^  -E  J  47-01  35th  ST.,  LONG  ISLAND  CITY,  N.  Y. 
■  ■  Tel.:  Stilwell  4-8026 

CORPORATIHKI  south  dearborn  street,  Chicago 

Tel.:  Harrison  5643 


Help  me  get  info  Service 
by  helping  yourself  to 
these  bargains 

12x18  Craftsman  Unit  with  Kluge  Feeder, 
automatic  fountain,  counter,  brake,  two 
sets  of  rollers,  two  vibrators  ancf  two 

chases.  D.C.  motor  and  starter _ $1,030.00 

12x18  O.  S.  with  Kluge  Feeder,  long  foun¬ 
tain,  brake,  counter,  two  sets  of  rollers 
and  two  chases.  D.C.  motor  and  starter 

_ $875.00 

10x15  O.  S.  Open  Press  with  fountain, 
brake,  two  sets  of  rollers  and  two  chases. 

D.C.  motor  and  starter _ $125.00 

48  Drawer  Dust  Proof  Hamilton  Type 
Stand  with  work  top  and  48  drawers  of 
type,  including  72  point  and  120  point 
Century  Oldstyle  Bold  which  alone  inven¬ 
tories  at  over  $100 _ $250.00 

Extension  Gauge  Lead,  Slug  and  Rule 

Cutter - $14.00 

L.  A.  Christie  Hand  Power  Round  Corner¬ 
ing  Machine _ $10.00 

30  Inch  Lever  Paper  Cutter  with  two 
knives  and  cutter  sticks— ____$240.00 
Address  P.  O.  Box  224,  Cincinnati,  Ohio 


EQUIPMENT  FOR  SALE 


AMSCO  CHASES 

Electiio-Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Ave.,Long  Island  City,N.Y. 
Sold  hy  All  Dealerg 


EQUIPMENT  FOR  SALE 


Surplus  Monotype  Equipment 

COMPOSITION  CASTER,  KEY- 
BOARD,  MONO  MATS  6-36  PT., 
THOMPSON  TYPE  CASTERS 
(USE  LINO  OR  MONO  MATS) 
SELL  SEPARATE.  SEND  FOR 
LIST  OF  MONO  MATS. 
RULEX  CORP.,  549  S.  WELLS,  CHGO. 


HIGH  SPEED  KIDDER  Rotary  Press, 
size  28''x24''  printing  two  colors  on  top  and 
one  color  on  oottom  of  the  web.  Sheet  de¬ 
livery,  with  automatic  lowering  table.  Very 
suitable  for  pamphlet  or  form  work.  Address 
Box  1343,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


2/0  MIEHLE  with  Cross  Feeder  &  Ext. 
Del.,  Miehle  Vertical,  B  Kelly,  Late  Model 
Laureate,  No.  17  Vandercook,  36x44  Fold¬ 
er,  Babcock  25x38,  Foot  Punch,  Foot  Per¬ 
forator,  Hoole  Foot  Numberer.  All  Guar¬ 
anteed.  Wagner  &  Lehman,  31  Beekman 
St.,  New  York  City. 


KIDDER — 8x12  Platen  Press,  Roll  Feed- 
Prints  1  or  2  colors  on  face,  1  color  on  back. 
Slitting  attachment,  rewind  and  cut-off  for 
flat  delivery.  Plenty  of  space  for  additional 
attachments.  Mfrs.  Ticket  &  Label  Co., 
402  S.  Market  Street,  Chicago. 


WILLING  but  not  forced  to  sell  Model 


322,  22x28  Baum  Folder  and  Air  Pile 
Feeder  having  made  less  than  one  hundred 
thousand  folds.  McMillan  Printing  Co.,  13 
W.  Front  St.,  Monroe,  Mich.  _ 


KELLY  “B”  SPECIAL,  extension  feed, 
gas  heater,  excellent  condition,  serial  No. 
4911— $1850.00.  Model  “C”  Cleveland 
Folder,  friction  feed,  double  letter  fold  also 
32  page  attachment — $500.  Private  owner. 
Box  1344,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


COMPLETE  Newspaper,  circular  and 
color  comic  printing  plant  with  conmosing 
and  stereo,  d^ts.  Lino.  &  Printers  Rep.  & 
Supply  Co.,  270  Lafayette  St.,  N.  V.  C. 


BINDERY  selling  out  complete  shop  con¬ 
sisting  of  Wire  Stitchers,  Embossing  Press- 
cs.  Eyeletting  Machines,  also  Gordon  Print¬ 
ing  Presses  and  Paper  Cutter.  166  East 
Jefferson  Ave.,  Detroit,  Mich. 


^^WOOD  RECLET^; 

AMH  ruRMiTuar 


I 


Paper  Drillers 

Why  try  to  compete  on  old  style  e<juipment 
when  a  Pioneer  costs  only  $78.50r  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


Rebuilt  Bookbinders’  Machinery 

Book  Sowlnt  Maehlnoo. 

Oaso  Riakors.  Gang  SUtehors. 

Orawloy  Rounder  and  Backer. 

Polders  and  Feeders. 

Smyth  Cloth  Cutter. 

Sheridan  and  Seyhold  4  rod  Rmboesors. 
Saybold  Book  Comgrasser. 


STOLP-GORE  COMPANY 
710  W.  Jackaos,  Mon.  3154,  Chloafo 


Type  Sale! 

^  Subiect  to  prior  sole#  we  offer 
one-half  of  our  100,000  pounds  of 
Monsen  Foundry  Type  at 

50%  discount 


First  come— first  served  In  order  to  cut  our  in¬ 
ventory  we  ore  drastically  reducing  the  price  of  our  entire  line  of 
Monsen  Foundry  Type.  151  different  type  faces  in  practically  every 
size.  Orders  will  be  filled  in  rotation  in  which  they  are  received. 

Prepaid  We  will  pay  the  freight  or  express  charges  anywhere 
in  the  continental  United  States  if  cash  accompanies  the  order. 

Send  for  price  list  showing  a  specimen  of  each  type 
face  and  price  of  fonts. 

Hurry!  At  this  tremendous  saving,  stocks  will  not 
last  long.  This  is  your  last  chance  to  get  type  at  this 
remarkable  saving.  Ail  this  type  was  manufactured 
to  sell  at  the  full  list  price  and  backed  by  a  reputa¬ 
tion  of  over  fifty  years  of  fair  dealing. 

FOR  VICTORY  buy  War  Bonds  and  Stamps  with  the  money  yon  savel 

MONSEN-CHICAGO 

THORMOD  MONSEN  &  SON,  INC. 

730  NORTH  FRANKLIN  ST.,  CHICAGO 
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EQUIPMENT  for  Printer 
and  Box  Maker 

TWO-COLOR  MIEHLE  PRESSES  No.  1/0; 
3/0;  6/0  with  Dexter  4  poet  suction  pile* 
feeder  and  extension  delivery. 

SINGLE-COLOR  MIEHLES  with  or  with- 
out  Dexter  suction  feeders.  All  sizes. 

CUTTER  and  CREASERS — Converted 
Miehles.  56"  -  62"  -  65".  Thompson  C&C, 
26x38. 

AUTOMATIC  HIGHSPEEDS.  Miehle  Yer- 
ticals.  Kellys,  all  sizes.  Miller  simplex, 
majors  and  two  colors.  Kluge  units. 

PAPER  CUTTERS — ^hand  and  power  auto¬ 
matics. 

TYPESETTING  MACHINES  —  Ludlows. 
Linos.  Monos. 

PROOF  PRESSES — composing  room  equip¬ 
ment. 

Fineat  aaaortment  of  machinea  in  the  ^ 
country.  Write  for  detaila. 


TURNER  founVcs 

PRINTING  MACHINERY 

E.  27  AND  FATNI  PlYMOUTH  CT.  SOO  W.  CONCttSS 
CIEVEIANO  CHICAGO  DITROIT 


EQUIPMENT  FOR  SALE 


Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jig-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mfg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotype,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  .P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Rebuilt  and  Ready  for 
Immediate  Delivery 


No.  I  Kelly  22x28.  Miehle  Vertical. 
Miller  Hi-Soeed.  Miehle  Horizontal  22x28. 
44''  Oswego  Cutter,  automatic  clamp. 
50"  Seybold  Cutter,  automatic  clamp. 

PAYNE  &  WALSH  CORP. 

82  Beekman  St.,  Be  3-1791,  N.  Y.  C. 


For  QUICK  DISPOSAL 

Two  Model  3400  Addressographs 

One  Style  B  Regular^  One  Style  E 
Selector  with  wide  feed 
Write  for  Full  Detaila! 

NATIONAL  ADDRESS  PLATE  CORP. 
170  North  Halsted  Street  Chicago 


EQUIPMENT  FOR  SALE 


FOR  SALE  OR  EXCHANGE  —  Miller 
Major  Simplex  27x40",  22x34  Miehle  auto¬ 
matic  unit.  Style  B  Kelly,  Miehle  Vertical, 
Miller  Highspeed  13j4x20",  late  style, 
12x18  Craftsman  Kluge  unit,  10x15  Kluge, 
11x17  Miller  Masterspeed,  steel  imposing 
table  with  galleys,  10x15,  13x19  and  14x22 
Universals,  all  sizes  Chandler  &  Price 
presses,  14x22  Universal  die  cutting  press, 
13x19  Universal  Die  Cutting  Press,  35x50 
Miehle  cylinder  die  cutting  press  with  ex¬ 
tension,  13x19  Vandercook  proof  press, 
25x25  gravity  proof  press,  double  Hamilton 
type  cabinets,  Morrison  Iwok  stitcher,  Bos¬ 
ton  box  stitcher,  10x14  Heidelberg  auto¬ 
matic  press,  14x22  Thomson  Laureate, 
Wesel  saw,  22x28  Baum  folder.  Model  No. 
289,  51"  Perfecta  power  cutter,  fully  auto¬ 
matic,  36"  Brown  &  Carver  paper  cutter 
and  pinker.  Model  5  and  8  Linotype  ma¬ 
chines,  late  style  complete  Ludlow  equip¬ 
ment  with  2  cabinets  of  mats,  Thomson 
patent  embossing  and  die  cutting  press 
1254x1854".  Most  of  the  above  machines 
thoroughlv  rebuilt  and  guaranteed.  VERY 
LOW  PRICES.  PRINTERS  SUPPLY 
CO.,  INC.,  655  Sixth  Ave.,  New  York. 


FOR  SALE — Mentges  Job  Folder,  Acme 
38"  Power  Paper  Cutter,  12x18  Craftsman 
C.  &  P.,  Model  C.  Intertype,  Chandler  & 
Price  Presses.  John  Griffiths  Co.,  Inc.,  17 
East  42nd  Street,  New  York  City. 


NON-OFFSET  SPRAY  EQUIPMENT 
Efficient,  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 
Clinton  St.,  Chicago. 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


Christensen  Automatie  Gang  Stitdier 

complgt*  with  two  Boston  HoodSt  fonr 
fooding  stations,  now  stylo  packor  da- 
livary.  Motor  oquipmont.  Thoroughly 
roconditionod. 

•  Rosback  Pony  six  power  punch. 

A.  R.  QUAINTANCE  CO. 

551  Fulton  St.  Chicapo,  III. 
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Model  O  Auto.  Cleveland  Folder 
Sheet  size  4x6  to  1 9x25 
16x25  Potter  Proof  Press 
Model  A  Nelson  Bench  Saw 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


EQUIPMENT  FOR  SALE 


BETTER  ROLLERS 

FREE  SHOP  GADGET  and  prices  on  re> 
quest.  Over  800  satisfied  job  printers  from 
coast  to  coast.  Lasting  tack  and  toughness. 
For  any  climates.  Motor  City  Roller  Co., 
747  Beaubien  St.,  Detroit,  Mich.  "Bill*’ 
Lewis,  Owner. 


LINOTYPES— INTERTYPES-7-for  sale. 
All  models  at  most  reasonable  prices.  We 
sell  magazines,  mats  and  all  composing 
room  equipment.  We  guarantee  full  satis* 
faction.  Linotype  Maintenance  Co.,  496 
Broome  Street,  New  York,  N.  Y. 


NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1223,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


MIEHLE  VERTICAL,  Serial  No.  V-6248. 
good  condition,  has  heater,  2  chases  and  mo* 
tor,  $1350.00  cash,  F.O.B.  New  York. 
Printcraft  Representatives,  305  Broadway, 
New  York,  N.  Y. 


Improved  Quality  —  Oraator 
Output.  Four  Color  Cottrell 
Preatea  —  35  x  46".  Speed 
5000  aheeta  per  hour. 

Miehle  Units — (all  sizes). 
Kellys  B— 1— 2.  ^ 

Harris  Offset — (various  sizes) . 
Seybold  and  Oswego  Cutters. 
Linotypes — Intertypes. 

Hamilton  R.  Manh  Co. 

Philadelphia 


OCTOBER  VALUES 

PRieSBS 

Mi^e  YertioaL  B  l^iecdal  KeUys. 

Klnice  Automatic.  ISxlS.  5  years  (dd. 
CAP  Rke  Automatic,  12x18,  5  years  old. 
12x18.  10x15.  8x12  CAP  Gordons. 

Ckdts  Armory  14x22. 

No.  4.  25x88  Miehle,  Exc.  Ckind. 

PAPER  0UTTER8 
50''.  5Z  Sorbold  Auto.  Gutter. 

82"  Osweso  Auto.  Cutter. 

84  Diamond  Power  Cutter. 

82".  80".  26".  19"  Lever  Cnttos. 
MISCELLANEOUS 

No.  1.  0.  A  08  Yandereook  Proof  Presses, 
89x68  Iron  Top  Imposing  Surface. 

Chase  Backs.  GyL.  Job.  and  Adjustable. 
Miterers  and  Lead  and  Rule  Cutten. 

48  case  Steel  or  Wood  Type  Cabinets. 
Galley  Cabs.  Used — Most  sizes. 

Galley  Track  ^th  82  8  %  xl8  gals. 
Sterling  Round  Cornerer. 

SmyOmatic  and  DeVilbiss  Sprays. 

Saws — Miller.  Nelson,  CAG. 

Rouse  Power  Miterer. 

Iron  Furniture,  regular  A  gianL 
Casting  Box  and  Mat  maker. 

Steel  Foremans  Desk.  '' 

Economy  Portable  Tiering  Mch. 

TfliiDMIMC  PrinUng  Equipment  Co. 
lUIni  iViriw  70S S.  Dearborn, Chicago 


EQUIPMENT  FOR  SALE 


MIEHLE  PRESSES,  all  sizes.  Kelly 
Presses,  Job  Presses,  Harris  Offset  Presses, 
Dexter  Suction  Pile  Feeders,  Cross  Feed¬ 
ers.  Mason-Moore*Tracy,  Inc.,  28*30  East 
4th  St.,  New  York  City. 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprigh^ain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


V-50  MIEHLE  VERTICAL 

Serial  over  1 1 ,000 

Used  6  Months — ^A.C.  or  D.C. 
Equipment 

WPB  Order  Necessary 
Box  No.  1350 

THE  GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St.  Chicago 
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FOR  SALE 


PRESSROOM 

l_«/0  two  •  color  Mlohlo,  Doxtor  Pile 
Foodor«  CJEJ). 

1 _ 1/0  two-color  MiohlOf  C^D.  and  Cross 

Feodor. 

2 — 5/0  single  MIolilos.  C.EJ). 

1—  No.  4-3B  lOohlo  nnits. 

2— 4/0  Miohlos.  with  Upham  color  attach¬ 
ments.  Cross  Feeders,  and  C.E.DS. 

1— 4/0  sln^e  MIehle.  C.E.D.  and  Dexter 
Suction  reeder. 

2—  No.  1  MIehle  Presses  with  Cross 
Feeders.  C.EJ)s. 

1—  No.  3  MIehle.  C.EJ>. 

2—  No.  1  XeUy  Presses. 

1 —  Miller  Major  Simplex. 

2— 10  X  15  NJL  C  4  P  Presses. 

2 —  Miller  two-color  Presses,  latest  style. 

BINDERY 

1 — Model  B  doToland  Folder,  continuous 
feeder. 

1— Model  K  Cloreland  Folder. 

1—44"  Dexter  power  cutter,  auto.  damp. 

1 — 38"  Dexter  power  cutter,  auto,  clamp* 

1 — 38"  Oswego  power  cutter,  auto.  damp. 

1 — No.  7  Boston  Wire  Stitcher. 

1 — No.  2  Boston  Wire  Stitcher. 

3 —  ^Portland  Power  Punches  — 24".  with 
large  assortment  of  standard  and  spe¬ 
cial  dies. 

1— Bosback  Pony  Punching  Machine, 
power  drlren.  with  assortment  of  heads. 

1 —  Crawley  Bounding  4  Backing  Machine. 

2 —  ^No.  3  Smyth  Sewing  Machines. 

1 — ^No.  4  Smyth  Sewing  Machine. 

1— National  Book  Sewing  Machine. 


COMPOSING  ROOM 

1 — No.  17  Vandercook  Proof  Press. 

1 — ^No.  25  Vandercook  Proof  Press. 

1 — C.SJf.  Intertype.  Serial  No.  10264. 

1 — ^Model  C.  Intertype.  Serial  No.  8309. 

1 — ^Model  14  Linotype.  Serial  No.  46235. 

1 — ^Model  8  Linotype.  Serial  No.  33322. 

1 — ^Model  25  Linotype.  Serial  No.  37131. 

1 — ^Model  26  Linotype.  Serial  No.  37214. 
65— Fonts  of  Linotype  Mats.  Late  Faces. 

1 — ^BamUton  steel  top  Imposing  stone. 

^  51  X  75".  with  steel  frame  and  storage 
space. 

18 — ^Border  Slides. 

1 —  ^Border  Block. 

Liners  and  Spacehands. 

Blatchford  Beds 

3—  Sise  39  x  52V^. 

2—  Blse  46Vi  x  68%. 

4—  SIse  48  X  65%. 

2—  SIse  41%  X  55%. 

MONOTYPE  EQUIPMENT 

1 — ^Monotype  Slug  and  Buie  Caster. 

31 — ^Monotype  Molds,  assorted  dses. 

MISCELLANEOUS 

3 —  ^Proof  Presses. 

1 — ^mu  Curtis  Trimmer  Saw. 

1 — ^Miller  Saw  Trimmer  with  Bouter  and 
Jig  attachment. 

10 — ^Double  Hamilton  Steel  Cabinets,  with 
working  top. 

7 — ^Double  Hamilton  Type  Cabinets. 

1160— Steel  Galleys.  6  x  23%. 

A  large  quantity  of  Steel  Fundture  in  as¬ 
sorted  sixes. 

1200 — ^Wamock  Blocks.  4  x  4". 

2500 — ^Wamoek  Hooks. 


The  Vance  R.  Hood  Co.  •  225  Varick  St.,  New  York 

Tefephone  WAIker  5-5083 

Chicago  Address,  36  West  Van  Buren  St. 

Telephoae  HARriscc  7464 


GROVE'S  Improved  "NO-SLIP" 

Register  Gai^e  Pins  with 
Spring  tongues 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our^  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print-, 
ing  Trade  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y. 


GAUGE  PINS 


THE  //four  POINT" 

Sample  Free 

12-$1.65 

CHAS.  L.  STILES  CO. 

64  Hanford  Street  Columbus,  Ohio 


GRINDING  SERVICE 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago,  IlL 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  imormation.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gauge  Pins 

Reg.  U.  S.  Pat.  Office 


75c  doz. — 12  pt.,  15  pt.,  or  18  pt.  high 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GUMMED  TAPE— PRINTED 


BIG  PROFITS — sell  under  your  name — 
all  colors  and  widths — tape  machines. 

EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


I 


PHOTOENGRAVING 

BUSINESS.^ 


OwD  a  profitable  biuinees  or  work 
for  othera  We  supply  low-cost  auto- 
mstic  equipment,  teach  you  quickly 
at  home.  Esm  while  you  kam.  Cuta 
in  this  magazine  made  by  process  we 
teaciL  Big  Illustrated  catalog  (reel 

T  n  S  0  P  E‘ 

Dept.  541  Aurora,  Mo. 


HELP  WANTED 


PRINTING  INK  SALESMEN— Well  es¬ 
tablished  Printing  Ink  Manufacturer  offers 
an  opportunity  to  Salesmen  who  are  now 
selling  the  Granhic  Arts  Industry  in  the 
Southern  and  Southeastern  States  to  sell 
their  high  grade  Printing  and  Lithograph¬ 
ing  Inks  as  a  side  line  on  a  strictly  commis¬ 
sion  basis.  Replies  must  give  references 
and  all  particulars.  Box  1347,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


WANTED  —  Combination  Machine  and 
fioorman,  floor  and  stone  man  also  A1  press¬ 
man  experienced  oti  17x22  and  No.  2  Kelly. 
Modem  non-union  job  shop.  Peerless  Print¬ 
ing  Corp.,  Marion,  Indiana. 


INK  SAVER 


!  nmi  “SEALSPRAY”  prevents  "Ink  Skinning.” 

Saves  money  and  printing  ink.  $1.75  for  1 
*  lb.  and  sprayer.  Write  for  full  details. 
I,  Mo.  Monogram  Co.,  150  N.  Sth  St.,  Phila.,  Pa. 
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PRINTERS)^ 

MMt  or  Bast  Oompetitlon 

With  Our  Lina  of  /Bf/J 

ioo;.”l\»s”kI3-2s^ 

iri'rsjiJij'syas.* 

KELLNAI  SYSTEMS 

2M  E.  LONG  8T..  COLUMBUS,  OHIO 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "6" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO.  NEW  YORK 
S.  WASMUTH.  PROPRIETRESS 


LABELS 


I 


LIBERAL  DISCOUNTS 

to  printers  on  all  kinds  of  label  work. 

4j  years  of  experience.  Design  free. 

LABEL  COMPANY 
732  S.  Federal.  Chicago 


FRASER 


JOHN  HORN.  837  Tenth  Ave.,  New  York 


PRINTED  I  A  D  E  I  C  ENGRAVED 
EMB088ED  I-  M  D  E  1.  J  METAL 
8AMPLE8  TO  RE8PONSIBLE  FIRM8  ONLY 


LETTERHEAD  DESIGNERS 


LETTERHEAD  CUTS  I 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honmnln. 
California.  Washington,  Florida,  erery- 
where,  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumee,  Ohio 


EARHART  COLOR  PLAN 

Makes  Color  Selection  Easy! 

Ihidorsed  by  hundreds  of  printaca.  Prioe  $8.00. 

The  Graphic  Arts  Publishing  Co. 
608  So.  Dearborn  St.  Chicago,  III. 


MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


PROFITS  IN  EXCLUSIVE  Menu  Cov¬ 
ers.  Largest  nat’l  distribution.  Large  selec¬ 
tion  of  binding,  materials  of  plastic  and 
simulated  materials.  Stock  and  Special  De¬ 
signs.  Send  for  NEW  descriptive  folder  and 
price  list.  Buy  direct  from  mfgfr.  SANI¬ 
TARY  MENU  COVER  COMPANY,  910 
W.  Van  Buren  Street,  Chicago. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way.  New  York  City. 


NUMBERING  MACHINES 


Printers  NomberingMachines  Co. 

655  Sixth  Ave.,  New  York,  N.  Y. 
Press&Hand  Machines.  Ask  for  Price  List! 
Rented  -  Repaired  -  Parts  -  Bought  -  Sold 


KEON&  JACOBSON 

Complete  Numbering  Machine  8ervlce. 

Repairs  —  Rentals  —  Rehuilts. 

1  Beekman  8t.,  New  York.  Est.  1920 


ALL  MODELS.  Press  or  Hand  Operated. 
New  and  Used  Sold — Traded — Repaired. 

CLAUDE  M.  RANF 

440  S.  Dearborn  St.  Chicago,  Ill. 


We  repair,  rent,  buy,  sell,  trade. 

NUMBERING  MACHINE  SERVICE  CO. 

600  South  Dearborn  St.,  Chicago,  Ill. 


PERFORATING  EQUIPMENT 


DASH  ROTARY  PERFORATOR— Effi- 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co..  Builders,  Frank  St.,  Norwich,  Conn. 


PERFORATOR  PINS 


PERFECT  PINS  to  fit  all  makes  of  Round 
Hole  Perforating  Machines.  Prompt  Deliv¬ 
ery.  Perforators  repaired  and  rebuilt.  Fischer 
&  Latham,  20  West  22  St.,  New  York  City. 
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fSom  vonr  ewteoMn:  Inettue  your  moflu 
DmI  dh«et  with  pUnt  etUbUihed  50  jttM. 
W«  Mp  yoa  with  wid*  Tsiiety.  line  Quality, 
fait  aarriea.  low  prioea.  Uba^  diaooimta. 
Aak  for  free  sampl«  and  local  agency  today. 

Adanit  Bros.  Sslosbook  Co.«  Topoka,  Ksns. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS,  Printing  Frames,  Whulers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -■14th  St., 
N.W.,  Washington,  D.  C 


PICTURE  SERVICE 


NEW  PICTURE  SERVICE— NO  CASH 
Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  Write  for  free  sample 
release.  No  obligation.  No  salesmen. 
PIXPAGE,  316  N.  Michigan  At.,  Chicago 


PLATEMAKING  EQUIPMENT _ 


HALFTONE  SCREENS.  V  acuuin 

ti  aincs,  Iriiscs,  cameras.  coM-tnp  enamel, 
aci'l  proof  process  ink.  Write  for  liar  Kan  f  | 
li<t.  itatinK  v^anf-i.  (  an  save  you  up  to 
I.arKe-'t  screen  stock  in  I  .  S. 
MOORE  LABORATORIES 
\\’oo(lv\ai  I  Ave,  Oetioit.  Mich. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printiiig 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspapei^ 
magazine  or  |ob  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  rtot  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

1 58  North  Wells  Street  Chicago,  III. 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


SALESBOOKS 


100  SALESBOOKS  $3.45 

Good  16  lb.  White  and  Manila  Paper 
General  Print,  Columbia  St.,  Newark,  N.  J. 


SAWS 


MILLER  SAW  repairing  and  rebuilding. 
It  may  be  a  long  time  before  you  can  get 
new  saws.  Wallin  Mfg.  Co.,  203  S.  10th 
St.,  Omaha,  Nebr. 


STAPLES 


GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  ^"5  bxs.  (25M)  $4.50 
cash  prepaid.  Larger  quantities  on  high 
priority  only.  Guthmann,  600  W.  Jac^on 
Blvd.,  Chicago. 


FOR  BOSTON  K"  5  bx.  (25M) 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  ft  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


TICKETS  OP  EVERY  DESCRIPTION 


SPECIAL  PRINTING  3rou’re  not  clipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TWEEZERS 


TWEEZERS 

The  finest  tweezer  ever  made.  High  polish 
nickeled  S'*.  Each  tweezer  in  leather  sheaf. 
75c  per  piece,  3  for  $2.00,  postage  free. 

EUROPEAN  TYPEFOUNDERS,  INC. 

192  William  Street  New  York,  N.  Y. 


TYPE' 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  20A  Es.  6  Dt.  GOPP.  PL.  1-2-8-4.  $2.00 
4  PTS.  lOA  Ea.  12i»t.  COPP.  PL  GOTH.  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
0  PT.,  COMPLETE  PONT.  25A-50a.  $1.50 
8  PT..  COMPLETE  PONT.  25A-50a.  $2.00 
10  PT..  COMPLETE  PONT.  25A-50a.  $8.00 
12  PT..  COMPLETE  PONT.  25A-50a.  $4.00 
14  to  72  PT. — PRICES — CATALOG  FREE 
RULEX  TYPE  CO..  549  S.  WelU  SL.  Chicago 


WAR  SALE!  Foundry  T^e— 40%  Dis¬ 
count.  Strip  Material  —  Lowest  priem. 
Highest  credit  for  old  metal.  Send  for  Price 
List  today  1  RAYCO  TYPE  FOUNDRY, 
604  W.  Lake  St.,  Chicago. _ 

SwinaBolcL  ^  ***•  p*-  ’^-210  $3.80 

j  6A.16a  $4.10 

30  DAY  SPEaAL  AT  ONLY  $6.40 
HAAIE  nPE  FDRY  ,1147  N.  HdiM  SL  CUcats,  IBssii 
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WE  BUY 

COMPLETE  PLANTS 

best  prices  —  CONFIDENTIAL 

PRINTERS  SUPPLY  CO. 

655  Sixth  Ay*.  N*w  Yoifc 


TYPE  METAL  THERMOMETER 


AML Guaranteed  accurate  50 
to 900*  F.  Sendforfolder 
United  Stereotype  Supply  Corporation 
14  Cambria  St.,  Boston,  Mast. 


WANTED— EQUIPMENT 


ROTARY  2  colors,  prints  from  roll,  curved 
plates  with  or  without  cut*off  and  number 
heads,  size  17x22".  Box  No.  1340,  Graphic 
Arts  Mo.,  608  S.  Dearborn  St.,  Chicago. 


WANTED — Brackett  Jogger — 30"x30"  or 
38''x38".  Advise  age  and  ^ce.  Box  1346, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 

WANTED — Post  EnveloM  Press.  P.  O. 
Box  1,  Tamaqua,  Pennsylvania. 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 


Sold  by  LwKliiifl  D*al*ra  ly*rywli*i« 

Atk  for  Your 
Stitching  Wiro 
Calculator 


There’s  Profit  in  Printing 
when  you  use  the 

RCmE  TYPE  BOOK 

Over  120  modem  display  type 
faces  to  choose  from.  All  made 
available  by  the  character,  line 
and  running  inch.  Write  todayl 


— Pufftti  — 

15%  DISCOUNT  ON  ALL  SIZES 

This  drastic  reduction  Is  offered  for  the 
first  time  In  a  modern  display  foundry 
type  face.  Write  for  specimen  sheet  and 
price  list  todayl 


TYPE  FOUNDRY 

161  WEST  HARRISON  ST.,  CHiaCO,  ILLINOIS 


WIRE  STITCHING  EQUIPMENT 

WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  ia  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwdl  St.,  Chicago. 


WOOD  CUTS 


SIGNATURE QCa YOUR  COPY 
WOOD  CUTS  03b  One-Day  Servica 
FacSimili*  Co.,  1 79  W.  Washington,  Chicago 


WILSON  IMPROVED 
CARD  GAUGE 

Helps  you  to  gat  small  lobs  on  and  off 
the  platan  press  quickly.  Saves  time  in 
setting  gauge  pins.  Ea^  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1 .00  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


WOOD  TYPE 


BUY  WOOD  TYPE 


Buy  sorts  or  fonts,  all  sIms,  Oatalog 
AMCRIOAN  WOOD  TVPR  MPQ.  OO. 

270  Lafayetto,  N.  Y.  O.  6IS  8.  Dsarbom,  Ohgo. 


WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  lOc  postage.  Globe 
Wood  Type  Co.,  2856  D  St.,  Mila.,  Pa. 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY  I  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  91^918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 
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TO  DISPLAY  ADVERTISERS 


Abrams,  The,  M.  L.  Co .  82 

Acme  Staple  Co .  71  • 

Acme  Type  Foundry .  87 

American  Numbering  Machine  Co .  33 

American  Roller  Co .  57 

American  Wood  Type  Mfg.  Co .  38 

Ames  Safety  Envelope  Co .  38 

Automatic  Saw  Sharpening  Co .  52 

Baltimore  Type  .  26 

Beckett  Paper  Co.,  The . Back  Cover 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  15 

Blatchford,  E.  W.,  Co .  33 

Bolton,  John  W.,  &  Sons,  Inc .  24 

Brackett  Stripping  Machine  Co .  65 

Cameron  Machine  Company .  62 

Carbonized  Paper  Corporation .  63 

Central  Paper  Co.,  Inc .  59 

Challenge  Machinery  Co.,  The .  17 

Chalmers  Chemical  Co .  31 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  3 

Chicago  Printers’  Machinery  Works .  75 

Chicago  Roller  Co .  51 

Compo  Rule  Co .  24 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The . 9 

Devere  Company  .  32 

Driscoll,  Martin,  &  Co .  34 

Ever  Ready  Label  Corp .  69 

Force,  Wm.  A.,  &  Co . 32 

Franklin  Co . 53 

Frye  Manufacturing  Co .  54 

Goes  Lithog^raphing  Company .  65 

Grogan,  M.  B.,  Co . 31 

Gummed  Products  Company,  The .  52 

Hamilton  Manufacturing  Company. — _  58 

Hammermill  Paper  Co . 21 

Hammond  Machinery  Builders,  Inc .  53 

Harris-Seybold-Potter  Company  . 39 

Heinicke-Fiegel  Litho.  Co.,  The _  34 

Hood-Falco  Corporation .  77 

Hood,  The  Vance  1^.,  Co . 83 

Hough  Shade  Corporation . .  63 

Jacques,  John,  &  Son . 52 

Janes  Art  Studios  Inc . 35 

Kelly,  E.  J.,  Co . 55 

Kihn  Bros . 28 

M  &  L  Type  Foundry _  25 

Masterpiece  Studios _ 38 

Matrix  Contrast  Corporation _ _  26 


Megill,  The  Edward  L.,  Co .  84 

Merriam,  G.  &  C.,  Co .  26 

Mid-States  Gummed  Paper  Co .  28 

Miehle  Printing  Press  &  Mfg.  Co . 44,  45 

Miller  Printing  Machinery  Co .  1 

Milwaukee  Saw  Trimmer  Corp .  56 

Mohr  Lino-Saw  Co .  27 

Monsen,  &  Son,  Inc.,  Thormod .  79 

Morgan  Expansion  Roller  Truck  Co .  64 

Munising  Paper  Co.,  The .  50 

National  Numbering  Machine  Co .  38 

Nelson  &  Co.,  C.  B .  69 

New  Era  Manufacturing  Company .  37 

Nolan  Machinery  Corporation .  60 

Northern  Machine  Works . .  76 

Northwest  Paper  Co . Inside  Front  Cover 

Nu-Era  Photo  Engravers . 67 

Nygren-Dahly  Company .  40 

Ohio  Knife  Co.,  The _  40 

Payne  &  Walsh  Corp .  80 

Peerless  Key-Imperial  Mfg.  Co. _  73 

Porte  Publishing  Company .  48 

Printing  Machinery  Company,  The .  30 

Rapid  Roller  Co .  43 

Redington,  F.  B.,  Company .  34 

Riegel  Paper  Corporation .  18 

Rising  Paper  Company . 5 

Roberts  Numbering  Machine  Co .  67 

Rosback,  F.  P.,  Company .  36 

Rouse,  H.  B.,  &  Company .  11 

Ruggles,  R.  S.,  &  Co.,  Inc .  72 

Sampson  &  Ollier  Electrotype  Co .  66 

Simonds  Worden  White  Company _  36 

Sleight  Metallic  Ink  Companies .  49 

Sorg  Paper  Company,  The _ ,, -  4 

South  worth  Machine  Co. _ _ _  68 

Stauder  Engraving  Co .  61 

Strathmore  Paper  Company _  19 

Stripfounders  .  28 

Tarrant,  Jack,  School  of  Estimating _  52 

Tauber-Tube  .  72 

Thompson,  Arthur,  &  Co. _  47 

Tompkins  Printing  Equipment  Co. _  82 

Triangle  Ink  &  Color  Co.,  Inc .  32 

Turner  Type  Founders . 80 

Type  &  Press  of  Illinois .  23 

United  States  Envelope  Company _  29 

Vandercook  &  Sons .  7 

Western  Brush  Co.,  Inc .  60 

Western  States  Envelope  Co .  22 

Wood,  Nathan  &  Virkus  Co.,  Inc .  40 
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For  invasion  raids  •  .  • 

THE  COMMANDOS 

For  better  presswork  .  .  . 

CROMWELL  PREPARED  TYMPAN 


There  is  no  question  about  the  ability 
of  Cromwell  Special  Prepared  Tym- 
pan  to  help  you  win  the  battle  for 
better  presswork  at  lower  cost. 

Hard  and  Uniform-7-Crom\vell  Tvmpan 
has  a  hard  surface  ideally  suited  for  use 
with  hard  packing.  Uniform  within  .UOl 
inch  in  thickness,  it  simplifies  make- 
ready,  assures  sharp,  clean  impressions. 

Strong — Cromwell  Tympan  will  not 
give  or  stretch ;  remain  taut  throughout 
the  run ;  will  not  tear  loose  from  the 
clamp  and  thus  damage  plates,  type  or 
gears. 

Moisture  -  proof — m  a  de  moistu  re  -  proof 
by  a  secret  process,  Cromw'ell  Tympan 
protects  packing  and  overlays  from 
changes  in  humidity  and  temperature; 
saves  makeready  time. 


Oil  and  Solvent-proof — Cromwell  Tym¬ 
pan  is  impervious  to  oil  and  ink  sol¬ 
vents;  can  be  cleaned  without  danger 
of  the  cleaning  medium  penetrating  to 
the  overlays. 

Call  your  local  distributor  today  and 
ask  about  Cromwell  Special  Prepared 
Tympan.  Supplied  in  rolls  or  sheets 
accurately  cut  to  fit  any  high  speed 
press. 


^ijhe  OivnuffeM Qr. 


now 


The  Buckeye  Guide  to  Color  Printing 


When  a  New  York  printer  was  introduced  to  a  Beckett  officer  at  a  great  advc^ 
tising  show,  why  did  he  say,  'T  have  always  wanted  to  meet  somebody  from 
your  company  so  that  I  could  tell  him  that  1  think  you  have  done  more  for 
the  printing  industry  than  any  other  mill  in  the  country/*  LePs  look  hack  a 
little.  Underlying  everything,  of  course,  is  the  superior  and  sustained  quality 
of  Buckeye  and  Beckett  papers  and  their  moderate  price.  In  promoting  our 
papers  we  have  always  home  in  mind  our  dependence  on  the  printing  and  ad¬ 
vertising  industries,  and  we  have  tried  to  reciprocate  by  giving  them  lasting 
and  useful  conveniences  and  aids.  We  have  now  produced  two  indispensable 
books  to  the  printing  and  advertising  office.  The  Buckeye  Guide  to  Color 
Printing  and  The  Beckett  Guide  to  Color  Printing,'We  shall  be  glad  to  send 
them  to  you  at  the  nominal  charge  of  fifty  cents  if  you  will  write  for  them. 


THE  BECKETT  PAPER  CO.  .  .  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 


